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Orlando  Sentinel  Reporters  Post  A 
laundry  List  Off  Investigative  Coups. 


Few  things  in  1996  had  more  impact  on 
Central  Florida  than  a  series  of  stunning 
investigations  by  Orlando  Sentinel  reporters 
Here’s  how  the  dirty  laundry  stacked  up: 


I  Florida  doctors  who  continued  to  practice 
despite  repeated  malpractice  settlements 
involving  deaths  and  serious  injuries 


I  Hidden  reports  covering  up  disintegrating 
classrooms  despite  a  $1  hillion  school  budget 


I A  heroin  pipeline  to  Central  Florida  responsi 
ble  for  the  highest  rats  of  teen  drug  deaths  in 
the  United  States 


I  Skin  cancer  twice  the  national  rate  among 
Central  Rorida  lifeguards 


I  The  secret  relocation  of  murdeisrs  and  drug 
dealers  to  Central  Rorida  by  the  Puerto  Rican 
government 


The  effect  of  this  heavy-duty  Fourth  Estate 
agitation?  Increased  law  enforcement,  emer¬ 
gency  funding,  stronger  legislation  and  public 
awareness.  In  short,  the  sweet  smell  of  reform 


I  Pedophiles  preying  on  boys  along  the 
Daytona  Beach  Boardwalk 


AOL  Keyword:  OSOor  mm.orlandosentinel.com 


IheOrlaiido  Seiitiim 


Since  1973,  ad  directors,  editors  and 
production  managers  around  the  world 
have  trusted  Atex  to  get  their  paper 
to  press.  Every  day.  '  .  -.j  ' 

Today,  they  trust  us  to  '  • 

get  their  products  to  press,  j 

and  into  -the  future. 


Atex  Media  Solutions,  Jnc.,  a  private  company  formed  on 
February  1,  1997,  is  a'  CQnsolidatior^  of  five  media  cjuiipanies: . 
Atex  Publishing  Systems  of  Bedford,  MA,  USA;  Dewar  Information 
Systems  of  Chicago,  IL,  USA;  SyPress  Oy  of  OuluT  Finland; 
tomit  of  Trondheim,  Norway';  arid  Comtec  of  Muelheim,  Germany. 


Atex  Media  Solutions,  Inc. 
15  Crosby  Dfive 
Bedford,  MA  USA  01730 
■1-800-433- ATEX 
http;//www.atex.com 


Now  You  Can  ReadiAhnost  2  Million  Homes  And  Business 
thim^hout  Island,  Que^  Brooklyn,  Staten  Isl^^ 
Manhattan  and  New  Jersey 


W'  e’re  very  proud  to  announce  that  the  country’s 
oldest  Pennysaver,  The  Huntington  Pennysaver  is 
now  part  of  Newport  Media  and  pushes  our  Long 
Island  circulation  to  over  900,000  homes  and  businesses. 
Now  retailers  can  buy  virtually  every  home  on  Long 
Island  with  only  one  phone  call.  The  Huntington 
Pennysaver  joins  The  Yankee  Trader,  Results  Media’s 
Shopper’s  Guide  and  Pennysaver, 
The  Marketeer,  Cherry  Hill 
Shopper’s  Guide  and  elevates  our 
circulation  to  nearly  2  million 
homes  and  businesses. 

We’re  also  pleased  to  have 
Bunky  Fulton  staying  on  as 


Publisher  Emeritus.  Bunky  started  the  Pennysaver  in  1954 
on  the  sun  porch  of  his  home  and  has  grown  his  operation 
into  the  most  successful  of  its  kind  in  the  country.  As  a 
man  who  was  willing  to  share  success,  Bunky  helped  put 
every  Pennysaver  in  business  on  Long  Island  and  even 
printed  their  first  editions.  “There  is  still  alot  of  excitement 
in  this  industry”,  says  Fulton.  “More  color  in  printing  and 
an  expanded  customer  base  will  fuel  our  growth”. 

Newport  Media  offers  retailers  the  ultimate  flexibility 
to  penetrate  their  target  audience.  We  can  saturate  one 
town  in  Long  Island  to  full  scale  promotion  throughout  the 
five  NYC  boroughs  and  Southern  New  Jersey.  If  you’d 
like  to  know  more  about  our  company,  please  call  Tom 
Reilly,  our  Vice  President  of  Marketing  at  5 1 6-393-925 1 . 


The  Northeast’s  Largest  Shopper  Publisher 

250  Miller  Place  •  Hicksville  •  New  York  11801  •  (516)  393-9251  •  Fax  (516)  393-9304 


CALENDAR 


STOCK  TABLES 


FEBRUARY 

12-15 

E&P  Interactive  Newspapers  ’97  Conference,  Hyatt  j 
Regency,  Houston  j 

20-22 

Inland  Press  Association  Weekly  Newspaper  1 

Publishers  Conference,  Embassy  Suites,  Phoenix  j 

North,  Phoenix,  Ariz. 

21-23 

Great  Lakes  New'spaper  Production  Conference, 

Hyatt  on  Capitol  Square,  Columbus,  Ohio 

23-26 

Inland  Press  Association  Key  Executives  Conference, 
Pointe  Hilton  Resort  atTapatio  Cliffs,  Phoenix,  Ariz. 

26-3/1 

American  Newspaper  Layout  Managers  Association 
Annual  Convention,  Menger  Hotel,  San  Antonio,Texas  i 

27-28 

MDDC  Press  Association  Annual  Winter  Convention, 
Tidewater  Inn,  Easton,  Md. 

MARCH 

2-5 

SNA  1997  Spring  Publishers’ Conference,  the  Buttes 
Resort,Tempe,Ariz. 

6-9 

Investigative  Reporters  and  Editors/National  Institute 
for  Computer-Assisted  Reporting  Third  Annual 

National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13 

America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13-16 

Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Winter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

15-18 

Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 

19-21 

National  Newspaper  Association  Government  Affairs 
Conference,  Hyatt  Regency  Washington  on  Capitol 

Hill,  Washington,  D.C. 

20-21 

First  Amendment  Congress,  the  American 

University,  Washington,  D.C. 

20-22 

Utah  Press  Association  Winter  Convention,  St.  George 
Holiday  Inn,  St.  George,  Utah 

23-26 

NAA  Cooperative  Marketing  &  Sales  Conference,  the 
Long  Beach  Hilton,  Long  Beach,  Calif. 

26-28 

12th  Annual  Illinois  Press  Association  Advertising  & 
Marketing  Convention,  Crowne  Plaza  Hotel, 

Springfield,  Ill. 

APRIL 

8-11 

American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,  Washington,  D.C. 

18 

New  Jersey  Press  Association  Spring  Conference, 
Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 

22-25 

GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Memphis,Tenn. 

26-30 

Society  of  American  Business  Editors  and  Writers, 
Lowe’s  Hotel,  New  York  City 
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Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

i  STOCK  a/11/97  2/4/97  2/14/96 

i  A.H.  Belo  Corp.  (NY) 

36.625 

36.750 

36.250 

I  American  Media  Inc.  (NY) 

5.750 

5.750 

4.625 

j  Central  Newspapers  Inc.  (NY) 

46.500 

44.750 

35.000 

j  Dow  Jones  &  Co.  Inc.  (NY) 

40.875 

38.875 

40.125 

1  Gannett  Co.  Inc.  (NY) 

80.375 

77.250 

67.000 

i  Gray  Comm.  Sys.  (NY) 

19.875 

20.000 

19.250 

j  Harte-Hanks  Comm.  (NY) 

27.625 

27.000 

21.625 

i  Hollinger  International  (NY) 

10.750 

10.750 

10.000 

j  Knight-Ridder  Inc.  (NY)# 

39.375 

38.000 

33.313 

1  Lee  Enterprises  Inc.  (NY) 

23.375 

22.250 

21.000 

j  McClatchy  Newspapers  Inc.  (NY)***  24.875 

24.375 

18.100 

i  Media  General  Inc.  (AM) 

30.625 

31.250 

36.875 

1  New  York  Times  Co.  (AM) 

42.250 

37.750 

27.000 

I  Providence  Journal  (NY)# 

31.750 

32.000 

N/A 

j  Pulitzer  Publishing  Co.  (NY)** 

47.375 

48.625 

36.469 

i  E.W.  Scripps  Co.  (NY) 

35.875* 

36.375* 

26883* 

I  Times  Mirror  Co.  (NY) 

48.250 

47.125 

35.500 

j  Tribune  Co.  (NY)# 

39.625 

37.125 

33.563 

1  Washington  Post  Co.  (NY) 

335.375 

335.500 

289.750 

j  *  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

1  share  of  E.W.  Scripps  as  of  1 1  /1 3/96 

1  **  Adjusted  for  4  for  3  stock  split  as  of  1 1/1/96 

j  ***  Adjusted  for  5  for  4  stock  split 

i  #  Initial  Public  Offering  6/24/96 

1  #  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

j  (Weekly  Closing  Quotes) 

I  STOCK 

2/11/97 

2/4/97 

2/14/96 

j  Hollinger  Inc.  (a) 

12.800 

12.250 

11.375 

j  News  Corp.  Ltd.  (c) 

20.375 

20.750 

21.750 

1  Pearson  Ltd.  (b) 

7.490 

7.310 

6.850 

I  Quebecor  Inc.  Class  A  (a) 

25.600 

25.750 

23.750 

I  Reuters  Holdings,  ADR  (c) 

62.125 

64.000 

63.000 

j  Southam  Inc.  (a) 

20.750 

20.100 

14.625 

j  Thomson  Corp.  (a) 

27.950 

28.750 

20.375 

i  Toronto  Sun  Publishing  Corp.  (a) 

15.950 

99  onn 

15.950 

99  Rnn 

13.000 

99  nnn 

j  (a)  Quotes  are  in  Canadian  dollars 
j  (b)  Quotes  are  in  British  pounds 

1  (c)  Quotes  are  in  U.S.  dollars 

j  Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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For  38  years,  as  a  prize-winning  reporter, 
a  revered  editor  and  a  corporate  executive 
for  Knight-Ridder  newspapers, 

James  K.  Batten  personified  a  very  special 
kind  of  journalism.  Unbending  moral  force 
and  missionary  determination  to  make  life 
better  were  its  hallmarks.  In  a  time  of 
journalistic  distance,  he  was  unabashedly 
compassionate.  He  never  forgot  his  roots. 

Jim  Batten  died  in  1995,  but  the  values  he 
embraced  will  reside  in  the  souls  of  good 
newspaper  men  and  women  for  generations. 
Concern  for  humanity.  Excellence.  Fairness. 
And  a  belief  in  the  significance 
of  everyday  journalism. 

These  are  the  values  celebrated  by 
the  award  that  bears  his  name. 

A  medal  accompanied  by  a  $2,500  prize 
will  be  awarded  this  year  by  the 
Foundation  for  the  Batten  Medal, 
a  group  of  newspaper  people  who  treasure 
the  example  Jim  set.  The  award  will  be  based 
on  a  body  of  work,  as  represented  by 
a  maximum  of  10  articles,  photos  or  graphics 
published  in  the  three  calendar  years 
prior  to  the  entry  deadline,  April  1, 1997. 

The  competition  will  be  open  to  any 
individual  journalist  or  team  at  a  daily  or  weekly 
newspaper  in  the  United  States. 


For  more  information  contact 
The  Foundation  for  the  Batten  Medal  at 
P.O.  Box  41724,  Philadelphia,  PA  19101 
or  call  (215)  854-5905. 


A  Chilling  Situation 


WHILE  THE  MEDIA  are  still  running  column  after  col¬ 
umn  analyzing  the  criminal  and  civil  trial  verdicts  in 
the  O.J.  Simpson  case,  there  seems  to  be  less  media 
concern  about  the  $5.5  million  verdict  in  the  Food  Lion  stores 
vs.  ABC  case,  where  a  jury  awarded  a  food  chain  this  exorbitant 
amount  of  money  even  though  some  of  the  chain’s  stores  were 
shown  on  tape  packaging  rotten  meat  for  sale. 

This  case  has  set  a  dangerous  precedent  for  the  First 
Amendment. 

As  journalist  Sidney  Zion  wrote  recently  in  a  New  York  Daily 
News  column,  if  Food  Lion  had  sued  for  libel,  truth  would  have 
been  an  absolute  defense,  and  since  the  chain  did  not  challenge 
the  accuracy  of  the  TV  news  report,  the  case  would  have  been 
dismissed. 

But  Food  Lion’s  lawyers  found  a  way  around  the  libel  laws 
and  around  the  First  Amendment.The  chain  sued  in  civil  court, 
complaining  that  because  ABC  reporters  had  not  mentioned 
they  were  reporters  on  their  resumes  and  because  they  used 
hidden  cameras  to  prove  the  rotten  meat  was  being  sold,  the 
news  organization  was  guilty  of  invasion  of  privacy  and  fraud. 

Zion  points  out  how  ironic  it  is  that  the  FBI  (government), 
which  has  no  First  Amendment  protection,  can  use  undercover 
agents,  hidden  cameras  and  wiretaps  to  infiltrate,  but  the  media, 
which  do  have  First  Amendment  protection,  are  penalized  for  it. 

It’s  not  hard  these  days  to  seat  a  jury  that  dislikes  the  media. 
So  now,  even  if  a  true  story  is  published,  a  party  that  has  not 
been  libeled  can  skirt  the  First  Amendment,  sue  for  damages,  and 
win. 

Talk  about  a  chilling  situation.  — J.C. 
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Praising  VAC 
on  TMC  audits 


Regarding  MR.  Fitzgerald’s  article 
“TMC  Auditing  Begins,”  appearing 
in  your  Dec.  7, 1996  issue,  Mr.  Fitzgerald 
may  be  surprised  to 
learn  that  respected 
audit  firms  have  been 
auditing  free  communi¬ 
ty  newspapers  and 
TMCs  for  over  40 
years. 

A  more  appropriate 
title  may  have  been 


Newspaperdom 


“80  Years  Late,  ABC 
Acknowledges  The 
Existence  Of  Free 
Circulation.” 

Verified  Audit 
Circulation  has  been 
the  pre-eminent 
source  of  audited  cir¬ 
culation  figures  for 
these  publications 
since  1951. 

Long  before  the 
Audit  Bureau  of 
Circulations  received 
its  wake-up  call. 

Verified  was  meeting 
the  needs  of  national, 
regional,  and  local 
advertisers  with  stan¬ 
dardized,  reliable  circu¬ 
lation  audit  reports  for 
both  free  and  paid  cir¬ 
culation. 

TMCs  and  free 
papers  are  an  impor¬ 
tant  part  of  many 
advertisers’  success. 

While  ABC  has  now 
acknowledged  the 
strength  of  these 

papers,  it  is  troubling  that  their  report¬ 
ing  will  be  relegated  to  a 
“Supplemental  Data  Report,”  suggesting 
that  ABC  still  has  misgivings  about  free 
circulation. 

Adding  to  advertisers’  confusion  are 


For  additional  stories,  analysis 
''  and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


50  YEARS  AGO .  . .  The  House 
Education  and  Labor 
Committee  held  hearings  on 
the  sudden  suspension  and 
sale  by  David  Stem  of  his 
Philadelphia  newspapers. 

During  the  proceedings. 
Stem  and  the  sp)okesmen 
for  the  American  Newspaper 
Guild  exchanged  accusations 
as  to  who  was  to  blame 
for  the  collapse  of  tlie  busi¬ 
ness. 

Speculation  arose  that  the 
hearings  might  lead  to  legisla¬ 
tion  limiting  the  scope  of 
membership  in  the  Guild. 

Stem  suggested  no  editor 
or  creator  of  opinion  should 
be  reqired  to  join  the  union. 

Another  suggestion  called 
for  limiting  Guild  membership 
to  editorial  employees. 


The  new  Philadelphia 
Suruk^’  Bulletin,  launched  in 
place  of  the  suspended 
SuntU^  Record,  sold  750,000 
copies  at  12<  each.  It  con¬ 
tained  a  healthy  178  pages. 

From  Editor  &  Publisher 
February  15,  1947 


ABC  President  Mike  Lavery’s  conflict¬ 
ing  statements: 

"The  advertising  community  has 
made  it  clear  that  audited  information 
about  TMC  and  nonpaid  newspapers 
will  improve  business 

decisions,”  and  that 
ABC  will  not  audit 
products  that  are  “ . . . 
simply  packages  of 
advertising.”  ABC 
seems  unable  to  rec¬ 
ognize  that  advertising 
is  indeed  highly  val¬ 
ued  consumer  infor¬ 
mation. 

ABC  has  been 
dragged  kicking  and 
screaming  into  the 
20th  century,  still  dis¬ 
playing  adherence  to 
outdated  attitudes. 
Auditing  of  nonpaid 
publications  has  been 
going  on  for  a  long 
time. 

In  fact  savvy  adver¬ 
tisers  have  shifted 
their  interest  from 
TMCs  to  a  more  selec¬ 
tive  media  buy,  most 
often  driven  by  mar¬ 
ket  analysis  on  the  ZIP 
ctxle  level. 

It  may  be  that  as 
ABC  lumbers  into 
TMC  audits,  they  will 
find  they  are  still 
behind  the  times. 

Verified  Audit 
Circulation  provides 
reliable  and  compre¬ 
hensive  circulation 
data  for  paid  and  free 
circulation.  Our 

reports  are  respected  and  utilized  by 
advertisers  across  the  United  States  and 
Canada. 

Alan  Deser 
Deser  is  board  chairman  of 
Verified  Audit  Circulation 

Go  for  it,  he  urges 

I  CERTAINLY  RELATED  to  Denny 
Bonavita’s  comments  in  the  Jan.  19 
E&P  about  the  benefits  of  combining 
postgraduate  journalism  work  with 
courses  normally  associated  with  a  mas¬ 


ter’s  in  business  administration. 

Within  two  years  after  joining  the 
Daily  Oklahoman  as  a  reporter  in 
1974, 1  found  myself  promoted  to  a 
spot  on  the  city  desk,  editing  and 
directing  the  veteran  reporters  whose 
work  1  earlier  had  admired  while  a  jour¬ 
nalism  student  at  the  University  of 
Oklahoma. 

Suddenly  I  found  my.self  lacing  a  new 
set  of  challenges  for  which  my  under¬ 
graduate  education  had  not  prepared 
me. 

I  could  report,  edit  copy  and  write 
headlines,  but  no  one  had  taught  me 
anything  about  actually  managing  a 
newsroom. 

I  took  a  year  off  from  work  and 
earned  a  master’s  in  media  administra¬ 
tion  at  Syracuse  University. 

The  MBA  coursework  was  tough,  but 
fortunately  it  was  complemented  by 
more  familiar  topics  in  mass  communi¬ 
cations,  including  research,  newspaper 
administration,  magazine  management 
and  advertising. 

In  the  20  years  that  followed,  I 
became  the  youngest  city  editor  in  the 
Oklahoman's  history,  transformed  a 
monthly  entertainment  newspaper  into 
a  thriving  alternative  newsweekly,  pro¬ 
duced  the  state’s  first  primetime  series 
for  public  TV,  served  as  communications 
director  for  Oklahoma’s  governor  and 
operated  a  successful  advertising  and 
public  relations  firm. 

Much  of  that,  I  daresay,  would  not 
have  been  possible  without  the  special¬ 
ized  advanced  training  I  received  at 
Syracuse. 

In  teaching  now  at  Oklahoma  City 
University,  I  constantly  remind  myself 
that  I  am  not  training  entry-level 
reporters  and  editors. 

Rather,  I  am  preparing  future  lead¬ 
ers  in  the  mass  communications  indus¬ 
try,  and  I  try  to  incorporate  a  manage¬ 
ment  perspective  into  everything  I 
teach. 

My  advice  to  Bonavita:  Go  for  it. 

Quite  a  few  universities  offer  a  combi¬ 
nation  MBA-master’s  in  journalism.  If 
not,  ask  if  they  will  create  one  for  you. 

It  will  broaden  your  perspective, 
improve  your  communication  and  ana¬ 
lytical  skills  and  provide  you  a  future 
that  might  be  impossible  otherwise. 

Randy  Splaingard 
Oklahoma  City 
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White  House  Report 
Attacks  Critical  Press 


Wall  Street  Journal, 
Washington  Times, 
Western  Journalism 
Center  respond 

BY  DEBRA  GERSH 
HERNANDEZ 


IN  THE  GREAT  tradition 
of  the  “nattering  nabobs 
of  negativism,”  the 
White  House  has  now 
presented  us  with  a 
“communication  stream 
of  conspiracy  commerce.” 

In  a  330-plus  page  report, 
compiled  by  a  junior  staffer  in 
the  WTiite  House  counsel’s 
office,  the  administration 
alleges  a  “media  food  chain,” 
whereby  individuals  and  groups  with  a  conserva¬ 
tive,  anti-Clinton  agenda  supposedly  get  their  ideas 
onto  the  Internet  and  into  conservative  publica¬ 
tions,  eventually  making  their  way  to  more  main¬ 
stream  press  like  the  New  York  Times  and  Washing¬ 
ton  Post. 

The  report,  which  consists  mainly  of  old  news 
clippings,  was  produced  in  1995  in  response  to 
media  inquiries  about  Whitewater  and  the  suicide  of 
former  White  House  aide  Vincent  Foster,  according 
to  White  House  spokesman  Mike  McCurry. 

While  not  a  formal  release,  McCurry  said  the 
report  was  made  available  to  reporters  making 
inquiries  about  these  topics. 

During  a  briefing  with  reporters,  McCurr>’  said 
that  the  White  House  staff 
“provided  these  materials 
because  we  wanted  to  refute 
some  of  the  very  aggressive 
charges  being  made  falla¬ 
ciously  against  the  president, 
most  often  on  the  Internet, 
coming  from  a  variety  of  kind 
of  crazy,  right-wing  sources.” 

The  report,  he  said,  was 
developed  in  order  to  “really 
help  journalists  understand 
that  they  shouldn’t  be  used 
by  those  who  are  really  con¬ 
cocting  their  own  conspira¬ 
cies  and  their  own  theories 
and  then  peddling  them  else¬ 
where.” 

Those  sources,  he  said, 
include  the  Greensburg,  Pa., 
Tribune-Review,  its  publisher, 
Mellon  fortune  heir  Richard 
Mellon  Scaife,  and  the  West¬ 
ern  Journalism  Center,  also 
funded  by  Scaife,  as  well  as 


Claiming  minimal  taxpayer 
expense  —  what  he  said  was 
the  cost  of  having  a  junior 
staffer  put  a  two-and-a-half- 
page  memo  on  some  clips  pro 
vided  by  the  Democratic 
National  Committee  —  White 
House  press  secretary  Mike 
McCurry  said  he  believes  the 
action  was  appropriate 


conservative  think  tanks  such 
as  the  Heritage  Foundation. 

McCurry  said  the  report 
“purports  to  show  that  the 
conspiracy  theorists  who  are 
very  active  on  the  subject  of 
Whitewater  and  other  sub¬ 
jects  very  often  plant  their 
stories,  plant  their  informa¬ 
tion  in  various  places,  and 
then  we  kind  of  give  you  a 
theory  of  how  things  get 
picked  up  and  translated  and  moved  through  what 
we  call  the  media  food  chain,  or  what  others  have 
called  the  media  food  chain.” 

According  to  the  report,  “well-funded  right-wing 
think-tanks  and  individuals  underwrite  conservative 
newsletters  and  newspapers,  such  as  the  Western 
Journalism  Center,  the  American  Spectator,  and  the 
Pittsburgh  [Greensburg]  Tribune-ReviewT 

“Next,  the  stories  are  reported  on  the  Internet, 
where  they  are  bounced  all  over  the  world. 

“From  the  Internet,  the  stories  are  bounced  into 
the  mainstream  media  in  one  of  two  ways:  (1)  the 
story  will  be  picked  up  by  the  British  tabloids  and 
covered  as  a  major  story,  from  which  the  right-of- 
center  mainstream  media  (i.e.  the  Wall  Street  Jour¬ 
nal,  Washington  Times  and  New  York  Post)  will 
then  pick  the  story  up;  or  (2)  the  story  will  be 
bounced  directly  from  the  Internet  to  the  right-of- 
center  mainstream  American  media,”  the  report  con¬ 
tinued. 

“After  the  mainstream  right-of-center  American 
media  cover  the  story,  congressional  committees 
will  look  into  the  story. 

“After  Congress  looks  into  the  story,  the  story 
now  has  the  legitimacy  to  be  covered  by  the  remain¬ 
der  of  the  American  mainstream  press  as  a  ‘real’ 
story,”  the  report  said. 

McCurry  noted  that  the  path  of  stories  about  this 

“Its  silliness  aside,  the ‘food  chain' report 
has  to  be  seen  as  the  nastiness  it  is. 
It's  part  of  a  generally  successful 
Clinton  effort  to  provoke 
criticism  of  members  of  the  press  who 
are  reporting  the  Clinton  scandals." 

—  Wall  Street  Journal  editorial 
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“There’s  something  sinister  about  a 
White  House  enemies  list.  It  smacks  of 
trying  to  chill  the  reporting  about  the 
president,  particularly  a  president  who 
expects  a  hard  winter  and  a  rough 
spring,  as  [special  prosecutor]  Ken  Starr’s 
grand  jury  wraps  up  its  work.” 

—  Wesley  Pruden,  Washington  Times  editor  in  chief 

report  —  first  in  a  Wall  Street  Journal  column,  then 
a  Washington  Times  story  and  then  in  other  papers 
—  is  a  good  example  of  this  media  food  chain. 

WJC  RESPONDS 

Joseph  Farah,  the  former  newspaper  editor  who 
heads  the  Western  Journalism  Center,  criticized  the 
White  House  for  using  taxpayer  dollars  to  fund 
what  he  described  as  a  politically  motivated  report. 

“Taxpayer  money  and  the  White  House  staff 
were  used  to  prepare  and  distribute  the  report,” 
Farah  charged.  “The  Democratic  National  Commit¬ 
tee  was  also  involved  in  the  preparation,  according 
to  the  administration. 

“This  report  demonstrates  that  the  White  House 
is  maintaining  dossiers  on  private  citizens  for  the 
political  gain  of  Bill  Clinton,”  Farah  charged.“rd  like 
to  know  where  in  the  Constitution  such  executive 
power  is  enumerated.  Worse  yet,  the  White  House  is 
exempt  from  requests  under  the  Freedom  of  Infor¬ 
mation  Act,  so  we  may  never  know  the  full  extend 
of  the  intelligence-gathering  apparatus  being  used 
by  this  White  House  to  create  its  enemies’  list.” 

“Look,”  McCurry  said,  “everyone  in  here  knows 
there’s  a  fair  amount  of  nut-case  material  that  floats 
around  with  respect  to  Whitewater,  and  some  of  it, 
unfortunately  and  tragically  and  very,  very  painfully, 
has  to  do  with  the  death  of  a  former  White  House 
staffer.” 

“And  that  stuff  gets  peddled,  and  sometimes  —  in 
fact,  in  the  summer  of  1995,  all  too  often  was  com¬ 
ing  back  at  us  from  a  lot  of  news  organizations  that, 
frankly,  should  have  known  better. 

“So  we  would  say,  wait  a  minute,  you  guys  are 
chasing  a  story  that  has  very,  very  suspicious  roots 
and  let  us  document  for  you  how  this  stuff  gets  into 
the  news  flow,  so  that  we  can  protect  you  and  pro¬ 
tect  your  readers  and  protect  the  American  people 
from  bad  information,”  McCurry  said. 

C^laiming  minimal  taxpayer  expense  —  what  he 
said  was  the  cost  of  having  a  junior  staffer  put  a 
two-and-a-half-page  memo  on  some  clips  provided 
by  the  Democratic  National  Committee  — 
McCurry  said  he  believes  the  action  was  appropri¬ 
ate. 

Not  only  is  it  the  White  House’s  responsibility  to 
respKjnd  to  “false,  fallacious,  damaging  and  politi¬ 
cally  motivated”  attacks  against  the  president,  but 
McCurry  also  noted  using  the  DNC  clipping  service 


was  “perfectly  appropriate.” 

The  DNC,  he  said,  “is  using 
its  research  capacity  to 
respond  to  political  attacks 
on  the  president. 

“Now,  it  is  more  appropri¬ 
ate  for  the  DNC  research  divi¬ 
sion,  paid  for  by  the  party’s 
political  funding,  to  do  that 
type  of  work  to  respond  to 
political  charges  to  the  presi¬ 
dent  than  it  would  have  been 
for  the  legal  counsel’s  office 
to  do  it,”  McCurry  continued. 

“Now,  the  legal  counsel  has 
every  right  to  have  access  to 
that  information  and  to  help 
use  that  in  responding  to 
press  inquiries,”  he  added. 


"There's  nothing  wrong  with 
trying  to  manipulate  the  press. 
It's  up  to  journalists  to  deter¬ 
mine  what  is  true  and  what  is 
not  true." 

—  Stephen  Hess,  Brookings 
Institution  government  studies 
program  senior  fellow 


INCONSISTENT  POLICY?  Institution  government  stu 

When  asked  how  this  program  senior  fel 

report  can  be  defended  when 
an  earlier  report  on  the  media  by  outgoing  Energy 
Secretary  Hazel  O’Leary  was  excoriated,  McCurry 
pointed  out  that  while  the  energy  report  rated 
reporters  based  on  their  coverage  of  the  depart¬ 
ment,  this  one  was  designed  “to  protect  people 
from  getting  a  bunch  of  bad  stories  in  their  papers.” 

The  following  day,  when  asked  during  a  White 
House  ceremony  if  he  thought  there  was  a  “right- 
wing  cabal  in  the  press”  against  him.  President  Clin¬ 
ton  responded  simply,  “No.” 

Hillary  Rodham  Clinton,  in  a  C-SPAN  interview, 
reportedly  commented  on  “a  very  effective,  well- 
organized  advocacy  press  that  is,  1  think,  very  up¬ 
front  in  its  right-wing,  conservative  inclinations  and 
makes  no  apologies.” 

Mrs.  Clinton  further  noted  that  while  she  had  no 
problem  with  the  conservative  media,  she  saw 
nothing  comparable  on  the  liberal  side,  “so  that 
most  of  what  is  left  in  what  you  might  call  the  mid¬ 
dle  or  the  establishment  or  the  mainstream  tries  to 
be  objective  and  tries  to  be  thoughtful.” 

WSJ  RESPONDS 

A  Wall  Street  Journal  editorial  about  the  report, 
however,  noted  that,  “At  one  level,  the  White  House 
report  is  simply  silly,  starting  with  the  infelicitous  tide. 
Communication  Stream  of  Conspiracy  Commerce. 

“White  House  spin  doctors  are  indignant  because 
none  of  the  journalists  they  planted  it  with  thought 
it  was  news  until  conservative  journalists  pointed 
out  how  ridiculous  it  is,”  the  Journal  opined. 

“Its  silliness  aside,”  the  Journal  editorial  contin¬ 
ued,  “the  ‘food  chain’  report  has  to  be  seen  as  the 
nastiness  it  is.  It’s  part  of  a  generally  successful  Clin¬ 
ton  effort  to  provoke  cridcism  of  members  of  the 
press  who  are  reporting  the  Clinton  scandals. 

“Its  implication  is  that  because  some  rumors  are 
extreme,  all  of  the  scandal  stories  are  discredited,” 

(See  White  House  on  page  39) 
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Pentagon 
Backs  Off 


The  pentagon  will  not  require  jour¬ 
nalists  to  answer  some  of  the  more  per¬ 
sonal  background  questions  on  the 
questionnaire  it  uses  for  granting  build¬ 
ing  access  passes. 

While  any  journalist  is  allowed  to 
cover  Pentagon  briefings  and  other  events  by  calling 
ahead  and  meeting  an  escort  at  the  security  post, 
those  who  are  at  the  building  three  times  a  week  or 
more  are  granted  building  passes,  explained  Clifford 
H.  Bemath,  principal  deputy  assistant  secretary  of 
defense  for  public  affairs. 

Recendy,  building  security 
officials  folded  several  access 
application  forms  into  one  all- 
encompassing  questionnaire, 
similar  to  those  used  for  secu¬ 
rity  clearances,  he  said. 

Applicants  were  asked  for 
things  such  as  places  of  resi¬ 
dence  for  the  past  several 
years,  financial  data,  familial 
details,  education,  employ¬ 
ment,  medical  and  psychologi¬ 
cal  records,  and  personal  ref¬ 
erences. 

“It  was  inappropriate  for  what  it  was  being  used 
for,  which  was  to  monitor  press  access  to  the  build¬ 
ing,”  said  Army  Times  Publishing  Co.  vice  presi¬ 
dent/editorial  director  James  S.  Doyle. 

Though  Doyle  noted  he  did  not  think  the  infor¬ 
mation  was  being  collected  for  any  investigatory 
checks  on  reporters,  he  did  call  it  a  “mindless, 
bureaucratic  exercise.” 

In  addition,  Doyle  noted,  no  other  federal  build¬ 
ings  that  grant  media  passes  require  such  detailed 
and  personal  background  information. 

The  White  House,  for  example,  asks  only  for 
name,  address,  place  and  date  of  birth.  Social  Secu¬ 
rity  number,  name  and  address  of  employer,  any  his¬ 
tory  of  arrests,  and  basic  physical  characteristics 
such  as  hair  and  eye  color  and  height  and  weight. 

The  issue  was  first  brought  to  Doyle’s  attention 
by  new  reporters  applying  for  credentials,  he 
explained,  adding  that  the  forms  were  not  used  for 
reporters  renewing  their  building  passes. 

Doyle  contacted  the  Reporters  Committee  for 
Freedom  of  the  Press,  and  in  a  letter  to  Bemath, 
RCFP  executive  director  Jane  E.  Kirtley  noted  that, 
“Use  of  the  questionnaire  to  regulate  media  access 
to  the  Pentagon  impugns  the  First  Amendment.” 

In  addition  to  being  “needlessly  invasive  and  oner¬ 
ous,”  Kirtley  said  the  personal  data  required  in  the 


Reporters  will  not 
be  required  to 
answer  certain 
questions  in  order 
to  get  access 
passes 


questionnaires  was  “wholly  irrelevant  to  the  issue  of 
whether  they  qualify  as  bona  fide  journalists  for  cre- 
dentialing  purposes”  and  could  have  an  unaccept¬ 
able  “chilling  effect  on  those  who  seek  Pentagon 
credentials  and  how  they  do  their  job.” 

After  looking  into  the  issue,  Bemath  determined 
that  nine  questions  would  not  be  required  of  jour¬ 
nalists,  but  the  remainder  “are  similar  to  those  on  the 
previous  form.” 

“Those  questions  provide  the  necessary  informa¬ 
tion  for  the  Defense  Investigative  Service  to  conduct 
checks  of  national  criminal  and  security  data  bases 
to  ensure  a  determination  of  tmst  can  be  accom¬ 
plished,”  he  wrote. 


BY  M.L.  STEIN 

California 

Competition 

Heightened  coMPErmoN  is  coming 
to  California’s  Inland  Empire  as  the 
Riverside  Press-Enterprise  prepares  to 
start  a  San  Bernardino  County  edition. 
The  move  puts  the  Press-Enterprise  in  a  head-to- 
head  fight  with  the  Gannett-owned  San  Bernardino 
Sun  and,  to  a  lesser  extent,  with  the  Redlands 
Daily  Pacts  in  the  growing  area. 

In  aimouncing  plans  to  establish  a  bureau  in  San 
Bernardino  County,  Press-Enterprise  editor  and 
publisher  Marcia  McQuem  said:  “We  want  to 
expand  our  market  and  gain  more  readers.  Begin¬ 
ning  Feb.  18,  the  Press-Enterprise  will  offer  local 
news  and  home  delivery  in  the  communities  of 
Bloomington,  Colton,  Fontana,  Grand  Terrace,  Loma 
Linda,  Mentone,  Redlands  and  Yucaipa. 

It’s  the  second  try  there  for  the  Pivss-Enterpnise. 
In  the  early  lS>90s,  it  initiated  coverage  in  the 
county  with  two  reporters  but  abandoned  the 
effort  during  the  recession.  However,  it  continued 
there  with  single-copy  sales  and  home  delivery  in 
several  San  Bernardino  County  communities, 
including  some  in  the  newly  targeted  towns. 

“This  is  a  restoration  and  an  expansion  of  what 
we’d  been  doing  before,”  McQuem  explained.  “The 
recession  is  easing.  Newsprint  prices  are  more 
moderate  and  we  are  in  a  better  financial  position.” 
McQuem  said  the  Press-Enterprise  will  offer 

(See  Compete  on  page  40) 
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BY  M.L.  STEIN 


Finding  The  Truth 
Is  Not  Easy 


Former  Washington 
Post  editor  derides 
those  who  He  with 
a  straight  face 


Newspapers  dont  know  how  to 

handle  public  figures  “who  lie  with  a 
straight  fece”  and  thus  become  part  of 
the  lie  themselves,  Ben  Bradlee,  for¬ 
mer  Washington  Post  executive  edi¬ 
tor,  told  a  university  audience. 
According  to  Bradlee,  most  newspapers  have 
bungled  or  finessed  such  reporting,  a  foiling  that  hit 
its  zenith  during  the  Vietnam  War. 

“Newspapers  don’t  tell  the  truth  under  many  dif¬ 
ferent,  and  occasionally  innocent,  scenarios.  Mostly 
when  they  don’t  know  the  truth,”  said  Bradlee,  in 
giving  the  annual  Riverside 
Press-Enterprise  lecture  on 
the  University  of  California 
campus. 

The  press  also  missteps 
when  it  quotes  someone 
who  doesn’t  know  the 
truth  or  who  is  spinning 
the  truth  to  omit  details 
that  could  be  embarrass¬ 
ing,  a  practice  that  is  growing,  he  continued. 

“There  is  a  lot  of  spinning  and  a  lot  of  lying  in  our 
times  —  in  politics,  government,  sports  and  every¬ 
where,”  Bradlee  contended.  “It’s  got  to  the  point 
where  if  you  are  like  me,  you  no  longer  believe  the 
first  version  of  anything.” 

Political  lying  began  flowering  in  the  Vietnam  era 
when  the  government  felt  it  had  to  lie  to  justify  a 
policy  “that  was  never  going  to  woik,”  he  recalled. 

From  that  point,  Bradlee  observed,  public  lying 
has  mushroomed  to  include  schools,  colleges, 
churches,  businesses,  sexual  relations  “and  of 
course,  the  press.” 

“Even  the  best  newspapers  have  never  learned 
how  to  handle  public  figures  who  lie  with  a  straight 
foce,”  said  the  man  who  engineered  the  Watergate 
investigation.  “And  even  the  boldest  editorial  pages 
...  are  reluctant  to  strike  hard  and  fost.  So  we  have 
to  wait,  searching  aggressively  for  ways  to  prove  the 
lie,and  in  the  process  we  alienate  those  who  don’t 
believe  or  don’t  want  to  believe  the  lie.” 

Instead  of  calling  a  lie  a  lie,  Bradlee  said,  papers 
resort  to  euphemisms,  referring  to  lying  statements 
as  being  inaccurate,  incomplete  or  unreliable. 

Two  current  instances,  he  pointed  out,  involve 
House  Speaker  Newt  Gingrich’s  folse  denial  that  his 
political  action  committee  was  not  involved  in  his 
college  course,  and  the  Democratic  National  Com¬ 
mittee’s  “lurid  fund-raising  problems”  in  which  for¬ 
eigners  contributed  hundreds  of  thousands  of  dol¬ 
lars  to  President  Clinton’s  re-election  campaign  in 


defiance  of  the  law. 

The  White  House  alone,  he 
asserted,  gave  three  different 
versions  of  a  meeting  bet¬ 
ween  senior  Clinton  aides 
and  officials  of  the  president’s 
defense  fund  to  discuss  ques¬ 
tionable  donations. 

“Where  lies  the  truth?” 

Bradlee  asked. “That’s  the  ques¬ 
tion  that  pulled  us  into  this 
business,  as  it  propelled  Dio¬ 
genes  through  the  streets  of 
Athens  looking  for  an  honest 
man.” 

But  the  press’  search  for 
truth  earns  it  few  plaudits,  the 
speaker  suggested,  noting  that 
the  more  aggressive  newspa¬ 
pers  become,  the  more  some 
people  are  offended  by  them. 

Still,  he  said,  as  issues 
become  more  complicated 
and  more  sophisticated  ways 
are  devised  to  disguise  the  truth,  “the  more  aggres¬ 
sive  our  search  for  truth  must  be,  and  the  more 
offensive  we  are  sure  to  become  to  some.” 

“So  be  it.  1  take  great  strength  from . . .  knowing  in 
my  experience  that  the  truth  does  emeige.  It  takes 
forever  sometimes,  but  it  does  emeige.  Any  relaxation 
by  the  press  t\’ill  be  extremely  costly  to  democracy.” 


“There  is  a  lot  of  spinning  and 
a  lot  of  lying  in  our  times  —  in 
politics,  government,  sports 
and  everywhere.  It's  got  to  the 
point  where  if  you  are  like  me, 
you  no  longer  believe  the  first 
version  of  anything.' 

—  Ben  Bradlee, 
former  Washington  Post  editor 


lAPA  Wants  Photog’s 
Murder  Investigated 

The  murder  of  an  Argentine  news  photogra¬ 
pher  has  prompted  the  Inter  American  Press 
Association  to  ask  Argentina’s  President  Carlos 
Menem  to  order  an  immediate  investigation. 

Jose  Luis  Cabezas,  35,  employed  by  the  Buenos 
Aires  weekly  news  magazine  Noticias,  was  found  shot 
through  the  head  in  his  car  near  the  town  of  General 
Madariaga.  He  was  handcuffed  and  his  body  was  badly 
burned.  Cabezas  had  traveled  to  Pinamar,  a  tourist 
resort  10  miles  away,  to  cover  a  story  for  the  magazine. 

Cabeza’s  murder  occurred  as  an  lAPA  delegation 
was  visiting  Guatemala,  Mexico  and  Colombia  to  pre¬ 
sent  those  country’s  governments  the  conclusion  of 
an  investigation  it  had  carried  out  concerning  the 
unsolved  murders  of  journalists  there  and  in  other 
countries  of  the  Western  Hemisphere. 
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BY  MARK  FITZGERALD 


Speculation 
Is  Rampant 


7^  EY,  NEWSPAPER  INDUSTRY!  You  just 
|  i  got  through  buying  and  selling  118 
U|  daily  newspapers  worth  nearly  $2  bil- 
lion  in  1996.What  are  you  going  to  do 
r  now? 

r  - We’re  going  to  Disneyland! 

The  Walt  Disney  Co.  ensured  continued  industry 
speculation  about  big  newspaper  deals  with  its 
recent  announcement  that  it  may  unload  the  pub¬ 
lications  —  including  seven  daily  newspapers  — 
acquired  in  its  1995  purchase  of  Capital  Cities/ 
ABC. 

niH-f;^chinnpH  “imminent;  a 

UlU  ludl  IIUI ICU  spokesman  says,  but  the 

hirirlinn  i/i/cir  entertainmentgiantis“explor- 

UlUUIliy  Wdl  jng  its  strategic  options”  — 

nnCQlhlp  PC  the  sale  of  individ- 

fJUOulUIC  uO  ual  pubUcations,  trades  or  a 

Disney  puts  XT 

^  hi  addition  to  the  dailies, 

Udp  UlIIOS  ABC  Publishing  —  as  it  was 
recently  renamed  —  includes 

newspapers  on  the  trade  magazines  of 

+li  l^l  I  Fairchild  Publications,  includ- 

ine  DIOCK  ing  the  fashion  bible 

Wear  Daily,  the  Chilton  Co., 
with  a  49-titie  group  of  trade 
magazines  and  the  popular  Chilton  Books  auto 
repair  series;  Institutional  Inivstor,  Los  Angeles 
Magazine-,  farm  publications;  and  two  stamp  col¬ 
lecting  titles. 

Late  last  week,  a  spokesman  for  Disney  confirmed 
that  Disney  has  decided  to  keep  Fairchild  Publica¬ 
tions. 

DID  EISNER  BREAK  PLEDGE? 

In  an  address  to  Capital  Cities  management  one 
year  ago,  Disney  chief  Michael  Eisner  vowed  not  to 
sell  any  of  the  Capital  City/ABC  properties  acquired 
(E61'P,Feb.  17, 1996). 

He  did  not,  however,  offer  a  time  frame  on  his  not- 
for-sale  pledge. 

With  a  daily  circulation  of  279,305,  the  Kansas 
City  Star  is  the  biggest  of  Disney’s  seven  daily  news¬ 
papers  and,  with  its  monopoly  in  the  nation’s  29th 
largest  metropolitan  area,  is  likely  to  be  the  most 
soug>ht-after  of  the  papers. 

Disney  also  owns  the  221,860-circulation 
Fort  Worth  Star-Telegram,  whose  comp)etition  in 
the  Dallas/Fort  Worth  Metroplex  ratcheted  up  sev¬ 
eral  notches  last  year  when  the  Dallas  Morning 


News  launched  a  - 

free-standing 
paper,  the  Arling¬ 
ton  Morning 
News,  in  the  pros¬ 
perous  suburb 
between  the  two 
downtowns. 

Its  third-biggest 
paper  is  the 
47,829-circulation 
Wilkes-Barre,  Pa., 

Times  Leader. 

In  the  Midwest, 

Disney  owns  the 
85,074-circulation 
Oakland  Press 
in  Pontiac,  Mich.; 
and  the  29,812-cir¬ 
culation  Belleville 
(Ill.)  News-Democ¬ 
rat. 

The  group  in¬ 
cludes  two  Ore¬ 
gon  papers:  the  Michael  Eisner 
2 1 ,744-circulation 

Albany  Democrat-Herald  and  the  5,688-circulation 
Ashland  Daily  Tidings. 

In  addition,  ABC  publishes  more  than  70  commu¬ 
nity  newspapers  and  more  than  60  shoppers,  real 
estate  books  and  other  niche  newspapers. 

Analysts  lined  up  all  the  usual  suspects  when  Dis¬ 
ney  announced  the  possible  sale. 

Cox  Newspapers,  Newhouse  Newspapers  and 
Hearst  were  said  to  be  interested,  especially  in  the 
Kansas  City  Star. 

Hollinger  International  was  said  to  be  willing  to 
take  a  look  at  some  of  the  papers. 

Following  its  policy,Tribune  Co.  declined  to  spec¬ 
ulate  on  its  own  interest,  but  the  company,  which 
has  not  bought  a  paper  in  more  than  a  decade,  has 
said  it  remains  open  to  buying  the  right  paper  at  the 
right  price. 

However,  Tribune  —  like  other  active  media  buy¬ 
ers  such  as  Gannett  Co.,  Media  General  and  A.H. 
Belo  —  only  recently  wrapped  up  a  huge  purchase 
of  Renaissance  Communications  Corp.  and  its  10 
network-affiliated  television  stations. 

While  those  recent  big  TV  purchases  may  stanch 
the  appetite  of  some  chains,  it  is  also  true  that  bro¬ 
kers  through  1996  saw  increasing  interest  in  news¬ 
papers  from  first-time  buyers. 
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BY  JIM  ROSENBERG 

Press  Dumping 
Postscript 


UNLESS  YOUR  DOUBLE-WIDE  press  is 
a  Hoe,  Harris  or  Heidelberg,  chances 
are  its  manufacturer  is  unhappy  with 
Uncle  Sam. 

In  this  new  year:  Rockwell  is  once 
again  Goss.  MAN  is  moving  manufacturing  back 
home  to  Germany.  KBA  will  build  more  presses  in 
the  United  States.  Mitsubishi  is  pressing  ahead  with 
its  biggest  U.S.  order.  AndTKS,  buoyed  by  design 
and  sales  successes,  will  stay  in  the  U.S.  market. 

What  all  five  firms  share  is  dissatisfaction  after 
two  U.S.  government  agencies  spent  more  than  a 

year  examining  their  business 
practices.  Last  August,  the 
government  concluded  an 
investigation  of  the  pricing  of 
imported  large  newspaper 
presses  (£6?P,  Aug.  24,  p.  18) 
that  Rtxrkwell  Graphic 
Systems  set  in  motion  by  filing  an  antidumping 
petition  in  mid-1995.  By  fall,  all  the  press  manufac¬ 
turers  involved,  including  the  petitioner,  had  com¬ 
menced  the  appeals  process. 

In  last  summer’s  finding  that  imported  large 
newspaper  presses  were  sold  at  less-than-fair  value 
the  U.S.  Department  of  Commerce  set  margins  on 
sales  of  equipment  from  two  German  and  two 
Japanese  manufacturers. 

KBA-Motter  Corp.,  the  North  American  division 
of  Koenig  &  Bauer-Albert  AG,  withdrew  from  par¬ 
ticipation  in  the  investigation.  Its  preliminary  mar¬ 
gin  of  46.4%  was  unchanged 
in  the  final  determination. 

Highest  of  the  preliminary 
margins,  the  58.14%  assigned 
to  presses  from  Tokyo  Kikai 
Seisakusho  Ltd.,  represented 
on  this  side  of  the  Pacific  by 
TKS  GJ  S.A.)  Inc.,  was 
reduced  to  56.28%.  Margins 
for  equipment  from  the  two 
other  press  makers  rose  sub¬ 
stantially  in  the  final  determi¬ 
nation  —  from  17.7%  to  30.8% 
for  MAN  Roland  Druckmas- 
chinen  AG  and  from  47.57% 
to  62.96%  for  Mitsubishi 
Heavy  Industries  Ltd.  (Sub¬ 
sequent  revisions  brought 
MAN’S  margin  to  30.72%  and 
Mitsubishi’s  to  62.26%.) 

The  margins  were  to  be¬ 


come  the  basis  for  import  duties  when,  days  after 
the  Commerce  decision,  the  U.S.  International 
Trade  Commission  determined  that  the  dumping 
threatened  to  materially  injure  the  U.S.  industry  — 
essentially  the  press  manufacturing  unit  of 
Rockwell  International  (sold  in  October  and 
renamed  Goss  Graphic  Systems)  and,  to  a  far  lesser 
extent,  Heidelberg  Harris  Inc. 

While  it  found  a  threat,  the  ITC  also  stated  that 
the  domestic  industry  “is  not  materially  injured”  by 
large  newspaper  presses  from  Germany  and  Japan. 

In  fact,  the  ITC  recognized  TKS  (U.S.A.),  MAN 
Roland  Inc.  and  KBA-Motter  as  domestic  produc¬ 
ers,  but,  for  purposes  of  determining  injury,  was 
allowed  to  exclude  TKS  (U.S.  A.)  owing  to  its  major¬ 
ity  ownership  by  the  foreign  manufacturer  whose 
presses  it  imports  and  sells.  While  the  same  is  large¬ 
ly  true  of  the  ownership  of  the  U.S.  units  of  MAN 
and  KBA,  the  ITC  said  it  excluded  TKS  because, 
although  it  makes  computerized  press  controls  in 
the  United  States,  most  of  its  U.S.  sales  consisted  of 
equipment  made  in  Japan  and  marketed  by  the 
American  company,  which  acts  “primarily  as  a  U.S. 
selling  agent”  for  the  Japanese  patent  firm. 

The  ITC  recognized  some  MAN  and  KBA  sales  as 
domestic  merchandise  because  their  U.S.  units 
added  “substantial  value.” 

Importers,  ordinarily  U.S.  subsidiaries  of  foreign 
manufacturers,  are  responsible  for  paying  duties, 
which  effectively  force  sellers  either  to  absorb  the 
cost  of  the  duty  or  pass  it  along  to  customers.  As  a 
penalty,  the  duty  is  fairly 
straightforward:  It  doubles 
the  cost  of  dumping  by 
imposing  a  duty  equal  to 
what  a  manufacturer  loses  by 
underpricing. 

Dumping  duties  end  after 
five  years.There  may'  be  reviews 
on  request  after  the  first  year. 
Meanwhile,  the  government 
may  keep  all,  some  or  no  part 
of  an  importer’s  duty  deposit 
on  a  pending  press  shipment 
(equal  to  the  margin  percent¬ 
age  of  the  purchase  price). 

Ordinarily,  only  a  3-3% 
duty  is  collected  on  imported 
double-wide  web  offset 
presses  (2.9%  on  letterpress 
and  flexo,  2%  on  parts  and 
ancillary  machines). 


All  parties 
appeal  trade 
rulings 


"All  respondents  are  cooperating,  and 
we'll  probably  try  to  speak  in  one  voice” 
—  TKS  attorney  Yoshihiro  Saito 
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CONSOLIDATION  CONSIDERATION 

By  late  last  year,  no  date  had  been  set 
for  the  appeals,  though  a  judge  was  to 
be  assigned  within  weeks.Though  he 
could  not  guess  how  long  a  ruling 
would  take,  Daniel  Plaine,  lawyer  for 
Mitsubishi  from  the  firm  of  Steptoe  & 
Johnson,  said  experience  suggested  a 
hearing  could  be  held  within  a  year. 

In  appeals  before  the  U.S.  Court  of 
International  Trade,  some  importers’ 
complaints  about  the  ITC  finding  over¬ 
lap,  according  to  Plaine. 

On  those  issues,  saidTKS  attorney 
Yoshihiro  Saito,  of  the  law  firm  Graham 
&  James,  “All  respondents  are  cooperat¬ 
ing,  and  we ’ll  probably  try  to  speak  in 
one  voice.” 

Most  complaints  about  Commerce’s 
findings  were  different,  said  Plaine. The 
exception,  he  said,  is  the  investigation’s 
scope  —  exactly  what  products  or  com- 
{wnents  it  covered. 

Saito  said  the  importers  were  consid¬ 
ering  consolidating  their  appeals.  But 
while  all  four  liked  the  idea,  he  said,  dif¬ 
ferent  views  about  how  to  pnxreed 
could  be  expected. 

INJURY,  NOT  THREAT 

Goss  Graphic  Systems  referred  com¬ 
ment  on  its  complaint  to  company  con¬ 
troller  Dave  Rodemeyer,  who  initially 
said  only  that  Goss  is  appealing  “the 
way  certain  technical  items  were  han¬ 
dled.”  In  a  subsequent  interview,  he 
added  that  calculation  of  the  dumping 
margins  also  was  at  issue. 

Asked  if  Goss  was  seeking  to  have 
the  finding  of  threatened  injury 
changed  to  a  finding  of  material  injury, 
Rodemeyer  replied;  “1  believe  that  is 
part  of  the  appeal,  and  we’ve  thought 
that  all  along.” 

Immediately  after  the  ITC’s  final 
determination,  Goss  and  MAN  contin¬ 
ued  a  kind  of  battle  by  press  release, 
arguing  over  what  the  ITC  found, 
whether  there  was  injury,  how  the 
determination  affected  competition, 
whether  it  hurt  or  helped  buyers,  how 
it  affected  technological  development, 
and  whether  foreign  markets  effectively 
lock  out  Goss. 

In  the  last  matter,  Goss  maintained 
that  because  Japanese  and  German  pub¬ 
lishers  prefer  presses  of  local  origin, 
prices  there  remain  high  enough  to  off¬ 
set  the  foreign  manufacturers’  low  U.S. 
prices.  At  last  month’s  Newspaper 
Asstxriation  of  America  SupeK^onfierence 
in  Orlando,  Goss  chairman  and  CEO 


“For  us  there’s  only  one 
market,  and  that’s  the 
global  market” 

—  Helgi  Schmidt-Liermann, 

CEO,  MAN  Roland  Inc. 

Robert  M.  Kuhn  conceded  that  the  for¬ 
mer  Rockwell  division’s  weak  market¬ 
ing  in  Germany  may  have  contributed 
to  lackluster  sales  there. 

Also  noting  that  Goss  operates  a 
Japanese  subsidiary,  Kuhn  added,  “We 
need  to  make  sure  that  where  we  have 
competition  we  have  fair  competition.” 

Goss  reported  “record-breaking” 
European  sales  of  $250  million  in  1996, 
including  41%  of  orders  for  large  news¬ 
paper  presses  and  70%  of  orders  for  sin¬ 
gle-wide,  one-around  newspaper  press¬ 
es.  (Orders  for  Newsliner  and  Universal 
presses  also  continue  from  Latin  Ame¬ 
rican  and  Asia.) 

Notable  among  its  European  sales 
were  the  company’s  first  orders  for  dis¬ 
tributed-drive,  or  “shaftless”  presses: 
Norway’s  Aftenpostcn  contracted  for 
five  Colorliner  80  presses  each  with 
four  4/4  color  towers.  Late  last  year, 
Finland’s  Ilkkaprint,  publisher  of  Ilkka 
and  23  other  titles,  installed  a  Goss 
HT70,  also  with  four  full-color  towers. 

SCOPE  IS  UNCLEAR 

While  lawyers  prepared  an  appeal, 
KBA-Motter  Corp.  focused  on  increasing 
manufacturing  capacity  at  its  York,  Pa., 
plant.  Early  in  the  dumping  investiga¬ 
tion,  the  company  said  it  planned  to 
build  offset  presses  for  U.S.  customers 
in  York,  where  it  already  produced 
newspaper  flexo  presses.  A  year  ago, 
KBA-Motter  announced  a  recapitalizji- 
tion  for  the  expansion. 

As  domestic  product,  equipment  from 
KBA’s  North  American  web  press  division 
will  not  be  saddled  with  dumping  duties 
—  provided  that  the  parts,  components 
and  elements  it  imports  account  for  less 
than  half  its  cost  of  making  the  equip¬ 
ment. 

With  respect  to  press  parts’  prove¬ 
nance,  KBA-Motter  marketing  and  news¬ 
paper  sales  director  Gary  Owen 
remarked  last  fall  that  his  company 
made  more  of  what  went  into  its  press¬ 
es  at  its  York  plant  than  Rockwell-Goss 
made  for  is  presses  in  its  Cedar  Rapids, 
Iowa,  plant. 

Representing  KBA,  Kenneth  G.  Weigel 
said  there  was  “some  information  to 


that  effect,”  but  he  was  unable  to  elabo¬ 
rate  because  the  information  is  confi¬ 
dential.  The  lawyer  from  Kirkland  & 

Ellis  added,  however,  that  the  made-in- 
America  portion  of  KBA’s  production 
“in  certain  instances  . .  .was  more  than 
what  Goss  produced.” 

Weigel  said  KBA’s  primary  concern  is 
challenging  the  “unclear  scope”  of  the 
antidumping  order.  As  the  rules  are  writ¬ 
ten,  a  company  does  not  know  if  its 
imports  will  be  subject  to  review  for 
dumping,  according  to  Weigel.  He  said  it 
makes  sense  for  the  court  to  address 
issues  of  scope  first. 

KBA  is  also  appealing  the  ITC  deter¬ 
mination,  “but  it’s  likely  that  MAN  will 
take  the  lead  on  that  issue,”  said  Weigel. 

CUMULATION,  SPECULATION 

A  contentious  matter  during  the 
investigations,  dumping  margins  for 
MAN  presses  based  on  estimates  from 
incomplete  projects  in  Rochester,  N.Y., 
and  Wilkes-Barre,  Pa.,  are  again  being 
challenged  on  appeal.  MAN  Roland  Inc. 
CEO  Helgi  Schmidt-Liermann  said  MAN 
will  ask  Commerce  to  review  the  actual 
numbers,  which  he  said  should  show 
that  the  new  Geoman  presses  were  not 
dumped.  Besides  allowing  MAN  to 
retrieve  its  dumping  deposit  from  the 
U.S.  Customs  Service,  he  continued,  such 
an  outcome  would  contradict  the  ITC’s 
finding  of  threat  of  material  injury. 

“In  the  real  world,”  Schmidt-Liermann 
remarked  at  last  month’s  NAA 
SuperConference,  only  those  who  real¬ 
ly  dump  will  pay  the  duties.  Earlier  he 
said  MAN  prices  U.S.  products  “the 
same  way  we  do  globally.” 

Antidumping  procedures  that  seek  to 
separate  a  company’s  home  market 
from  the  world  market  are  “nonsense,” 
according  to  Schmidt-Liermann.  “For  us 
there’s  only  one  market,  and  that’s  the 
global  market.”  The  notion  of  a  home 
market  for  any  manufacturer,  he  contin¬ 
ued,  is  meaningless  when  all  manufac¬ 
turers  must  source  globally. 

While  KBA  seeks  to  avoid  duties  by 
increasing  U.S.  production,  MAN  hopes 
to  do  the  same  by  moving  all  produc¬ 
tion  back  to  Germany  this  year.  MAN 
spokesman  Craig  Simon  called  the 
action  a  business  decision,  “not  a  by¬ 
product”  of  the  dumping  investigation 
—  although  the  outcome,  he  added,  cer¬ 
tainly  got  the  company  moving. 

Simon  said  MAN  can  better  serve 
customers  by  focusing  its  U.S.  team  on 
(See  Dumping  on  page  25) 
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"With  Calvin  and  Hobbes  and 
The  Far  Side  retired  from  the 
comics  page,  the  only  strip 
worth  reading  is  Bill  Amend's 
inventive  and  insightful  FoxTrot 
...the  funniest  family  this  side 
of  the  Simpsons." 

“IV/red  magazine,  February  1997 

FoxTrot  is  hip, 

it's  hot, 

it's  out  there  — 
and  it  can  be 

YOURS! 

1-800-255-6734 


www.uexpress.com/ups/comics 
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NEWSPEOPLE  IN  THE  NEWS 


COMl'HED  B1  IAN  E.  ANDERSON 


He  succeeds 

WnjJAMH. 
conr,  who 

retired. 

JON  J.  FERGU¬ 
SON,  43,  assistant 
news  editor,  was 
promoted  to  news 
editor. 


KEITH  LAIRD, 

53,  vice  president 
of  change  manage¬ 
ment/organization 
development  at 
Lykes  Services,  has 
been  named  direc¬ 
tor  of  human  ser¬ 
vices  at  the  St. 

Petersburg  Times. 

ERIC  DEGGANS,  pop  music 
reporter/critic,  was  appointed  television 
reporter/critic. 


TOBY  PEARSON 


KEITH  LAIRD 


TED  BUNKER,  43,  financial  editor  at 
the  Boston  Herald,  has  been  named  assis¬ 
tant  managing  editor  for  business  and 
finance  news. 

He  succeeds  MARY  HELEN  GILLE 
SPIE,  who  was  named  vice  president 
and  executive  editor  of  jobfind,  the 
Herald’s  interactive  online  service. 


Commercial  Appeal. 

He  succeeds  TOM  HARRISON,  who 
retired. 

ELENA  CAINAS,  38,  marketing  direc¬ 
tor  at  the  Stuart  (Fla.)  Neu's,  was 
appointed  director  of  special  projects  in 
the  marketing  department. 

All  of  the  above  newspapers  are 
owned  by  Cincinnati-based  E.W  Scripps 
Co. 


TOBY  L  PEARSON,  circulation  direc¬ 
tor  at  the  Austin  (Texas)  American- 
Statesman,  has  been  appointed  circula¬ 
tion  director  at  the  Birmingham  News. 

He  succeeds  ROBERT  L  DOBSON, 
who  retired. 


JHL  ARABAS,  assistant  business  edi- 
tor/stocks  for  the  Associated  Press,  has 
been  appointed  general  executive  in  the 
AP’s  newspaper  membership  depart¬ 
ment. 

She  succeeds  ELAINE  HOOKER, 
who  was  named  bureau  chief  in 
Portland,  Ore. 


CHARLES  RAYMOND  SHAW,  45, 

news  editor  at  the  Lancaster,  Pa., 
Intelligencer  Journal,  has  been  promoted 
to  editor. 


DARRELL  JONES,  44,  state  circulation 
manager  at  the  Rcjcky  Mountain  Neu’s 
in  Denver  has  been  named  circulation 
director  at  the  Memphis, Tenn., 


TERRI  DEARTH,  retail  advertising 
manager  at  the  Middletown  (Ohio) 
Journal,  has  been  appointed  publisher  of 
the  Xenia  (Ohio)  Daily  Gazette. 


TOM  SCHRAM,  46,  assistant  managing 
editor  and  head  of  production  at  Detroit 
Sunday  Journal,  the  newspaper  being 
produced  by  striking  Detroit  newspaper 
workers,  has  been  named  publisher 


ELIZABETH  FULLER,  a  journalism 
graduate  from  the  University  of  Georgia, 
has  joined  the  graphic  design  depart¬ 
ment  at  the  Atlanta  Jewish  Times. 

UZ  FLAISIG,  a  former  freelance  writ¬ 
er  for  the  Jewish  Times  and  Atlanta  Tri¬ 
bune,  was  named  an  editorial  as,sistant. 

BETH  HORWTTZ,  a  manager  of  per¬ 
sonal  care  at  Plantation  South,  joins  the 
Jewish  Times  as  an  inside  sales  account 
executive. 


Thomson  Newspapers 

has  agreed  to  sell 

The  Petersburg  (VA)  Progress-Index 

(Daily  Circulation  18,800) 

The  Shamokin  (PA)  News-Item 

(Daily  Circulation  13,000) 
to 

The  Scranton  Times 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 


AARON  LANGER,  an  account  manager 
at  City  Pages,  Minneapolis,  has  been  pro¬ 
moted  to  account  executive. 


GARY  W.  BOLEY,  53,  publisher  at  the 
Moultrie,  Ga.,  Observer,  has  been  named 
president  and  publisher  of  Gray 
Communications  Systems  Inc.’s  flagship 
newspaper,  the  Albarty  (Ga.)  Herald. 
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WRITERS  WORKSHOP 


BY  JACK  HART 


Prewriting 


WHAT  YOU  DO  before 
you  put  your  hands 
on  the  keyboard 
determines  what  you 
do  WHEN  you  put 
your  hands  on  the  keyboard. 

That  simple  fact,  so  long  ignored  in 
most  newsrooms,  is  finally  getting  notice 
at  writing  conferences  and  journalism 
sch(X)ls.These  days  the  emphasis  is  on 
the  prewriting  stages  of  the  writing  pro 
cess.  Hallelujah. 

For  decades,  editors 
have  been  gathering  over 
after-work  libations  and 
gn)u,sing  about  the  copy 
they  get  from  reporters. 

The  inventory  of  com¬ 
plaints  seldom  changes  — 
bad  organization,  lack  of 
focus,  lack  of  revealing 
detail,  loose  ends,  exces¬ 
sive  length,  irrelevant 
detail  and,  cKcasionally, 
problems  with  grammar 
or  style.  The  fascinating  thing  about  that 
list  Ls  that  only  one  pnrblem  —  the  gram¬ 
mar  and  style  deficiencies  —  occurs 
when  writers  are  actually  writing. 
Everything  else  —  from  kxrse  ends  to 
bad  organization  —  results  from  deci- 
.sions  made  BEFORE  writers  begin 
punching  keys  and  pnxlucing  words  on 
a  screen. 

In  order  to  deal  with  truly  significant 
writing  problems,  we  need  to  concen¬ 
trate  on  the  eariy  stages  of  the  story¬ 
building  pnxress.  Here’s  an  outline  of 
what  leading  ssTiting  coaches  suggest 
editors  and  writers  ought  to  consider  at 
each  step  along  the  way; 

Step  1,  Forming  the  idea  and  finding  the 
story  angle:  Irrelevant  detail,  excessive 
length  and  lack  of  ftxais  all  stem  from 
poorly  formed  ideas.  A  writer  who  sets 
out  to  exhaust  a  topic,  rather  than  to 
explain  something  about  the  world,  is  in 
immediate  trouble. 

Bill  Blundell,  former  writing  coach  at 
the  WaU  Street  Journal,  condemns  any 
budget  line  that  begins  with  the  phrase 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
Portland,  Ore. 


“A  look  at ...  ”  Such  ill-ft)rmed  topics  are 
bound  to  end  up  rambling  through  a 
wilderness  of  barety  related  facts. 

The  best  writers  often  conduct  prelim¬ 
inary  research  and  then  develop  a  simple 
theme  statement  that  orients  the  rest  of 
their  reporting  and  writing.  The  theme 
statement  for  this  column,  ftir  example, 
was:“Mastering  prewriting  produces 
stronger  copy  and  happier,  more  produc¬ 
tive  writers.” 

Step  2,  Reporting:  Far  too  many 

reporters  rush  out  the 
(kx)r  without  planning 
their  reporting,  dooming 
themselves  to  delivering 
the  story  no  nuxe  than  a 
glancing  Mow. 

Instead,  reporters 
should  sit  down  with  edi¬ 
tors  to  ask  a  few  key  ques¬ 
tions.  Who  are  the  key 
players?  What  other 
sources  of  informatkHi  may 
exist?  What’s  the  logical 
order  of  interviewing,  reading  and  online 
searching? 

At  the  very  least,  says  Blundell,  writers 
ought  to  have  a  list  of  sources  divided 
into  those  who  will  receive  attention 
“earlier”  and  “later”  in  the  reporting. 

Step  3,  Organization:  The  really  critical 
prewriting  stage  unfolds  when  reporters 
sift  through  notes  and  mark  them  up 
with  a  ctxling  scheme  that  may  be  as 
simple  as  underlining  or  as  complicated 
as  Roman  numerals  and  color  codes.The 
sad  fact  is  that  far  too  many  reporters 
move  straight  from  reporting  to  key¬ 
board  and  try  to  do  what  they  were 
taught  in  journalism  school  —  immedi¬ 
ately  write  a  lead  from  which  all  else  will 
follow. 

This  is  folly.  It  works  only  by  accident 
or  with  short  stories  so  formulaic  that 
the  reporter  has  long  since  memorized 
the  form.  It  wastes  time  by  encouraging 
false  starts  and  repeated  restructuring.  It 
confuses  readers  by  producing  stories 
that  dodge  and  weave  in  directions 
impossible  to  fbllow.And  it  causes  mental 
agony  for  reporters  trying  to  wrestle 
with  a  monster  that  constantly  slithers 
out  of  reach.  Reporters  trained  in  the 
writing  process  sort  their  notes,  talk  the 


story  out  with  their  editors  and  produce 
a  jot  outline  —  a  few  words  or  phrases 
ordered  into  a  basic  shape  for  the  stor\' 
that  will  follow. 

Step  4,  Drafting:  The  experts  agree  that 
the  final  stage  of  the  writing  process 
should  have  two  radic'ally  different  faces. 
The  first  of  those  —  drafting  —  is  a  loose 
process  of  discovery.  At  this  stage,  good 
writers  are  relaxed  and  fiist.They  don’t 
stop  to  futz  with  phiasing  or  move  para¬ 
graphs,  and  writer’s  bl<x:k  never  brings 
them  up  short.They  plunge  ahead,  guid¬ 
ed  by  the  rough  direction  set  by  their 
theme  and  jot  outline. 

Step  5,  Polishing:  Because  this  final 
stage  is  the  only  part  of  the  process  that 
man>’  editors  see,  it’s  where  they  ftxais  all 
their  efforts.  Instead  of  collaborating  with 
writers  all  through  the  process,  they 
spend  all  their  time  rewriting  copy  that’s 
already  beyond  anything  but  superficial 
repair. 

Polishing  is  important,  of  course.  Once 
they’ve  finished  their  draft,  writers 
should  transform  themseK’es  into  merci¬ 
less  editors,  ruthlessly  committed  to  mak¬ 
ing  every  phrase  graceful,  correct  and 
absolutely  accurate.  Line  editors  and 
copy  editors  must  approach  their  work 
with  the  same  nit-picking  exactitude.  But 
the  world’s  most  skilled  polishing  won’t 
make  up  for  a  bad  idea  that  never  went 
anywhere.  It  won’t  add  information  miss¬ 
ing  because  of  haphazard  reporting.  And 
it  won’t  make  up  for  a  weak  theme  or 
sort  out  a  chaotic  jumble  of  information. 

Most  of  all,  it  won’t  make  up  for  the 
agony  experienced  by  the  reporter  who 
stn^gled  to  write  without  prewriting  or 
the  ftiistration  of  the  editor  who  then  tried 
to  get  the  toothpaste  back  into  the  tube.  It 
certainly  won’t  do  much  to  make  editing 
and  writing  creative,  fulfilling  and  fun. 

By  now  I’ve  asked  enough  reporters 
and  editors  how  they  work  to  know  that 
enjoyment  of  the  craft  comes  from  tak¬ 
ing  it  one  step  at  a  time.That  means  pletv 
ty  of  attention  to  prewriting,  which  pro¬ 
duces  a  fat  more  relaxed  and  confident 
approach  to  the  writing  itself. 

That,  in  turn,  produces  writers  like  the 
one  I  encountered  on  a  recent  news¬ 
room  visit. 

“Writing  is  a  drug,”  he  said.“I  love  it.”  ■ 
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AbVERTiSFNG/PROMOTION 


BY  LAURA  REINA 


Advo  Delivering 
Newspaper  Insert 

KNIGHT-RIDDER  recently  Bill  Wilson,  director  of  target  marketing 

befriended  long-time  newspaper  Knight-Ridder,  explained  that  his  company’s  c 
foe,  Advo,  when  the  chain’s  St.  Paul  tract  with  Advo  allows  the  Pioneer  Press  to  pui 
(Minn.)  Pioneer  Press  agreed  to  advertising  pieces  in  Advo’s  Sunday  MailBox  Val 

employ  the  company  as  a  vendor.  wrap. 


Company  signs 
deal  with 
St.  Paul  (Minn.) 

'  Pioneer  Press  to 
distribute 
advertising  to 
paper’s 
nonsubscribers 


KNIGHT-RIDDER  RECENTLY 

befriended  long-time  newspaper 
foe,  Advo,  when  the  chain’s  St  Paul 
(Minn.)  Pioneer  Press  agreed  to 
employ  the  company  as  a  vendor. 

Last  month  Advo  began  delivering  Pioneer  Press 
Plus,  the  newspaper’s  Sunday  advertising  insert 
product,  to  nonsubscribers  in  the  market  once  a 
week. 

The  companies  will  remain  competitors  for 
advertising. 

Interestingly,  about  four  years  ago,  Advo  sued  two 

_  Knight-Ridder  papers  for  $10 

million,  the  Philadelphia 
Inquirer  and  the 
Philadelphia  Daily  News, 
accusing  them  of  engaging  in 
“illegal  predatory  and  monop¬ 
olistic  trade  practices”  (E&P, 
July  17, 1993). 

Advo  charged  that  the 
newspapers  “conducted  an 
‘unlawful  scheme’  to  keep 
Advo  out  of  the  Philadelphia 
market,”  the  article  said. 

The  judge  ruled  in  favor  of 
the  Philadelphia  papers,  claiming  “evidence  of 
below<ost  pricing  is  not  alone  sufficient  to  permit 
an  inference  of  probable  recoupment  and  injury  to 
competition”  (/?^P,  July  2, 1994). 

Advo  filed  an  appeal  with  the  U.S.  3rd  Circuit 
Court  of  Appeals  and  lost. 

Patricia  Keil,  senior  vice  president  of  sales  and 
maiketing  at  the  St  Paul  Pioneer  Press,  pointed  out 
that  the  Philadelphia  papers  prevailed  in  the  law¬ 
suit,  and  the  situation  in  St.  Paul  is  very  different. 

Jerr\-  Tilis,  vice  president  of  maiketing  at  Knight- 
Ridder,  said,  “It’s  a  straight-up  client/vendor  relation¬ 
ship.” 

As  for  working  with  a  company  that  once 
attempted  to  sue  Knight-Ridder,  Tilis  reasoned  that 
he’s  gotten  parking  tickets  in  New  York,  but  that 
doesn’t  mean  he  can  no  longer  drive  in  Manhattan. 

Keil  explained  that  the  decision  to  go  with  Advo 
came  down  to  a  matter  of  dollars  and  cents. 

“It  was  not  really  a  difficult  issue  for  us,”  she 
remaiked. 

The  paper  had  been  direct  mailing  its  Sunday 
advertising  inserts  to  nonsubscribers  for  a  couple  of 
years;  but  this  was  costly. 

It’s  less  expensive  for  Advo  to  distribute  these 
inserts,  Keil  said. 


Bill  Wilson,  director  of  target  marketing  for 
Knight-Ridder,  explained  that  his  company’s  con¬ 
tract  with  Advo  allows  the  Pioneer  Press  to  put  its 
advertising  pieces  in  Advo’s  Sunday  MailBox  Values 
wrap. 

“They  then  deliver  those  pieces  to  addresses  we 
give  them,  corresponding  to  nonsubscriber  house- 
holds,”Wilson  said. 

“They  do  compete  with  us;  but  in  this  relation¬ 
ship,  they’re  a  vendor,”  said  Keil. 

The  Pioneer  Press  is  currently  the  only  newspa¬ 
per  for  which  Advo  is  delivering  advertising  inserts. 

Peter  Corrao,  Advo’s  senior 
vice  president  of  strategic  “They  dO  Compete 
national  accounts,  explained:  ,  ,  i  • 

“Advo  is  not  currently  deliver-  tPtth  US,  uUt  Ifl  thtS 

ing  advertising  using  our  relationship, 
shared  mail  product  for  any  « 

other  papers  besides  the  St  they  Ve  a  VendOT, 
Paul  Pioneer  Press.  We  are  said  Keil 
always  open  to  discussing 
similar  arrangements  with  other  newspapers,  how¬ 
ever,  and  have  discussed  this  with  several. 

“Our  targeted  delivery  capabilities  offer  a  natural 
fit  to  their  business.  We  believe  our  agreement  with 
the  St  Paul  Pioneer  Press  is  a  smart  way  to  poten¬ 
tially  help  grow  the  print  advertising  medium  in 
general.” 

Advo  previously  has  delivered  entire  newspapers. 

On  May  14,  1994,  E&P  reported  that  Advo  started 
delivering  a  weekly  —  Enterprise  Newspapers  of 
suburban  Milwaukee  —  in  its  mail  package. 

At  that  time.  Enterprise  Newspapers  owner  J.J. 

Blonien  said,  “I  was  somewhat  influenced  for  a  long 
time  by  that  feeling  in  the  industry. 

“It  was  kind  of  like,  if  you  were  a  publisher,  you 
couldn’t  like  Advo. 

“But  then  I  sat  down  and  said  they  really  haven’t 
taken  any  of  my  customers.  . . .  I’m  heavily  ROP  And 
with  Advo,  I  get  guaranteed  delivery.  The  paper  is 
dry,  not  in  the  bushes.” 


Large  FSI 


VALASSIS  COMMUNICATIONS  INC.  distributed 
one  of  its  largest  free-standing  inserts  via  news¬ 
papers  on  Sunday,  Jan.  12. 

The  four-color  insert  had  an  average  of  48  pages 
per  market,  with  some  markets  having  as  many  as  60 
pages,  providing  56  million  households  with  over 
$44  in  savings  per  insert. 
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ADVERTISING/PROMOTION 
BY  MARK  FITZGERALD 

Newspaper 

Branding 


IF  THE  MILWAUKEE  Journal 
Sentinel  were  a  car,  its  read¬ 
ers  say,  it  would  be  a  Ford 
Taurus. 

If  it  were  a  person,  they 
add,  the  paper  would  be  a  white, 
suburban  prochoice  Republican 
male,  rather  large  of  stature  and 
intelligent  —  but  also  arrogant, 
opinionated,  selfcentered  and  self- 
absorbed. 

“He  would  be  respected  by  the  neighbors  —  but 
not  well-liked,”  the  Journal  Sentinefs  senior  vice 
president/circulation,  Jim  Clark,  said. 

The  Journal  Sentinel  knows  all  this  thanks  to  an 
intensive  research  into  its  brand, 
reader  recognition  of  the  brand, 
and  reader  loyalty. 

This  kind  of  research  — 
which  will  lead  to  the  Journal 
Sentinel  rolling  out  next  April 
the  biggest  ad  and  promotional 
campaign  in  the  history  of 
Milwaukee  newspapers  —  is 
increasingly  common  as  more 
newspapers  are  coming  to 
understand  just  how  valuable 
their  brands  are. 

The  newspaper  industry’s 
biggest  organization,  the 
Newspaper  Association  of  America,  has  been  stress¬ 
ing  the  brand  concept  for  the  past  two  years  — 
and  as  early  as  next  spring  may  launch  a  nation¬ 
wide  newspaper  brand  recognition  advertising 
campaign  similar  to  the  dairy  industry’s  “Got  Milk?” 
ads. 

Another  indication  of  growing  industry  aware¬ 
ness  of  brand  power  came  in  Toronto  recently 
when  the  Audit  Bureau  of  Circulations  devoted  its 
annual  meeting  exclusively  to  the  theme  “Building 
Your  Brand.” 

“We  in  the  newspaper  industry  are  not  so 
knowledgeable  about  brands,”  Gannett  Co.’s  vice 
president  of  business  development,  Jack  Williams, 
told  an  Audit  Bureau  Newspapers  Division  meet¬ 
ing.*  We  have  not  done  a  good  job  of  promoting 
our  own  brands  by  controlling  or  promoting  the 
images  our  products  have. 

“In  effect,” Williams  added,  “we  have  existed 
without  a  brand  strategy.” 

Instead,  a  big  Canadian  advertiser  complained  at 


tbe  Audit  Bureau  meeting,  newspa¬ 
pers  and  magazines  too  often  have 
tried  to  compete  on  price  —  at 
the  expense  of  their  brand. 

“Competing  on  price  is  the 
leading  cause  of  brand  suicide,” 
said  Mike  Arnett,  president  of 
advertising  for  Canadian  Tire 
Corporation  Ltd.,  and  1996  ABC 
conference  chairman. 

Cathleen  Black,  who  pushed  branding  when  she 
was  NAA’s  president  and  chief  executive  officer, 
urged  print  publications  to  “steward”  their  brands. 

“Brand  stewardship  uplifts  us  from  the  mire  of 
commodization  that  currently  mires  so  much  of 
the  print  industry,”  said  Black,  now  president  of 
Hearst  Magazines. 

Newspapers 
and  magazines. 

Black  argued,  are 
natural  exploiters 
of  brands. 

“Magazines  and 
newspapers  are 
the  brands  that 
create  brands,” 

Black  said.  “Brands 
of  consumers’ 
products  like 
Chanel  and  Ralph 
Lauren  would  not 
exist  without 
Vogue  and 
Harper's  Bazaar? 

Even  as  print 
publishers  were 
beating  their 
breasts,  however, 
there  was  abun¬ 
dant  evidence  at 
the  Audit  Bureau 
meeting  that  some 
newspapers  have 
not  only  got  the 
message  — 
they’ve  put  it  into 
action. 

One  good 
example  is  the  Los 
(See  Branding 
on  page  41) 


Different  types 
of  newspaper 
marketing  are 
being  used 
around tbe 
countty 


“I  am  constantly 
telling  people  at 
my  newspaper, 
when  they  want  to 
change  things,  look 
at  the  Marlboro 
Man:  He's  65  years 
old  and  still  selling 
cigarettes” 


Is  your  weather  page 
m 


You'd  better  believe  it! 

Examine  your  weather  page  closely. 

If  it’s  not  from  AccuWeather,  there  are 
probably  problems  with  accuracy, 
credibility  and  consistency.  Why  not 
make  your  weather  page  the  best? 

Call  800-566-6606  for  details. 

ACCU  ^ 

Tbe  World's  Weather  Loader  '* 


America  East  Booth  F3 
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BY  JIM  ROSENBERG 


The  Impact 
Of  Press  Dumping 

OF  SIX  INTERNATIONAL  Trade  differences  in  final  prices.  Moreover,  she  said,  the 

Commissioners,  one  did  not  investi-  record  showed  that  the  lowest  bid  was  not  the 
gate  alleged  dumping  of  imported  winner  in  about  half  the  press  sales  with  compet- 
large  newspaper  printing  presses  ing  final  bids. 

(LNPPs),  one  said  such  imports  Nuzum  explored  the  small  range  of  bid  prices. 


Closer  look  at 
ITC’s  finding  of 
'matetial 
adverse  impact/ 
but  otily  threat 
of  injury 


OF  SIX  INTERNATIONAL  Trade 

Commissioners,  one  did  not  investi¬ 
gate  alleged  dumping  of  imported 
large  newspaper  printing  presses 
(LNPPs),  one  said  such  imports 
materially  harmed  the  U.S.  industry,  and  four  con¬ 
cluded  there  exists  only  the  threat  of  injury. 

Not  participating  in  the  inquiry  was  U.S. 
International  Trade  Commission  chairman  Marcia  E. 
Miller,  who  joined  the  independent  agency  only  16 
days  before  its  final  vote.  A  staff  member  since  the 
late  1980s  with  the  U.S.  Senate  Finance  Committee, 

_  where  she  became  chief 

international  trade  counselor. 
Miller  earlier  worked  as  an 
international  economist  with 
Wilmer,  Cutler  and  Pickering 
—  the  law  firm  that  repre¬ 
sented  the  Washington  Post 
during  its  participation  in  the 
antidumping  investigation 
sought  by  the  Graphic 
Systems  division  of  Rockwell 
International  Corp.  after  the  Post  purchased 
enough  Mitsubishi  presses  to  fill  two  big  produc¬ 
tion  plants. 

Commissioner  Carol  T.  Crawford  determined  that 
the  sale,  at  less  than  fair  value  (LTFV),  did  not  mere¬ 
ly  threaten  to  materially  injure  Rockwell’s  business, 
but  already  had  harmed  it. 

While  recognizing  that  “demand  for  new  presses 
and  additions  is  driven  primarily  by  technological 
developments  . . .  and  the  age  and  condition  of 
purchasers’  existing  presses,”  the  fl'C  stated,  “At  the 
end  of  the  bid  process,  price  is  a  significant  factor 
in  a  purchaser’s  decision  to  choose  among  prod¬ 
ucts  that  meet  those  performance  specifications.”  It 
further  found  that  imports  “had  a  significant  effect” 
on  the  price  of  domestic  presses  and  add-ons,  and 
that  it  can  be  a  “significant  adverse  effect . . .  even 
when  the  domestic  producers  actually  win  the 
sale.” 

In  support  of  its  findings,  the  FTC  cited  “anecdo¬ 
tal  data”  from  several  large  dailies  that  recently 
bought  new  presses.  Commissioner  Janet  A.  Nuzum 
(see  story',  p.  22),  however,  did  not  fully  join  in  the 
majority’s  final  analysis  of  price  effects,  which 
found  evidence  suggesting  imports  were  undersold 
—  but  during  the  same  period  had  no  “material 
adverse  impact  on  the  domestic  industry.” 

Nuzum  noted  several  buyers’  testimony  that 
their  decisions  were  not  greatly  affected  by  small 


differences  in  final  prices.  Moreover,  she  said,  the 
record  showed  that  the  lowest  bid  was  not  the 
winner  in  about  half  the  press  sales  with  compet¬ 
ing  final  bids. 

Nuzum  explored  the  small  range  of  bid  prices, 
the  lesser  importance  of  those  small  price  differ¬ 
ences  than  other  factors,  and  a  comparison  of  the 
final  bid  price  range  to  the  much  larger  range  of 
the  Conmierce  Department’s  final  dumping  mar¬ 
gins.  From  the  last  she  found  it  “reasonable  to 
infer  ”  that  many  initial  bids  also  reflected  to  some 
degree  less-than-fair  market  pricing  and  concluded 
that  “imptirters  were  able  to 
compete  more  aggressively  “LoSt  SdleS  fvOfn 

with  domestic  producers  1 994  and  199“^ 

than  would  have  been  the 

case  had  the  imports  been  WUI  l)€  BVidCHCCd 

fairly  priced.”  decUneS  in 

Saying  that  several  large 

deals  involved  price  differ-  thc  industvy  S 

ences  that  were  “at  least  as  productivity 

important  as  other  factors  at  ^  ^  _ 

the  final  bid  stage,”  Nuzum  Und  financial 

joined  the  others  in  finding  perfonuance  in 
that  imports  were  “depress-  ^ 

ing  and  suppressing”  domes-  19S)o  and  199T 
tic  prices.  —  ITC 

The  ITC  said  imports 

adversely  affected  domestic  prices  and  the  domes¬ 
tic  industry  ’s  share  of  contracts  awarded  during  the 
last  two  years  investigated.  It  stopped  just  short  of 
finding  material  injury,  however,  “because  the  full 
impact”  of  the  effects  was  at  the  time  “not  yet  fully 
reflected  in  the  financial  condition  of  the  industry.” 

The  agency’s  report  of  last  fall  goes  on  to  note 
that  the  industry  was  profitable  during  the  peritxl 
of  investigation,  that  profitability  increased  signifi¬ 
cantly  from  1993  to  1S)95  and  that  1995  profits 
were  the  highest  since  the  apparent  “boom  year”  of 
1S)91.  Although  a  decline  followed  in  1992-93, 
employment,  wages  paid  and  hours  worked  all 
rose  “significantly  ”  from  1993  to  1995,  according  to 
the  ITC. 

For  all  this,  however,  the  ITC  considers  “vulnera¬ 
bility”  an  “important  factor”  in  determining  threat. 

“Given  the  distinctive  characteristics  of  this  mar¬ 
ket,”  it  said,  “the  financial  condition  of  the  industry 
is  likely  to  deteriorate  quickly  in  the  near  future.”  It 
cited  the  pending  price  and  market-share  effects 
on  the  domestic  industry  and  the  decline  in  order 
backlog  (with  a  reported  hole  in  Goss’  production 
schedule  through  early  1997)  in  concluding  that 
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“lost  sales  from  1994  and  1995  will  be 
evidenced  in  declines  in  the  industry’s 
productivity  and  financial  performance 
in  1996  and  1997.”  In  1994  and  1995, 
subject  imports’  sales  contracts  value 
increased  “significantly,”  and  their  mar¬ 
ket  share  also  rose. 

MORE  COMPETITION  SEEN 

The  small  number  of  pending  1S>97 
sales,  unspecified  by  the  ITC,  will  proba¬ 
bly  intensify  competition,  according  to 
the  agency,  increasing  manufacturers’ 
incentive  to  compete  on  price  and  dri¬ 
ving  down  prices  for  both  domestic  and 
imported  presses.  This  smaller  value  of 
pending  sales,  said  the  ITC,  “also  makes 
it  more  likely  that  purchasers  will  con¬ 
tinue  to  use  the  LTFV  imports  to  extract 
price  concessions  from  the  domestic 
producers.” 

Here,  an  earlier  protest,  that 
Rockwell’s  antidumping  petition  was 
absurd  in  the  face  of  its  huge  market 
share,  was  turned  back  against  the 
importers. 

Recognizing  the  substantial  competi¬ 
tive  advantage  Rockwell  enjoyed  owing 
to  its  large  installed  base  —  “particularly 
with  regard  to  sales  of  additions”  —  the 
ITC  said  the  importers  can  be  expected 
“to  have  an  incentive  to  aggressively 
compete  on  price  ...  in  order  to  cut 
into  that  installed  base.” 

“Moreover,  to  the  extent  that  petition¬ 
er  loses  that  installed  base,”  a  footnote 
explains,  “it  will  itself  lose  the  competi¬ 
tive  advantage  resulting  therefrom, 
which  we  regard  as  another  sign  of 
impending  injury.” 

The  rrc  next  turns  around  an  argu¬ 
ment  advanced  by  the  Newspaper 
As.sociation  of  America  —  that  govern¬ 
ment  antidumping  action  that  discour¬ 
ages  competition  tends  to  reduce  the 
number  of  suppliers  and  kinds  of  tech¬ 
nologies  available  to  U.S.  publishers. 

MARKET  VS.  INDUSTRY 

Noting  the  investigation  suggested 
that  competitors’  success  greatly 
depends  on  their  “ability  to  develop  and 
market  advanced  technologies,”  the  FTC 
saw  “a  relatively  direct  correlation 
between  a  producer’s  research  and 
development  expenditures  and  its  sales 
reveunes. 

It  is  likely,  therefore,  that  the  contin¬ 
ued  significant  presence  of  the  subject 
imports  in  the  market  will  significant!)' 
hamper  the  industry’s  ability  to  develop 
the  advanced  technologies  necessar)'  to 


“The  domestic 
industry’s  net  sales 
declined  significantly 
from  1991  to  1992 
and  exhibited  a 
further  significant 
decline  in  1995” 

stay  competitive  in  this  market.” 

Much  of  the  ITC  investigation  con¬ 
sisted  of  gathering  data  on  the  large 
newspaper  press  business,  the  nature  of 
the  U.S.  maricet,  the  domestic  industry’s 
condition  and  the  status  and  behavior 
of  press  importers. 

Among  other  reasons,  the  commis¬ 
sion  used  the  information  to  determine 
how  demand  arises,  factors  in  the  press- 
selection  process  and  purchase  deci¬ 
sions,  imports’  share  of  and  importers’ 
behavior  in  the  market  and,  ultimately, 
how  they  affected  the  domestic  indus¬ 
try. 

Following  are  excerpts  and  sum¬ 
maries  of  the  commission’s  findings. 

♦  Measured  by  shipments,  the  domes¬ 
tic  industry’s  U.S.  market  share  rose 
from  1991  to  1992,  fell  “significant!)'” 
the  next  year,  then  increased  again  in 
1994  and  1995. 

Its  share  was  the  same  through  last 
summer  as  it  was  for  the  same  period 
in  1995. 

♦  On  a  contracts-awarded  basis,  how¬ 
ever,  the  ITC  stated  domestic  market 
share  decreased  from  1991  to  1992, 
rebounded  in  1993,  and  then  declined 
significantly  in  1994. 

On  the  same  basis,  the  industry’s 
share  “was  at  its  lowest  level  achieved 
during  the  period  of  investigation”  and 
was  “projected  to  drop  further  in  1996.” 

♦  The  numbers  of  production  and 
related  workers  and  the  hours  they 
worked  declined  during  each  year  from 
1991  through  1993,  but  increased  in 

1994  and  1995.  The  number  of  workers 
and  their  hours  were  both  higher  in 
interim  1996  than  1995. 

Workers’  wages  “decreased  erratically 
from  1991  to  1993,”  rose  in  1994  and 

1995  and  were  “slightly  higher”  for 
interim  1996  than  interim  1995. 
Pointing  to  last  spring’s  reduction  of 
the  Rockwell-Goss  work  force  by  more 
than  170  employees,  the  commission 
said  recent  improvements  had  “appar¬ 
ently  reversed  themselves.” 


♦  “The  domestic  industry’s  net  sales 
declined  significantly  from  1991  to 

1992  and  exhibited  a  further  significant 
decline  in  1993.  Net  sales  value 
increased  in  both  1994  and  1995,  how¬ 
ever,  although  not  to  1991  or  1992  lev¬ 
els.  Net  sales  value  was  higher  in  inter¬ 
im  1996  than  in  interim  1995. 

Operating  income  and  gross  profits  fol¬ 
lowed  the  same  general  trend  as  net 
sales  revenues.” 

♦  The  domestic  industry’s  capital 
expenditures  declined  from  1991  to 

1993  and  increased  slightly  in  1994  and 
1995;  they  were  lower  in  part  of  1996 
than  the  comparable  period  of  1995. 
“Research  and  development  spending 
by  the  domestic  industry  declined  from 
1991  to  1993,  then  increased  in  1994 
but  declined  again  in  1995.”  R&D 
spending  was  higher  in  part  of  1996 
than  the  same  part  of  1995. 

SIGNIFICANT  SHARE 

The  ITC  found  that  German  and 
Japanese  LNPPs  were  not  negligible  — 
defined  as  imports  from  a  subject 
country  that  are  less  than  3%  of  the 
volume  of  all  such  merchandise  import¬ 
ed  during  the  most  recent  12-month 
period. 

KBA  and  MAN  argued  otherwise,  but 
the  ITC  said  they  did  not  account  for 
the  merchandise’s  “element”  category 
(more  than  simple  parts,  less  than  “com¬ 
ponents”  such  as  units,  reels,  folders, 
conveyors  and  controls).  It  also  dis¬ 
agreed  with  MAN’S  reckoning  of  when 
the  12  months  began  and  ended. 
Japanese  respondents  did  not  argue 
negligibility. 

Rockwell  sought  to  cumulate 
German  and  Japanese  imports  for  deter¬ 
mining  material  injury,  owing  to  a  “rea¬ 
sonable  overlap”  in  competition  among 
those  imports  and  domestic  merchan¬ 
dise. TKS,  MAN  and  KBA  saw  only  a  lim¬ 
ited  overlap  of  competition. 

The  manufacturers’  record  of  compe¬ 
tition  on  bids  and  the  FTC’s  refusal  to 
equate  technology  differences  with  an 
absence  of  competitive  overlap  led  the 
agency  to  regard  the  products  as  “rea¬ 
sonably  fungible,”  the  buyers’  ultimate 
preferences  notwithstanding. 

And  because  the  competitors  also 
met  the  other  criteria  for  cumulation  — 
a  simultaneous  presence  in  the  market 
during  the  period  under  review,  with 
sales  in  the  same  geographic  areas 
through  similar  channels  of  distribution 
—  the  ITC  cumulated  the  imports. 
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Uneasy 

Unanimity 


JpOININGTHE  MAJORITY  “only  reluctantly 
I  and  with  no  small  degree  of  reservation,” 

I  Peter  S.  Watson  found  that  imports  threat- 
I  ened  to  injure  the  domestic  large  newspaper 
f  press  industry. 

«  The  U.S.  International  Trade  Commission 
acknowledged  difficulty  in  applying  its  convention¬ 
al  analytical  measures  to  a  business  with  an  often 
extended  bidding  process,  and  long  lead  times  to 
install  comparatively  few,  highly  customized,  high- 
priced  presses. 

The  nature  of  the  business  undercuts  the  ordinar¬ 
ily  useful  analysis  of  year-to- 
year  changes  in  volumes  and 
values  to  establish  perfor¬ 
mance  trends.Trends  analysis 
was  deemed  more  difficult 
and  less  relevant  in  a  market 
where,  for  example,  a  single 
sale  can  account  for  a  huge 
annual  increase.  Volume  indi¬ 
cators  based  on  two-  and  three-year  moving  aver¬ 
ages,  however,  could  be  studied  for  trend  evidence. 

U.S.  contracts  for  press  lines  during  the  period 
of  investigation  ranged  from  four  to  eight  per  year 
for  a  total  of  25  sales  averaging  more  than  $27  mil¬ 
lion  each  (five  exceeded  $50  million  each).  While 
the  number  of  contracts  for  press  additions  was 
much  higher,  their  value  accounted  for  less  than 
30%  of  the  total  sales  revenues  of  press  lines  and 
additions  over  the  five-year  period. 

The  commission’s  published  findings  state  that 
“the  relatively  unique  conditions  of  competition  in 
this  market”  particularly  hampered  its  pricing  analy¬ 
sis,  although  it  was  able  to  use  detailed  information 
about  manufecturers’  competition  for  most  bids. 

The  agency’s  new  chairman  did  not  participate 
in  the  case.The  five  other  commissioners  all  cast 
affirmative  votes;  one  for  material  injury,  four  for 
threat  of  injury.  In  remarics  appended  to  the  deter¬ 
mination,  two  members  cast  doubt  on  the  suitabili¬ 
ty  of  the  process  in  such  a  case,  while  a  third 
explains  her  lone  vote  of  material  injury. 

A  fourth  commissioner,  Don  E.  Newquist,  wrote 
that  he  had  no  particular  difficulty  assessing 
Rockwell  Graphic  Systems’ June  1995  petition 
within  the  framework  of  trade  laws.  Characterizing 
the  commission’s  finding  in  the  press-dumping 
investigation  as  “a  classic,  straight-forward  affirma¬ 
tive  determination,”  Newquist  made  a  point  of  dis¬ 
tancing  himself  from  two  of  the  three  commission¬ 
ers  who  agreed  with  him  that  large  newspaper 


Commissioners 
agreed  and 
disagreed  in 
unusual  case 


presses  from  Germany  and  Japan  threaten  to  mate¬ 
rially  injure  U.S.  manufacturers. 

Janet  A.  Nuzum  called  the  case  “unique,”  complex 
and  difficult  —  “anything  but  a  straightforward 
case.”  Owing  to  the  peculiarities  of  the  business, 
said  Nuzum,  the  usual  task  of  analyzing  price  trends 
and  comparisons  to  determine  whether  unfair  im¬ 
ports  lowered  prices  “was  extraordinarily  difficult.” 

Different  parties’  conflicting  details  and  recollec¬ 
tions  made  matters  worse,  according  to  Nuzum.  “In 
this  case,”  she  said,  “the  ‘numbers’  did  not  speak  for 
themselves  and  testimonial  information  was  criti¬ 
cal.  More  than  in  previous 
investigations,  my  analysis 
necessitated  making  judg¬ 
ment  calls  on  the  credibility 
of  witness  testimony.”  Her 
affirmative  finding,  she 
added,  did  not  reflect  more 
confidence  in  petitioner’s 
witnesses  than  those  for 
respondents. 

What  Nuziun  described  as 
another  unusual  aspect  — 
the  market’s  dominance  by 
one  manufacturer  —  led  her  to  depart  from  her 
colleagues’  full  analysis  of  imports’  price  effects  and 
altered  her  view  of  the  investigative  record.  From 
1991  through  1S>95,  Rockwell  accounted  for  more 
than  half  the  U.S.  shipments  and  won  most  of  the 
contracts  for  new  presses  (representing  most  of 
the  value)  and  two-thirds  of  the  bids  for  additions. 

In  a  market  where  many  buyers  admit  they  pre¬ 
fer  Rockwell  equipment,  and  some  state  a  willing¬ 
ness  to  pay  a  premium  for  it,  said  Nuzum,  competi¬ 
tors  would  be  expected  to  offer  lower  prices, 
while  the  dominant  supplier  commands  higher 
prices.This  led  the  commissioner  to  conclude  that 
“what  might  in  another  case  be  ‘significant’  under¬ 
selling  was  not  ‘significant’  here.” 

She  added  that  the  size  of  Rockwell’s  customer 
base  is  a  competitive  advantage  in  selling  additions 
—  a  business  that  in  some  years  can  help  offset 
weak  sales  of  new  press  lines. 

Nuzum  concluded  by  remarking  on  how  her 
determination  was  extraordinarily  influenced  by 
the  dumping  margins’  magnitude  —  specifically, 
how  much  larger  were  the  margins  than  the  differ¬ 
ence  between  winning  import  bids  and  the  domes¬ 
tic  industry’s  bids.  Though  having  recognized  some 
buyers’  willingness  to  pay  more  for  U.S.-made 
presses,  Nuzum  saw  “no  credible  evidence”  that 


“Without  unfair 
pricing”  importers 
may  have  been 
unable  “even  to  offer 
a  viable  bid  within 
the  purchaser’s 
budget  or  spending 
constraints” 
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they  would  pay  “a  premium  that 
approached  the  magnitude  of  these 
margins.” 

Furthermore,  Nuzum  saw  nothing  to 
discourage  an  inference  that  the  mar¬ 
gins’  size  helped  importers  to  compete 
with  Goss  and  drive  down  prices. 
“Without  unfair  pricing,”  she  wrote, 
importers  may  have  been  imable  “even 
to  offer  a  viable  bid  within  the  purchas¬ 
er’s  budget  or  spending  constraints.” 

Nuzum  wrote  that  she  would  not 
have  found  even  a  threat  of  material 
injury'  had  the  margins  been  no  more 
than  20%  —  closer  in  her  estimation  to 
the  price  differences  of  competing  final 
bids  and  that  reflect  “the  level  at  which 
purchasers  were  relatively  indifferent  to 
price  differences.” 

Commissioner  Watson  wrote  that  he 
shared  many  of  Nuzum ’s  concerns  — 
her  consideration  of  the  margins  not 
among  them. 

More  generally,  he  cited  his  agency  ’s 
“great  difficulty”  in  rationally  dealing 
with  the  dynamic  of  the  market  for 
large  newspaper  presses  and  said  it 
appeared  “the  analytical  framework 
mandated  by  statute  is  inadequate  to 
the  task  at  hand.”  He  nevertheless  felt 
compelled  to  make  an  affirmative  find¬ 
ing  based  on  the  facts  and  the  law. 

But  the  law,  he  added,  “has  made  for  a 
bad  decision.” 


MEG,  TEC  Join 
Sales,  Service 

PASTER  SUPPUER  MEG,  with  U.S. 

offices  in  East  Rutherford,  N.J.,  and 
the  Graphic  Arts  division  of  TEC 
Systems,  the  De  Pere,Wisc.,  subsidiary  of 
WR.  Grace  &  Co.  that  supplies  dryers, 
will  form  MEGTEC,  a  joint  sales  and  ser¬ 
vice  company. 

Based  in  De  Pere  and  Evry,  France, 
MEGTEC  will  sell  a  full  range  of  ancillary 
equipment  for  heatset,  commercial  and 
newspaper  printing. 

Paster,  paper  handling  and  chill  roll 
systems  will  be  consolidated  and 
expanded  to  broader  applications  under 
the  management  of  MEG,  while  U.S.  and 
European  dryer  operations  and  pollu¬ 
tion  controls  will  be  consolidated  under 
TEC  Systems. 

MEG  intends  to  start  manufacturing 
operations  in  the  U.S.  by  year-end  and 
will  transfer  its  French  dryer  operation 
to  TEC. 


A  Case  For 
Material  Injury 


The  International 
Trade  Com¬ 
mission’s  unani¬ 
mous  determination 
included  —  majority 
finding  that  dumped 
imports  threatened  to 
materially  injure  U.S. 
manufacturers  of  large  newspaper  press¬ 
es  —  and  commissioner  Carol  T. 
Crawford’s  finding  that  imports  in  fact 
materially  injured  the  industry  from 
1991  through  1995. 

To  distinguish  the  effects  of  dumped 
imports  from  other  factors,  Crawford 
compared  the  industry’s  current  condi¬ 
tion  (based  on  prices,  sales  volumes  and 
revenues)  with  what  would  have  exist¬ 
ed  had  the  imports  been  fairly  priced, 
then  determined  if  the  difference 
amounted  to  material  injury. 

Her  determination  was  not  based  on 
industry'  trends,  but  instead  on  evalua¬ 
tion  of  data  corresponding  most  closely 
to  the  period  investigated  by  the  U.S. 
Department  of  Commerce  —  aggregate 
data  for  five  years  that  reflect  the  indus¬ 
try’s  condition  when  imports  were 
dumped,  according  to  Crawford. 

Her  analysis  focused  on  “the  point  in 
time  when  competition  occurs,”  which 
she  identified  as  the  awarding  of  a  con¬ 
tract  to  a  winning  bid,  rather  than  an 
import’s  entry  to  the  U.S.  market. 

Calling  the  ITC’s  record  in  this  case 
“fir  more  complete  than  in  a  typical 
investigation,”  Crawford  noted  that  there 
were  62  sales  of  large  newspaper  press¬ 
es/additions  during  the  period  of  inves¬ 
tigation,  14  of  them  imported.  The 
Commerce  Department  calculated 
dumping  margins  for  all  but  the  most 
recent,  the  sale  to  the  Washington  Post, 
for  which  a  press  had  yet  to  be  built. 

Crawford’s  analysis  rests  on  the 
proposition  that  because  buyers  place 
similar  values  on  presses  that  are  close 
substitutes  for  one  another,  they  are 
more  responsive  to  price  differences. 
Different  suppliers  still  competing  at  the 
final  stages  of  bidding  —  because  their 
presses  satisfy  a  buyer’s  specifications, 
regardless  of  technologies  —  are  highly 
substitutable,  according  to  Crawford.  (A 
need  for  compatibility  reduces  the 


degree  of  substitutabili¬ 
ty  among  additions.) 

Crawford  focused  on 
three  sales  that  she  said 
would  probably  have 
been  made  by  the 
domestic  industry  if  the 
imports  had  not  been 
offered  at  dumped  prices.  Her  analysis 
of  the  sales  led  her  to  a  determination 
of  material  injury. 

Presses  from  the  Winston-Salem 
Joumafs  four  final  bidders  were  “good 
substitutes  for  each  other  at  their 
respective  bid  prices,”  she  said.  Redacted 
information  on  the  sale  suggests  that 
although  Mitsubishi’s  successful  bid  was 
higher  than  two  others,  the  price  paid 
at  the  margin  calculated  for  the  sale 
includes  a  premium  for  certain  superior 
qualities  the  newspaper  sought  in  the 
press. 

While  the  Journal  claimed  nonprice 
factors  as  a  basis  for  its  purchase, 
according  to  Crawford,  it  “also  gave  indi¬ 
cations  that  overall  cost  was  an  impor¬ 
tant  factor,  explaining  that  it  had  origi¬ 
nally  wanted  [deleted  information],  but 
could  not  afford  that  option.” 

Based  on  the  margin  the  Commerce 
Department  set  for  the  sale,  Crawford 
wrote  that  she  “must  assume  that  a  ‘fair’ 
bid  price  would  have  been  substantially 
higher  than  the  actual  bid,”  possibly 
exceeding  the  paper’s  budget  —  unlike 
bids  from  at  least  two  of  the  three  other 
press  makers.  Crawford  did  not  specify 
Rockwell  among  the  two  others,  and  fig¬ 
ures  for  all  four  bids  were  deleted  from 
the  published  report. 

The  Rochester  Democrat  and 
Chronicle,  Crawford  wrote,  acknowl¬ 
edged  from  the  onset  of  bidding  that  “it 
was  a  buyer’s  market.”While  asserting 
that  it  recognized  a  superior  product 
and  commitment  to  its  project  from 
MAN  Roland,  Crawford  continued,  the 
paper  “did  not  eliminate  the  domestic 
producers  from  competition  until  the 
bidding  process  ended  and  all  final  bids 
were  driven  to  within. . .  [information 
deleted]  of  each  other.”  That  behavior, 
the  commissioner  wrote,  demonstrated 
that  the  imported  and  domestic  prod¬ 
ucts  “were  good  substitutes  for  each 
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other  when  the  hid  was  awarded,  and 
that  “the  closeness  of  the  final  bids  sug¬ 
gests  real  price  competition.” 

“Given  the  buyer’s  stated  sensitivity 
to  price,”  Crawford  concluded  that  the 
sale  would  have  been  won  by  a  U.S. 
manufacturer  “absent  the  dumping.” 

The  third  daily,  Spokane’s  Spokesman- 
Review,  was  reported  to  have  found  bet¬ 
ter  quality  at  a  lower  price  in  Japan’s 
TKS  press,  “and  was  not  interested  in 
buying  the  domestic  product  when  it 
was  offered  at  the  same  price.” 

“Thus,”  wrote  Crawford,  “at  the  rela¬ 
tive  prices,  subject  imports  and  the 
domestic  product  were  not  very  good 
substitutes  for  each  other.”  But  the  com¬ 
missioner  later  added  that  the  buyer’s 
preference  probably  existed  only 
because  of  the  importer’s  unfair  pricing. 

Using  the  margin  set  by  Commerce, 
Crawford  said  she  had  to  assume  that, 
given  fair  pricing,  “the  bid  would  have 
been  very  substantially  higher”  than 
Rockwell’s  bid.  Given  such  a  large  price 
difference,  Crawford  said  she  had  to 
conclude  Rockwell  would  have  won  the 
sale  in  the  absence  of  dumping. 

As  the  dominant  domestic  producer 
of  large  newspaper  presses,  Rockwell 
could  be  expected  not  only  to  capture 
most  sales,  but  also  to  be  able  to  raise 
its  prices  owing  to  the  lack  of  domestic 
competition,  “practical  absence”  of  com¬ 
petition  from  imports  other  than  those 
found  to  have  been  dumped  and  the 
inelasticity  of  demand  for  such  presses, 
Crawford  said.Therefore,  she  argued, 
dumped  imports  adversely  affected 
domestic  prices  because  they  prevented 
Rockwell  from  raising  prices. 

For  the  five  years  in  question,  “the 
total  quantity  of  subject  imports  was 
less  than  available  domestic  capacity,” 
Crawford  found,  allowing  the  domestic 
industry  to  “supply  the  entire  demand.” 

Using  contract  values  not  disclosed  in 
the  published  report,  Crawford  draws 
on  the  strength  of  the  three  sales  to 
conclude  that  “the  domestic  industry 
would  have  increased  its  sales  and 
therefore  its  revenues  by  ...  an  amount 
that  I  find  material  in  this  industry.” 

Crawford  wrote  that  the  material 
injury  evident  “in  these  three  sales 
alone”  obviated  the  need  to  examine 
whether,  with  fairly  priced  competition, 
other  sales  might  have  gone  to  the 
domestic  industry,  and  “whether  there 
was  price  suppression  in  the  domestic 
industry’s  winning  final  bids.” 

— Jim  Rosenberg 


WHEN  THE  INTERNATIONAL 
Trade  Commission  found 
dumping  by  foreign  manufac¬ 
turers  of  large  newspaper  presses  threat¬ 
ened  the  U.S.  industry  with  material 
injury,  the  Newspaper  Association  of 
America  was  ready,  warning  that  the 
decision  could  “distort”  the  market’s 
competitive  balance  and  “discourage” 
irmovation. 

In  a  statement  released  immediately 
after  the  ITC  decision,  NAA  president 
and  CEO  John  Sturm  said  the  resulting 
duties  “artificially  tilted  the  level  of  com¬ 
petition  in  favor  of  the  domestic  print¬ 
ing  press  industry,”  possibly  limiting  the 
availability  of  presses  in  the  U.S.  and 
hurting  their  quality  in  the  future. 

The  next  day,  Sturm  told  E&P\  “This 
case  was  different  ft’om  most  dumping 
cases  because  there  was  only  one  U.S. 
manufacturer  involved.  Potentiall)',  that 
could  create  a  virtual  monopoly.  We 
have  laws  against  monopolies.” 

The  NAA’s  position  was  essentially 
unchanged  since  the  federal  govern¬ 
ment  opened  its  investigation  in  1995. 
NAA’s  position,  as  submitted  by  attorney 


The  ITC's  dumping  decision  "artificially 
tilted  the  level  of  competition  in  favor  of 
the  domestic  printing  press  industry," 
possibly  limiting  availability  and  diminish¬ 
ing  quality  in  the  future 

—  John  Sturm,  president  and  CEO, 
Newspaper  Association  of  America 


Floyd  Abrams  to  the  ITC  after  that 
agency’s  final  hearing  last  year,  denied 
the  newspaper  industry  is  a  stagnant 
business  that  regards  press  suppliers,  or 
presses,  as  interchangeable.  It  argued 
that  U.S.  papers  encouraged  foreign 
manufecturers  “when  domestic  suppli¬ 
ers  were  unresponsive  to  their  demands 
for  technological  progress.” 

Now,  press  innovation  “is  even  more 
critical”  to  achieve  the  quality  of  color 
printing  and  “level  of  tailored  content” 
newspaper  customers  expect,  the  state¬ 
ment  said.  It  acknowledges  the  impor¬ 
tance  of  Goss  in  helping  publishers 
combat  newsprint  waste,  meet  environ¬ 
mental  and  safety  needs  and  attain  print¬ 
ing  objectives,  but  says  no  one  supplier 
or  technical  approach  can  satisfy  all 
publishers’  needs. 

Because  the  best  solutions  emerge 
from  “a  healthy  rivalry,”  NAA  stated, 
restrictions  of  free  maiket  forces  “will 
undermine  that  goal.” 

Goss,  it  appeared,  shared  this  view. 
What  it  questioned,  however,  was 
whether  that  rivalry  has  been  “healthy.” 

The  day  of  Sturm’s  monopoly  moni- 


ITC  ruling  serves  to  ensure  the  kind  of  "fair 
and  competitive  marketplace"  that  fosters 
"innovations  targeted  for  U.S.  newspapers" 
and  protects  customers  against  the  finan¬ 
cial  burden  of  currency  fluctuations 

—  Robert  M.  Kuhn,  president, 
Goss  Graphic  Systems 
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tion,  Goss  Graphic  Systems  president 
Robert  M.  Kuhn  issued  his  own  state- 
ment.The  ITC’s  determination,  he  said, 
served  to  ensure  the  kind  of  “fair  and 
competitive  marketplace”  that  fosters 
“innovations  targeted  for  U.S.  newspa¬ 
pers”  and  protects  customers  against 
the  fmancial  burden  of  currency  fluctu¬ 
ations. 

The  pn)position  that  sellers  compete 
mainly  on  price,  which  is  how  NAA 
characterized  Goss’  position,  is  implausi¬ 
ble,  NAA  said,  in  view  of  buying  deci¬ 
sions  that  are  based  on  “significant  dif¬ 
ferences”  in  technologies,  service,  sup¬ 
port  and  “other  nonprice  characteristics.” 

Among  presses  selected  “irrespective 
of  price,”  the  NAA  cited  Mitsubishi’s  at 
the  Winston-Salem  Journal,  owing  to  a 
preference  for  full-color  printing  on  a 
common-impression  unit  rather  than  a 
tower,  and  the  Spokane  Spokesman- 
Ret’ieu’'sTKS  equipment,  chosen  for 
scheduling  and  safety  reasons. 

The  NAA  said  any  apparent  dimin¬ 
ished  demand  for  big  presses  was  actu¬ 
ally  a  lingering  —  but  waning  —  effect 
of  the  newspaper  industry’s  recession 
of  the  early  1990s.  It  also  cited  the  num¬ 
ber  of  papers  still  printed  by  letterpress, 
the  need  for  additional  color  capacity 
on  older  offset  equipment  and  the  ex¬ 
pectation  of  a  future  surge  in  press  in¬ 
vestment  spurred  by  technical  advances. 

The  association  also  put  some  of  the 
responsibility  on  Rockwell,  calling  its 
announced  intention  to  sell  its  press 
manufacturing  division,  including  the 
tioss  brand  name,  “another  significant 
factor  in  the  climate  of  uncertainty.” 

In  this  respect,  the  NAA  refers  to 
Donald  Graham’s  remarks  at  a  public 
hearing  last  July.  The  Washington  Post 
publisher  explained  that  becaase  a 
newspaper  that  buys  a  press  also  buys  a 
long-term  relationship  with  its  manufac¬ 
turer,  it  would  be  hard  to  persuade  a 
publisher  to  make  his  most  important 
and  expensive  purchase  from  a  compa¬ 
ny  with  new  ownership  and  unknown 
prospects. 

Rtxrkwell  filed  its  antidumping  peti¬ 
tions  with  the  Commerce  Department 
and  the  ITC  just  weeks  after  Graham’s 
paper  placed  what  may  be  the  biggest 
U.S.  press  order  in  almost  10  years.The 
final  selection  came  down  to  Goss  and 
Mitsubishi.The  Japanese  company’s 
lower  bid  won  the  order. 

Rtxrkwell  later  sold  the  Goss  press 
manufacturing  unit  to  a  management- 
led  investment  team. 


Dumping 

Continued  from  page  14 

technical  support.  About  75%  of  the  staff 
will  handle  support  and  technical  activi¬ 
ties,  while  the  remainder  focuses  on  sales 
and  administration.  In  the  process,  MAN 
is  consolidating  its  web  press  and 
I  sheetfed  divisions,  keeping  the  former’s 
i  offices  in  Groton,  Conn.,  but  moving  its 
I  North  American  headquarters  to  the  lat- 
j  ter’s Westmont,  Ill.,  location, 
i  In  North  America,  said  Schmidt- 
i  Liermann,  MAN  will  compete  on  product 
I  quality,  price-performance,  service  and  a 
:  heavy  emphasis  on  training.  MAN  direc- 
j  tor  Martin  Lange,  who  oversees  North 
I  American  marketing,  sales  and  service, 
i  said  customers’  pressrooms  will  be 
I  linked  to  MAN’S  service  center  via  high- 
i  speed  ISDN  lines. 

I  Calling  the  market  a  “benchmark” 
i;  for  worldwide  development,  Schmidt-  i 
i  Liermann  said  the  company  considers 
I  whether  it  can  apply  the  needs  of  North 
I  American  printers  and  publishers  to  is 
I  machines  for  other  markets. 

Simon  and  newspaper  sales  director 
i  Vince  Lapinski  said  efficiencies  of  scale 
I  make  a  single  manuficturing  site  more 
I  prcxluctive  and  economical.  According  to 
1  MAN,  optimum  efficiency  means  being 
j  able  to  move  out  one  newspaper  press 
I  and  one  commercial  press  each  month 
I  —  capacity  utilization  the  U.S  market  just 
i  doesn’t  support. 

I  Dumping  issues  may  be  avoided,  said 
i  Schmidt-Liermann,  by  achieving  such 
I  efficiencies  in  order  to  ensure  that  “the 
I  cost  asstxaated  with  each  ctxnponent . . . 

I  is  as  lean  as  possible.” 

Meanwhile,  back  in  New  York  City, 
i  MAN'S  complaint  before  the  trade  court 
I  states  that  the  Commerce  Department: 

;  ♦  included  in  its  analysis  sales  that  dis- 

i  torted  its  dumping  calculations 
i  ♦  miscalculated  the  margin  on  a  sale 
i  that  included  new  and  used  equipment 
I  ♦  miscategorized  for  purposes  of  valu- 
:  ation  sales  of  certain  presses 
I  ♦  treated  imputed  costs  for  financing 
i  prxxluction  as  selling  expeases  in  calcu- 
j  lating  normal  value 

I  ♦  treated  installation  costs  as  further 
I  manufacturing  costs  rather  than  moving 
i  expenses 

i  ♦  rejected  routine  and  reliable  cost 
I  information  on  two  incomplete  press 
i  projects,  and  made  adjustments  “that  did 
j  not  reasonably  reflect"  MAN’S  actual 
:  experience  and  that  “inflated  estimates” 

I  of  the  cost  of  making  the  then-incom- 
i  plete  presses 

♦  determined  normal  value  by  includ- 
i  ing  “abnormally”  high-profit  sales  “while 
i  excluding  all  sales  with  losses” 


♦  based  the  rate  used  to  determine 
indirect  selling  expenses  for  U.S.  sales  on 
“unrepresentative  and  inaccurate”  sales 
and  “significantly  over-allocating  indirect 
selling  expenses”  to  sales  it  investigated. 

MAN  further  complains  that  the  ITC 
should  not  have:  based  its  determination 
on  speculation  rather  than  evidence; 
cumulated  imports  to  assess  threat,  for 
lack  of  substantial  competition  between 
German  and  Japanese  presses;  rejected 
evidence  of  fast-growing  overseas 
demand  without  investigating  its  exis¬ 
tence  and  its  effect  on  the  domestic 
industry;  relied  on  inaccuracies  in 
Commerce’s  final  determination  in  find¬ 
ing  unrealistically  high  MAN  capacity  uti¬ 
lization,  and  in  finding  threat  of  material 
injury  to  the  U.S.  industry  without  evi¬ 
dence  of  imminent  imports  or  likely 
injury  in  the  near  future. 

MAN  asks  the  court  to  instruct 
Commerce  to  recalculate  margins  for 
German  exporters  and  the  ITC  to  reana¬ 
lyze  German  and  Japanese  imports  sepa¬ 
rately,  without  relying  on  “inaccurate  and 
unsupported  statements”  by  Commerce. 

RULES  IGNORED 

For  Mitsubishi,  said  Plaine,  some 
issues  relate  to  changes  occasioned  by 
the  new  trade  treaty  resulting  from  the 
Uruguay  Round  of  negotiations  for  the 
General  Agreement  on  Tariffs  and  Trade 
—  with  which  Commerce  and  ITC  prac¬ 
tices  must  comply.  “Commerce  simply 
ignored  the  rules,”  he  remarited. 

Because  “you  appeal  procedures,” 
Plaine  said,  the  trade  court  will  concern 
itself  with  rules  more  than  facts. 

Among  those  procedures  is  the  scof>e 
of  the  department's  investigation,  which 
Plaine  called  “vastly  broader  than.  .  . 
Commerce  has  authority  to  impose.” 
Commerce’s  method  for  calculating 
margins  also  will  be  challenged. 

Affirming  that  dumping  threatened  to 
materially  injure  the  domestic  industry, 
two  commissioners  nevertheless  ex¬ 
pressed  serious  reservations  about  the 
appropriateness  of  the  agency’s  tradi¬ 
tional  methods  of  analysis  in  a  case  like 
this  (see  story,  p.  22). 

“We’re  certainly  pointing  to  [those 
reservations]  on  certain  aspects  of  our 
appeal,”  said  Plaine.  “But  that’s  not  a  major 
part  of  our  appeal.”  TKS  attorney  Saito 
said  respondents  need  to  make  the 
judge  understand  the  reasons  for  the 
commissioners’  uneasiness. 

INTERPRETING  THE  LAW 

Continuing  sales  in  Japan,  including 
a  large,  double-wide  directory  press, 
“helped  us  weather  the  storm”  during 
(See  Dumping  on  page  42) 
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BY  HOAG  LEVINS 


Investing 
In  Online 


KNIGHT-RIDDERAND  Softbank  Corp. 

recently  made  a  joint  investment  of 
$12.1  million  in  the  Zip2  Corp.  of 
Palo  Alto,  Calif.,  an  Internet  software 
enterprise  that  operates  proprietary 
online  business  directories  and  advertising  engines 
for  news  Web  sites. 

Softbank,  Japan’s  largest  distributor  of  computer 
equipment,  recently  acquired  the  Ziff-Davis  Pub¬ 
lishing  Co.  and  other  U.S.  media  properties. 

The  move  comes  five  months  after  Knight- 
Ridder  first  said  it  would  adopt  Zip2’s  online  busi¬ 
ness  directory,  real  estate  list¬ 
ings,  classified  ads  and  local 
entertainment  guide  systems 
for  several  of  its  larger  news¬ 
papers. 

On  Jan.  27,  the  Miami- 
based  newspaper  chain  said 
it  was  increasing  its  involve¬ 
ment  by  taking  a  stake  in 
Zip2  and  integrating  that  company’s  advertising 
engines  into  the  Web  sites  of  all  interactive  news¬ 
papers  in  the  Knight-Ridder  New  Media  Network. 

“Knight-Ridder  sees  Zip2  as  a  f)owerful,  strategic 
weapon,”  said  Bob  Ingle,  president  of  Knight-Ridder 
New  Media,  who  also  explained  that  much  of  tlie 
investment  money  would  be  used  by  the  software 
entrepreneur  to  create  customized  services  for 
each  of  the  regional  markets  served  by  the  news¬ 
paper  company. 

“$12  million  is  a  lot  of  money,”  said  Zip2 
President  Richard  Sorkin,“and  we  think  Knight- 
Ridder  is  a  particularly  good  fit  for  us.  Newspapers 
are  good  at  a  lot  of  things,  but  technology  develop¬ 
ment  is  not  one  of  them.They  were  looking  for  a 
technology  partner  that  could  help  them  meet  the 
challenge  of  interlopers  such  xs  Microsoft  with  its 
‘Sidewalk,’  or  America  Online  with  its  ‘Digital  City.’” 

Knight-Ridder  is  the  second  major  newspaper 
chain  to  sign  a  deal  with  Zip2;  the  Internet  compa¬ 
ny  also  provides  software  services  to  a  TV  station 
and  two  newspapers  of  the  Landmark  Communi¬ 
cations  chain.  By  the  end  of  1997,  Sorkin  said 
Zip2’s  software  will  be  operating  at  Knight-Ridder 
Web  sites  in  27  cities  and  Landmark  Web  sites  in  six. 

Softbank  Corp.,  which  simultaneously  invested 
in  Zip2,  has  annual  revenues  of  $1 .6  billion  and, 
during  the  last  two  years,  has  conducted  a  multibil¬ 
lion  dollar  buying  spree  throughout  the  United 


Levins  is  editor  of  E&P  Interactive. 
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States. Aside  from  the  Ziff-Davis  Publishing  Co.,  it 
has  acquired  the  Comdex  computer  trade  show, 
and  stakes  in  dozens  of  Internet  companies  includ¬ 
ing  American  Cybercast,  CyberCash  Inc.,  Electric 
Classifieds  Inc.,  Firefl)'  Networks  Inc.,  Mercury 
Mail,  PointCast  Inc., Yahoo!  Inc.,  and  now,  Zip2. 

A  spokesman  for  Softbank’s  U.S.  headquarters 
office  in  Santa  Monica,  Calif.,  said  the  company 
would  have  no  comment  on  its  latest  investment. 

Barely  2  years  old,  Zip2  is  one  of  the  Internet’s 
more  visible  upstarts  with  its  freely  accessible 
national  business  directory 
yellow  pages  Web  site  at 
http://www.zip2.com.The 
company  has  developed  a 
powerful  interactive  software 
engine  that  allows  users  to 
quickly  and  easily  search  the 
countT}'  or  a  specific  region 
for  various  sorts  of  business 
information. 

It  utilizes  a  database  of  dig¬ 
ital  street  maps,  so  users  not 
only  get  company  information  but  an  exact  map  to 
the  location  as  well. 

A  “Search  Near  Address”  option  allows  a  user  to 
search  for  a  specific  kind  of  business  within  an 
exact  distance  of  any  address. 

This  same  sort  of  system  will  now  be  enhanced 
and  ftuther  customized  for  each  of  the  33  cities 
where  it  will  be  put  into  use  by  Knight-Ridder  and 
Landmark  Communications  by  the  end  of  1997. 

In  addition,  Zip2  is  also  creating  similar  search 
engines  for  online  newspaper  real  estate  listings, 
classified  ads  and  arts  &  entertainment  “city 
guides”  for  each  city. 


Profit  Improvement 

More  than  one  in  three  newspaper  Web  sites 
made  money  last  year  or  expect  to  this  year, 
according  to  a  survey.  Preliminary  results,  based  on  146 
responses  to  a  Newspaper  Association  of  America  sur¬ 
vey,  show  36%  of  newspaper  sites  in  the  black  last  year 
or  this  year,  and  another  24%  expecting  to  be  make 
money  within  four  years. 

“The  key  to  profitability  appears  to  be  multiple  rev¬ 
enue  streams,”  said  Randy  Bennett,  NAA  new  media 
chief  Findings  show  75%  of  sites  include  classified; 
65%  have  a  separate  staff;  52%  charge  advertisers  by 
the  month;  52%  sell  standard-size  banner  ads. 


Knight-Ridder 
buys  into  online 
advertising 
company 


By  the  end  of  1997, 
Sorkin  said  Zip2's 
software  will  be 
operating  at  27 
Knight-Ridder 
sites  and  6 
Landmark  sites 


INTERACTIVE  COMMUNICATIONS 


NCN  Appoints 
Three  Execs 

New  century  network,  the  first 

national  networic  of  local  newspa¬ 
per  Web  sites  formed  by  nine  of  the  top 
media  companies,  has  appointed  three 
top  executives. 

Bart  W.  Morrison  was  appointed  chief 
financial  officer.  He  was  most  recently 
with  Polygram  Records  Inc.  as  senior 
vice  president  of  graphic  services  and 
purchasing. 

Matt  Cohen  was  appointed  senior 
vice  president  of  operations  and  chief 
technology  officer.  He  comes  from  the 
Hotiston  Chronicle  where  he  was  the 
manager  of  operations  and  technology 
for  the  interactive  product.  Also  appoint¬ 
ed  was  Stacey  Artandi  as  vice  president 
of  development.  She  helped  to  launch 
the  Television  Food  Network  before  join¬ 
ing  NCN.  She  will  be  responsible  for 
developing  strategic  relationships  for 
content  platforms  and  capabilities. 

NCN  was  founded  by  Advance 
Publications,  Cox  Newspapers,  Gannett, 
Hearst,  Knight-Ridder,  Times-Mirror, 
Tribune  Co.,  New  York  Times  Co.,  and 
the  Washington  Post  Co. 

Screen  Saver 
News  From  WSJ 

Subscribers  to  the  wall  street 

Journal  Interactive  Edition  can  now 
receive  regularly  updated  business  news 
via  the  new  After  Dark  Online  screen 
saver. 

The  screen  saver  will  present  fre¬ 
quently  updated,  visually  animated  sum¬ 
maries  of  the  top  U.S.,  Asian  and 
European  business  news  stories,  as  well 
as  Wall  Street  Journal  features  covering 
the  markets,  technology  and  other  busi¬ 
ness  topics. 

Specific  sections  of  the  Interactive 
Journal  can  also  be  displayed  on  the  After 
Dark  Online  screen  saver  so  that  readers 
can  receive  only  the  news  they  want 
from  10  sections  such  as  Front  Page, 
Money  and  Investing,  Marketplace  and 
Europe  News. 

The  reader  can  click  on  a  summary  of 
interest  and  be  taken  to  the  Interactive 
Journal’s  Web  site  for  full  coverage.  A 
scrolling  ticker  at  the  bottom  of  the 
screen  saver  will  show  the  subscriber’s 
selected  companies  and  updated  sports 
results. 


The  new  software  is  available  for  a 
free  download  at  http://wsj.com  or 
http://www.afterdaik.com. 

New  Jobfind 
Executive  Editor 

ARY  HELEN  GILLESPIE  was  named 
vice  president  and  executive  edi¬ 
tor  of  Jobfind  (www.jobfind.com),  the 
Boston  Herald's  interactive  online 
employment  service. 

Gillespie  is  the  former  business  editor 
of  the  Herald.  She  will  be  developing 
new  media  products  and  services  lor 
global  business  audiences.  Jobfind  is  cur¬ 
rently  the  ninth  largest  employment  ser¬ 
vice  on  the  Internet. 

Updated  Dow  Jones 
Online  Services 

DOW  JONES  BUSINESS  Information 
Services  (BIS)  has  announced  the 
launch  of  completely  new  versions  of 
Dow  Jones  News/Retrieval-Private 
Investor  Edition  and  Dow  Jones  News/ 
Retrieval  Technical  Analyst  Edition. 

Both  online  private  investor  services 
feature  new  interfaces  and  expanded 
analytical  tools  and  publications  for 
investors  and  analysts. 

BIS  provides  business  and  financial 
news  and  information  products,  includ¬ 
ing  the  Wall  Street  Journal  Interactive 
Edition  and  Dow  Jones  News/Retrieval, 
to  corporations,  consumers  and  private 
investors  in  a  variety  of  electronic  for¬ 
mats. 

Gannett  Papers 
Expand  Web  Site 

Gannett  suburban  Newspapers 
has  redesigned  and  expanded  its 
Westchester  Today  Web  site  at 
www.nynews.com.  GSN  is  a  partner 
with  InfiNet,  a  Virginia-based  ISP. 

The  seven  major  areas  revamped  are: 
Real  Estate  Today,  Entertainment  Today, 
Action  Classified,  Community  Guide, 
Front  Page,  Garuiett  Cormect  which  pro¬ 
vides  information  on  GSN  and  Wild 
Card. 

GSN  has  a  combined  circulation  of 
161,000  daily  and  200,000  Sunday.  The 
newspapers  serve  the  NewYoric  suburbs 
of  Westchester,  Rockland  and  Putnam 
counties. 


Dow  Jones 
Publications  Library 

DOW  JONES  &  CO.  has  atmounced 
its  Publications  Library  from  Dow 
Jones  News/Retrieval  is  now  available 
on  the  Web  through  the  Wall  Street 
Journal  Interactive  Edition  at  wsj.com. 

The  Publications  Library  offers  the 
Wall  Street  Journal  and  its  international 
editions,  the  New  York  Times,  Financial 
Times,  Los  Angeles  Times,  Washington 
Post,  Business  Week,  Fortune,  the 
Economist,  Forbes  and  more  than  3,500 
same-day  newspapers,  magazines  and 
other  business  news  sources. 

Subscribers  to  the  Interactive  Journal 
can  perform  unlimited  searches,  then 
view  a  relevance-ranked  list  of  story 
headlines  that  match  their  search  crite¬ 
ria.  For  the  first  10  stories,  it’s  free,  then 
each  article  costs  $2.95.At  the  end  of  the 
first  quarter  of  1997,  subscribers  will  be 
offered  a  flat-fee  pricing  option  that  wUl 
feature  15  articles  a  month  for  $9.95. 
Thereafter,  each  article  costs  $2.95. 


More  Than 
Numl^rs... 
Solutions 


Surv^s  &  Focus 
Groups 

New  Media 

Research 

• 

Database 
M  arketing 


INTERACTIVE 

MARKETING  &  RESEARCH 

We  exceed  your  expectations  without 
exceeding  your  budget. 


Call  Rilev  Kirhv  for  Solutions: 

704-643-5855 
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Top  20  Daily  Newspapers 

Ad  Inches  in  Selected  National  Categories' 

Jan.-Dee.  1996  -  Full  Run  ROP,  excluding  preprints 
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Cards 

Hoiisakohl 

Rasorts 

Insaranca 
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1  New  York  Times 

410,899 

30.848 

6,069 

14,037 

37,263 

18,578 

5,537 

1,662 

8,241 

9,081 

26,220 

175.688 

7,068 

70,607 

2  Los  AfiRetes  Times 

504.360 

20,716 

76,728 

16,335 

24,447 

12,455 

3.962 

5,044 

10,974 

13,188 

8.344 

258,446 
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5  Washington  Post 

260,570 

17,962 

47,314 

20,194 

38,927 

11,711 

3,275 

1,660 

6,242 

5,920 

5,912 

49.425 

5,872 

46,156 

4  New  York  Daiiy  News 
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11,350 

4,377 

12,387 

25,148 

1,041 

431 

311 

4.468 

6,219 

1,428 

63,264 
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41,216 

23,432 

22,514 

13,336 

1,552 

3,255 

10,321 

5,373 

5,591 

53,722 

4,852 

45,795 

6  Newsday 

210,169 

6,679 

10,731 

15,820 

64,558 

1.049 

329 

840 

1,054 

11,653 

2,667 

52,072 

5,366 

37,351 

7  Houston  Chronicle 
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20,431 

9,820 

14,614 

6,662 
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2,819 

5,710 

4,069 

44,341 
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8  Chicago  Sun-limes 
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149,306 
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11,911 

15,125 

17,848 
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76 
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5,003 

2,607 

1,038 

52,777 
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26,593 

Chronicle 

197,576 

11,955 

22,764 

10,018 

18,346 

12,605 
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3,031 

9,374 

7,177 

6,547 

59,205 

4.588 

30.488 

10  Dallas  Morning  News 

196.587 
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20,925 

11,498 

23,722 

10,438 

3,734 

2,129 

13,254 

5,488 

4,329 

42,028 

3,846 
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1 1  Boston  Globe 
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15,493 

34,126 

12,325 
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28,451 
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11,457 

53,926 
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IS  Philadelphia 

149,952 
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11.888 
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Inquirer 
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1,410 

1,676 
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10.527 
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47,806 

3,514 

21,155 

14  Newark  Star^Ledger 
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995 

1,956 
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3,797 
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19  Detroit  Free  Press 
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Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  National  Categories* 

Jan.-Dee.  1996  -  Full  Run  ROP,  excluding  preprints 
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1  New  York  Ibnes 

356,052 
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5  Washington  Post 
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8  Dallas  Morning  News 
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9  Boston  Globe 
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3,604 
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24,004 

10  Houston  Chronicle 
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15.661 
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Tribune 
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13  Newsday 

14  San  Francisco 

ExmninerR 

96,011 

3,043 

5,111 

5,404 

12,112 

1,591 

148 

33 

20,829 

193 

1,247 

15,897 

24.682 

5,721 

Cbrtmicle 

127,382 

7,466 

11,930 

2,748 

5,066 

4,159 

474 

1,578 

35,779 

1,974 

2,794 

15,490 

26,088 

11,836 

15  Newark  Stnr-Lct^ier 

16  Rioenix  Arizona 

143,492 

7,176 

7,174 

7,380 

34,410 

1,401 

266 

355 

27,954 

2,073 

1,958 

8,965 

41,056 

3,324 

Repnblic 

17  StLoubPost- 

120,310 

5,681 

8,378 

1,220 

9,417 

1,467 

49 

223 

24,867 

17,324 

2,525 

9,586 

25,071 

14.502 

Dispatch 

18  Clevekuid  Plain 

58.250 

4,057 

7,003 

4,296 

4,934 

1,009 

35 

218 

2,840 

1,208 

1,496 

8,983 

14.739 

7,432 

Dealer 

19  Sesade ’nnea/Poat- 

95,822 

2,402 

4,097 

2,871 

14,674 

757 

293 

595 

3,494 

9.079 

1,779 

9,138 

27,405 

19,238 

Intelligeficer 

97,928 

6,245 

3,037 

881 

6,875 

3,513 

336 

555 

8,109 

916 

1,991 

12,667 

40,059 

12.744 

20  Bahinorc  Swa  70,378  5,582  7,838  1,173  9,413  1,236  633 

’Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending 
Ad  data  provided  by  Competitive  Media  Reporting. 

432  6,190 

Sept.  30. 1996. 

1,333 

2,157 

8,745 

16,458 

9,188 
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Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  Retail  Categories' 

Jan.-Dee.  IS>96  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

App»rtl& 

Aeeessones 

AatoSawlT/ 

Boolua 

SlatiaMfv 

BaiMiat 

Matafials 

Slarat 

Elacireaics 

DtpaftmMt 

Stores 

Diacaaal 

Statas 

Onu 

Slant 

Faa4 

Slant 

FanitanB 

Accattafiat 

Slant 

OUiGa  SatsAr 
Slant 

Svaiua 

Tart 

1  New  York  Times 

403.651 

49,5% 

157 

11,343 

1,575 

45,141 

36,887 

144,920 

3,596 

934 

2,965 

64,503 

25,573 

5,626 

10,835 

2  Los  Angeles  Tillies 

756.606 

16,205 

23,107 

2,626 

7,949 

24,116 

115,957 

352,334 

19,609 

1.636 

62,485 

55,971 

4,272 

21,399 

50,940 

3  lashingtoo  Post 

660.006 

31,763 

8,345 

4.542 

17,779 

32,672 

50,014 

229,806 

21,316 

3,847 

84,927 

136,708 

7,948 

8,706 

21,633 

4  New  York  Dally  News 

392.698 

19,098 

16,861 

187 

10,246 

1,452 

117,194 

104,820 

8,092 

1,051 

18,288 

74,309 

2,314 

9,535 

9,251 

3  Chla^{o  Tribune 

443.016 

29,632 

6,803 

3,117 

12,242 

19,935 

44,020 

161,020 

16,493 

3,463 

14,390 

86,478 

8,493 

12,365 

24,565 

6  Newsday 

435.061 

21,271 

9,873 

1,415 

12,093 

12,228 

117,045 

134,968 

18,617 

917 

7,003 

67,830 

1,883 

13,824 

16,094 

7  Houston  Chronicle 

686,695 

50,978 

11,696 

5,393 

20,800 

18,298 

47,642 

294,172 

15,856 

600 

18,755 

153,006 

7,304 

8,460 

33,735 

8  Chicago  Sun-Ylmes 

211,513 

15,446 

13,432 

1,425 

20,571 

1,667 

35,058 

50,284 

11,727 

1,429 

9,742 

31,568 

1,912 

8,156 

9,0% 

9  San  Francisco 

Chronicle 

293,349 

9.938 

6,106 

2,334 

2,235 

12,596 

27,177 

148,041 

12,856 

3,426 

2,823 

36,262 

3.139 

12,349 

14,067 

10  Dallas  Morning  News 

829,345 

62,889 

6,907 

5,897 

24,513 

26,212 

60,231 

308,843 

20,602 

1,258 

86,968 

153,673 

9.027 

20,428 

41,897 

1 1  Boston  Globe 

484.642 

27,551 

3,021 

9,891 

8,878 

17,068 

37,716 

232,611 

45,546 

3,095 

11,126 

51,164 

10,544 

7,889 

18,542 

12  New  York  Post 

156.280 

13,317 

2,642 

408 

2,111 

7,900 

83,402 

4,587 

2,469 

2,552 

2,424 

23,817 

2,671 

223i 

5,741 

13  Philadelphia 

Inquirer 

527,385 

24,286 

6,789 

505 

8,278 

28,362 

27,923 

279,384 

10,003 

5,605 

22,746 

89,089 

3,770 

6,599 

14,046 

14  Newark  Sta^Ledger 

599,983 

40,128 

7,707 

2,543 

19,701 

17,999 

178,980 

131,019 

22,896 

2,779 

24,589 

114,680 

6,222 

13,916 

16,824 

15  Clneland  Plain 

Dealer 

362.%! 

12,025 

3,840 

893 

17,727 

3,911 

26,254 

153,193 

16,719 

3,976 

38,439 

65,387 

2,727 

9,417 

8,453 

16  Phoenix  Arizona 
Republic 

530,784 

16,540 

13,772 

187 

19,228 

8,810 

44,996 

190,497 

11,081 

7,745 

24,823 

158,270 

5,823 

7,226 

21,786 

17  San  Diego  Union' 
1>ibune 

668.685 

13.866 

17.642 

4,717 

16,824 

35,984 

115,822 

226,208 

12.441 

1,167 

59,695 

86,665 

5,360 

12,321 

59,973 

18  Minneapolis  Star 
Tribune 

354,631 

22,454 

5,366 

4,385 

28,136 

14,456 

44,380 

84,441 

23,575 

1,263 

2,748 

83,462 

4,6% 

10,471 

24,798 

19  Detroit  Free  Press 

236,851 

8,567 

6,423 

103 

12,113 

6,730 

66,857 

85,397 

6,031 

2,427 

2,989 

14.984 

1,552 

9,839 

12,839 

20  Orange  County 
Refdster 

878,360 

18,455 

58,314 

5,264 

22,081 

24,260 

121,323 

237,358 

17,887 

404 

104,311 

151,423 

8,895 

21,4% 

86,829 

Top  20  Sunday  Newspapers 
Ad  Inches  in  Selected  Retail  Categories' 

Jan.-Dee.  1996  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

Appania 

Accataariat 

AalaSappty/ 

BaaktA 

Stalioaafv 

BaiMhif 
Mits  rials 

Caaipalaf 

Slant 

Ceataaitr 

Dtpanatai 

Slant 

Slarw 

Dmi 

Starts 

Ftt4 

Slant 

Taninna 

Stwts 

CNRcaSapplT 

Slant 

Spam  a 
Tapt 

1  New  York  Times 

223,657 

31,948 

3 

1,816 

422 

7,786 

20,204 

110,239 

1,979 

727 

28,950 

15,239 

2,168 

2.176 

2  Los  Angeles  Times 

1%,713 

10,597 

17,252 

5,248 

583 

2,479 

17,321 

86,063 

3,539 

2,999 

17,516 

14,690 

2.031 

6.583 

9.812 

3  Washington  Post 

169,819 

8,823 

19,311 

3,664 

2,579 

1,438 

2,730 

47,572 

5.436 

2,880 

39.288 

24.934 

3,506 

4.4% 

3.163 

4  Cbk^lVibune 

161,095 

15,089 

10,734 

8,367 

2,6% 

5,232 

2,564 

56,999 

6.6% 

2,854 

5,312 

30,184 

2.189 

7,898 

4.283 

$  New  York  Dally  News 

142,206 

3,189 

5,828 

1,804 

4,778 

28,240 

16,151 

3,761 

1,562 

34,808 

38.570 

37 

1,985 

1.493 

6  Philadelphia  inquirer 

257,008 

6,005 

14,345 

2,204 

4.543 

3,602 

59,112 

59.448 

2,858 

6,245 

26,028 

63,384 

1,110 

4,177 

3.947 

7  Detroit  News  A  Free 

Press 

86.948 

2,034 

4,650 

124 

7,055 

572 

21,053 

24,649 

3,744 

424 

190 

10.604 

523 

7,302 

4,024 

8  DalliB  Morning  News 

391,690 

12,237 

16,512 

1,644 

2,900 

8.781 

75,377 

110,480 

5,485 

199 

91,710 

16,039 

1,631 

9,085 

39,610 

9  Bdiston  Globe 

207,626 

12,873 

7,507 

1,439 

8,499 

5,503 

6,254 

75,931 

4,654 

4.109 

1,209 

58,057 

7,078 

6,202 

8,311 

10  Houston  Chronicle 

246,328 

14,636 

12,344 

4,192 

679 

5,503 

14,677 

104.886 

7,342 

79 

14,519 

42,778 

1.814 

5,561 

17.318 

11  Atlanta  Journal  A 
C^institution 

192,158 

9,028 

17,094 

854 

1,056 

4,995 

14,299 

66,445 

25,445 

3,705 

18,463 

18,928 

2,216 

5.060 

4,570 

12  Minneapolis  Star 
Tribune 

142,259 

2,916 

7,136 

547 

3.988 

1,287 

3.059 

23,205 

9,882 

4,265 

55,310 

15,889 

1.083 

5.968 

7.724 

13  Newsday 

109,558 

5,063 

1,774 

32 

3,792 

1,836 

18,498 

24,292 

7,224 

126 

1,191 

33,539 

1,901 

6.529 

3,761 

14  San  Francisco 

Examiner  A 

Chronicle 

129,083 

6,306 

5,240 

5,139 

500 

2,379 

9,632 

64,793 

2,888 

15 

1,859 

21,572 

2.944 

2,630 

3,186 

13  Newark  Slar-Le<4ter 

217,291 

13.628 

13,277 

314 

3,667 

6,277 

22,013 

32,875 

10,031 

5,325 

54.689 

40,491 

1,467 

8,563 

4.674 

16  Phoenix  Arizona 
RepuMk 

124,446 

1.085 

12.506 

140 

4,457 

6,575 

6,326 

48,138 

4,726 

1,949 

14.867 

10,890 

2.411 

3.%9 

6,407 

17  St  Louts  Post- 
Dispatch 

115,004 

Ull 

8,422 

412 

5,251 

1,397 

406 

54,779 

4,830 

447 

9,101 

18,711 

176 

7,998 

1,763 

18  Cle\'elaiid  Plain 

Dealer 

115,199 

1.908 

8.4% 

399 

13,183 

666 

3,874 

46,876 

4,798 

7,205 

8755 

7,760 

673 

7,776 

3,330 

19  Seattle  Tlmes/Post- 
Intelligeocer 

121,807 

6.125 

9,262 

2,858 

2.236 

5,%7 

10,512 

45.089 

5,220 

2,892 

2,647 

16788 

1,733 

6,039 

4.%9 

20  Baltimore  Son 

206,057 

1,780 

24,789 

811 

2,535 

1,042 

53,391 

33,291 

5,419 

5.%2 

49,340 

21,773 

727 

2,547 

2.650 

'Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  onding  Sept  30, 1996. 
Ad  data  provided  by  Competitive  Media  Repotting. 
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ADVERTISING  IN  TOP  50  NEWSPAPERS 


Data  provided  by  Competitive  Media  Reporting;  list  includes  only  those  measured  by  CMR 


Jan.  -  Dec.  1996  (includes  preprints) 

Total  Total  Advertising 

Advertising  Selected  Categories 

Includes  all  display  ad  categories  Includes  major  retail  and  all  national  ad  categories 


DAILY  SUNDAY  |  DAILY  SUNDAY 


NEWSPAPER 

TOTAL 

Full  Run 

Part  Run 

Full  Run 

Part  Run  1 

NEWSPAPER 

TOTAL 

Full  Run 

Part  Run 

Full  Run 

Part  Run  1 

1  Dallas  Mornini  News 

4,567,002 

2,282,321 

739,712 

2,284,681 

153,773  ; 

1 

Dallas  Morning  News 

3,395,372 

1,751,270 

542,820 

1,644,101 

145,146 

2  San  lose  Mercury-News 

4,089,722 

2,310,799 

291,712 

1,778,923 

70,229  i 

2 

Orange  County  Register 

2,725,681 

1,776,575 

491,088 

949,106 

326,770 

3  Denver  Pest 

3,841,668 

2,388,332 

493,991 

1,453,336 

588,261  : 

3 

San  Jose  Mercury-News 

2,513,339 

1,407,245 

194,370 

1,106,094 

63,426 

4  Drange  Ceunty  Register 

3,486,457 

2,276,603 

593,439 

1,209,855 

332,926  : 

4 

Denver  Post 

2,332,531 

1,303,465 

454,677 

1,029,066. 

567,183 

S  Les  Angeles  Times 

3,166,162 

1,967,652 

5,253,395 

1,198,510 

1,895,871  : 

5 

Newark  Star-Ledger 

2,125,111 

1,003,245 

660,378 

1,121,865 

1,051,393 

B  Besten  Glebe 

3,130,025 

1,415,268 

232,202 

1,714,757 

1,024,944  ; 

8 

Boston  Globe 

2,081,685 

952,268 

223,771 

1,129,417 

881,939 

7  Denver  Reeky  Meuntain  News 

3,068,973 

2,184,755 

369,275 

884,218 

579,972  : 

7 

Los  Angeles  Times 

1,907,084 

1,117,750 

3,954,031 

789,334 

1,449,085 

8  Los  Angeles  Daily  News 

2,980,749 

1,850,007 

434,123 

1,130,742 

328,305 

8 

San  Diego  Union-Tribune 

1,904,371 

1,094,506 

652,817 

809,865 

383,910 

9  Washington  Post 

2,905,599 

1,724.571 

844,838 

1,181,028 

932,040 

9 

Portland  Oregonian 

1,878,366 

1,093,112 

978,540 

785,254 

317,379 

10  Newark  Star-ledger 

2,846,450 

1,365,508 

705,043 

1,480,941 

1,127,725  ; 

10 

AUanta  Journal  t  Constitution 

1,820,018 

1,358,778 

24,347 

461,241 

1,353,453 

11  Bergen  Record 

2,549,533 

1,447,065 

180,072 

1,102,468 

1,018,094  : 

11 

Washington  Post 

1,805,053 

1,063,843 

679,616 

741,210 

878,972 

12  San  Diego  Union-Tribune 

2,428,174 

1,412,026 

815,634 

1,016.148 

394,204  : 

12 

Indianapolis  Star 

1,784,910 

777,924 

165,537 

1,006,986 

30,485 

13  Fort  Worth  Star  Telegram 

2,420,226 

1,398,196 

1,102,393 

1,022,030 

1,082,079  ; 

13 

Fort  Worth  Star  Telegram 

1,742,319 

1,009,356 

918,750 

732,963 

959,110 

14  Philadelphia  Inquirer 

2,391,477 

1,267,818 

1,445,422 

1,123,659 

2,219,628  ; 

14 

Minneapolis  Star  Tribune 

1,729,644 

824,408 

141,309 

905,236 

559,266 

IS  Ventura  County  Star 

2,218,781 

1,188,925 

56,085 

1,029,857 

22,264 

IS 

Sacramento  Bee 

1,715,746 

1,054,833 

410,784 

660,913 

375,257 

IB  Chicago  Tribune 

2,153,073 

1,097,095 

4,061,241 

1,055,978 

2,098,241 

18 

Philadelphia  Inquirer 

1,682,494 

789,911 

490,276 

892,582 

2,056,299 

17  New  York  Times 

2,136,867 

1,141,932 

173,637 

994,935 

1,188,877  : 

17 

Ventura  County  Star 

1,682,381 

844,025 

50,578 

838,356 

18,510 

18  Contra  Costa  Times 

2,017,955 

1,030,827 

360,901 

987,128 

113,923  ; 

18 

Contra  Costa  Times 

1,682,166 

813,374 

278,820 

868,792 

103,377 

19  Fremont  Argus 

2,006,237 

1,216,628 

177,237 

789,609 

355,067  ; 

19 

Denver  Rocky  Mountain  News 

1,604,915 

1,016,831 

361,965 

588,084 

562,004 

20  Asbury  Park  Press 

1,959,934 

958,014 

412,375 

1,001,920 

750,359  : 

20 

Seattle  Times/Post-Intelligenc 

1,596,936 

679,871 

726,552 

917,065 

160,715 

21  Alameda  Times  Star 

1,901,860 

1,099,845 

71,148 

802,015 

183,950  : 

21 

Los  Angeles  Daily  News 

1,589,291 

840,833 

368,423 

748,458 

294,097 

22  Thomson  Los  Angeles  Newspapers 

1,815,431 

1,036,962 

286,018 

778,469 

183,626  ; 

22 

Chicago  Tribune 

1,553,841 

826,143 

2,687,215 

727,697 

1,917,218 

23  Hayward  Daily  Review 

1,801,243 

1,058,750 

274,678 

742,493 

418,709  : 

23 

San  Antonio  Express-News 

1,549,532 

1,068,005 

284,662 

481,527 

686,880 

24  San  Bernardino  The  Sun 

1,757,753 

1,106,236 

411.254 

651,517 

361,740  ; 

24 

Ft  Lauderdale  Sun  Sentinel 

1,520,595 

872,452 

144,902 

648,143 

442,052 

25  Newsday 

1,737,159 

903,914 

1,420,057 

833,246 

2,046,443  ; 

25 

Baltimore  Sun 

1,516,420 

644,895 

259,680 

871,525 

547,050 

28  Tri  Valley  Herald 

1,734,494 

1,095,156 

362,273 

639,339 

474,161  ; 

28 

Bergen  Record 

1,488,178 

768,457 

133,214 

719,721 

972,221 

27  San  Francisco  Examiner  t  Chron 

1,657,564 

863,565 

728,701 

793,999 

751,286 

27 

New  York  Times 

1,410,059 

749,720 

116,258 

660,339 

955,222 

28  Riverside  Press-Enterprise 

1,632,728 

1,083,697 

593,109 

549,031 

613,863 

28 

Asbury  Park  Press 

1,389,445 

606,912 

251,084 

782,533 

711,955 

29  Hartford  Courant 

1,621,883 

927,964 

740,695 

693,919 

1,756,863 

29 

Fremont  Argus 

1,326,198 

723,133 

164,424 

603,064 

352,988 

30  Boston  Herald 

1,586,498 

1,205,894 

127,662 

380,604 

516,460 

30 

Newsday 

1,313,334 

626,056 

742,001 

687,278 

1,783,130 

31  Chicago  Sun  Times 

1,557,408 

1,048,114 

1,942,709 

509,294 

952,381 

31 

Salt  Lake  Tribune 

1,312,189 

824,828 

264,978 

487,361 

316,420 

32  Camden  Courier-Post 

1,556,939 

1,012,799 

365,237 

544,141 

600,640 

32 

Houston  Chronicle 

1,299,269 

911,650 

144,876 

387,619 

188,930 

33  Allentown  Call 

1,543,530 

942,657 

726,912 

600,873 

1,227,442 

33 

Salt  lake  City  Deseret  News 

1,289.983 

806.928 

260,441 

483,055 

308,606 

34  Oakland  Tribune 

1,518,166 

976,239 

302,930 

541,927 

500,634 

34 

Alameda  Times  Star 

1,284,930 

655,472 

66,049 

629,458 

183,950 

35  Copley  Los  Angeles  Newspapers 

1,498,316 

774,329 

163,597 

723,987 

132,068 

35 

Thomson  Los  Angeles  Newspapers 

1,280,854 

700,868 

264,205 

579,985 

182,352 

38  West  County  Times 

1,485,337 

889,659 

235,854 

595,677 

416,637 

38 

Virginia  Pilot  Ledger  Star 

1,230,520 

803,361 

521,780 

427,158 

695,023 

37  Bucks  County  Courier  Times 

1,482,400 

635,136 

148.843 

847,264 

339,454 

37 

Hartford  Courant 

1,222,586 

730,898 

558,801 

491,688 

1,687,632 

38  Chicago  Daily  Southtown 

1,407,705 

936,950 

98,467 

470,756 

195,564 

38 

St  Paul  Pioneer  Press 

1,195,141 

497,909 

182,935 

697,232 

501,535 

39  Valley  Times 

1,372,794 

855,645 

327,632 

517,149 

578,255 

39 

Copley  Los  Angeles  Newspapers 

1,194,708 

586,342 

141,304 

608,366 

129,224 

40  Long  Beach  Press  Telegram 

1,321,731 

720,564 

405,691 

601,167 

289,872 

40 

Milwaukee  Journal  Sentinel 

1,181,171 

590,912 

178,701 

590,259 

736,530 

41  White  Plains  Reporter  Dispatch 

1,288,220 

749,942 

180,809 

538,278 

963,664 

41 

West  County  Times 

1,174,748 

687,493 

210,841 

487,256 

412,879 

42  Greenwich  Time 

1,260,931 

587.788 

96,391 

673,143 

201,231 

42 

Hayward  Daily  Review 

1,172,394 

608,063 

262,293 

564,331 

411,042 

43  Marin  Indapendent  Journal 

1,240,177 

680,667 

207,967 

559,510 

218,532 

43 

Tampa  Tribune 

1,166,587 

762,826 

222,785 

403,761 

134,766 

44  Santa  Rosa  Press  Democrat 

1,207,785 

755,107 

755,387 

452,678 

471,775 

44 

Phoenix  Arizona  Republic 

1,162,160 

813,538 

18,335 

348,623 

24,762 

45  Stamford  Advocate 

1,187,757 

552,794 

113,456 

634,963 

468,509 

45 

Miami  Herald 

1,162,136 

902,569 

986 

259,567 

426 

48  New  York  Daily  News 

1,183,887 

784,801 

518,011 

399,086 

847,606 

48 

Bucks  County  Courier  Times 

1,156,797 

441,768 

127,795 

715,029 

326,323 

47  Morristown  kecord 

1,109,722 

586,976 

219,040 

522,746 

399,945 

47 

Oklahoma  Oklahoman 

1,090,829 

507,327 

8,354 

583,502 

9,814 

48  inland  Valley  Daily  Bulletin 

1,075,214 

764,895 

270,832 

310,318 

557,630 

48 

Kansas  City  Star 

1,076,465 

826,646 

4,856 

249,819 

33,327 

49  Los  Angeles  La  Opinion 

1,058,726 

898,006 

90,448 

160,720 

147,683 

49 

Tri  Valley  Herald 

1,074,499 

612,014 

348,590 

462,485 

469,217 

50  Arlington  Daily  Herald 

1,012,615 

698,611 

1,326,251 

314,004 

763,632 

SO 

Albuquerque  Journal 

1,069,986 

622,027 

286,846 

447,959 

266,234 

Beginning  this  month.  E6?P  will  no  longer  run  monthly  advertising  data  provided  directly  by  publishers.  Instead,  it  will  carry  an  expanded  amount  of  assorted  ad  data  provided  by 
Competitive  Media  Reporting. 
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National 

Advertising 

Jan.  -  Dec.  1996 


Automotive 

Advertising 

Jan.  •  Dec.  1996 


NEWSPAPER 

TOTAL 

DAILY 

Full  Run  Part  Run  ' 

SUNDAY  1 

Full  Run  Part  Run  1 

1  Now  York  Times 

985,697 

504,626 

89,406 

481,071 

178,822 

2  Los  Angelos  Times 

958,918 

555,359 

131,480 

403,560 

61,126 ; 

3  Chicago  Tribune 

4  Wall  St  Joumal(MD/NY  Metro) 

664,531 

654,958 

318,682 

654,958 

160,199 

55,757 

345,849 

0 

57,147 

0 

5  Boston  Globe 

634,224 

279,014 

4,735 

355,210 

84,768 

6  Washington  Post 

558,011 

317,015 

53,861 

240,9% 

58,556 

7  Dallas  Morning  News 

547,633 

252,544 

81,849 

295,089 

17,378 

8  Philadelphia  Inquirer 

544,682 

238,345 

87,258 

306,338 

72,161 

9  Atlanta  Journal  6  Constitution 

535,243 

261,832 

852 

273,411 

28,590 

10  Newark  Star-lodger 

534,169 

241,295 

19,561 

292,874 

36,022 

11  Denver  Post 

518,803 

263,234 

41,882 

255,569 

4,714 

12  Gannett  USA  Today  (Wash  DC  Ed) 

516,551 

516,551 

2,504 

0 

0 

13  San  Francisco  Examiner  6  Chron 

508,842 

225,654 

22,022 

283,189 

15,526 

14  Orange  County  Register 

499,652 

270,502 

39,584 

229,149 

7,466 

15  Ft  Lauderdale  Sun  Sentinel 

469,569 

219,669 

1,957 

249,900 

11,831 

16  Newsday 

464,241 

226,519 

124,325 

237,721 

60,169 

17  San  Diego  Union-Tribune 

463,069 

227,877 

52,767 

235,192 

13,946 

18  San  Jose  Mercury-News 

450,820 

230,727 

18,766 

220,093 

5,857 

19  Minneapolis  Star  Tribune 

448,679 

185,673 

1,842 

263,007 

5,793  ; 

20  Denver  Rocky  Mountain  News 

435,577 

242,218 

6,624 

193,359 

3,851  ; 

21  Bergen  Record 

425,365 

206,461 

12,090 

218,904 

9,723 

22  Fort  Worth  Star  Telegram 

404,388 

181,200 

58,781 

223,188 

48,344 

23  SeaWo  Thnes/Post-Intelligenc 

402,378 

162,720 

9,739 

239,658 

299 

24  New  York  Daily  News 

400,221 

208,831 

57,476 

191,390 

33,540 

25  Portland  Oregonian 

389,601 

157,410 

26,053 

232,191 

4,724 

26  Baltimore  Sun 

384,497 

150,124 

7,521 

234,373 

6,654  ; 

27  Hartford  Courant 

368,396 

142,159 

64,944 

226,237 

41,883 

28  Los  Angeles  Daily  Hows 

356,856 

172,891 

22,432 

183,964 

24,669 

29  Sacramento  Boe 

350,351 

145,215 

18,760 

205,137 

10,766 

30  Cleveland  Plain  Dealer 

328,648 

140,540 

1,950 

188,107 

3,917 : 

31  Phoenix  Arizona  Republic 

327,988 

197,849 

213 

130,139 

86 

32  St  Paui  Pioneer  Press 

326,486 

111,577 

639 

214,909 

2,590  ; 

33  Milwaukee  Journal  Sentmol 

322,372 

121,192 

2,710 

201,180 

1,065 

34  Chicago  Sun  Times 

318,838 

194,031 

54,854 

124,807 

33,784 

35  Columbus  Dispatch 

315,351 

124,911 

0 

190,440 

0 

36  Virginia  Piiot  Ledger  Star 

311,248 

134,789 

4,793 

176,459 

5,004  ; 

37  Houston  Chronicle 

311,129 

193,462 

2,533 

117,667 

4,743 

38  Salt  Lake  Tribune 

306,228 

136,591 

1,120 

169,636 

342 ; 

39  Asbury  Park  Press 

306,143 

152,950 

31,715 

153,192 

46,898 

40  Miami  Herald 

302,263 

203,606 

43 

98,658 

0 

41  Salt  Lake  City  Deseret  News 

300,671 

131,396 

1,034 

169,275 

342 

42  Riverside  Press-Enterprise 

296,840 

124,809 

15,857 

172,031 

10,119 

43  Indianapolis  Star 

292,275 

123,887 

2,854 

168,388 

862 

44  Whits  Plains  Reporter  Dispatch 

289,938 

127,962 

7,983 

161,976 

24,938 

45  Palm  Beach  Post 

288,874 

127,401 

750 

161,473 

4,177 

46  Los  Angeles  la  Opinion 

284,090 

271,919 

1,985 

12,171 

0 : 

47  St  Louis  Post  Dispatch 

283,458 

141,759 

5,535 

141,698 

2,466  : 

48  Pittsburgh  Post-Gazette 

279,561 

116,455 

1,627 

163,106 

53,362 

49  Allentown  Call 

275,325 

96,193 

39,891 

179,132 

7,129 

50  San  Bernardino  The  Sun 

257,782 

102,968 

11,548 

154,814 

3,702 

NEWSPAPER 


)  los  Angales  Daily  News 

2  Ft  Lauderdale  Sun  Seiitiael 

3  Heuston  Chremcle 

4  Atlanta  ioumal  (  Constitution 

5  Denver  Rocky  Mountain  News 

6  OaHas  Morning  News 

7  San  Antonio  Eipress-News 

8  Denver  Post 

9  Boston  Herald 

ID  San  lose  Mercury-Nows 

11  Miami  Herald 

12  Sacramento  Bee 

13  Bergen  Record 

14  Driando  Sentinel 

15  Drange  County  Register 

16  Chicago  Daily  SeutMown 

17  Camden  Courier-Post 

II  Virginia  Pilot  lodger  Star 
19  Phoenix  Arizona  Rofiublic 
2D  Chicago  Sun  rimes 

21  Thomson  Los  Angelos  Newspapers 

22  San  Bernardino  The  Sun 

23  Boston  Slohe 

24  Raleigh  Nows  t  Dhsorver 

25  Portland  Drogonian 

26  Meihouno  Florida  Today 

27  Louisville  Courier-Journal 
29  Milwaukoo  Journal  Sontinol 

29  Ventura  County  Star 

30  St  Louis  Post  Dispatch 

31  Cleveland  Plain  Dealer 

32  Salt  Lake  Tribune 

33  Salt  lake  City  Deseret  News 

34  Fort  Worth  Star  Tologram 

35  Newark  Star-Ledger 

36  Memphis  Commercial  Appeal 

37  Palm  Beach  Post 

38  Philadelphia  Inquirer 

39  Riverside  Press-Enterprise 

40  Charlotto  Observer 

41  Creenshoro  News  6  Record 

42  Cincinnati  Enquirer 

43  Fremont  Argus 

44  Los  Angelos  rimes 

45  Cohimbus  Dispatch 

46  Tri  Valley  Herald 

47  Alameda  Times  Star 

48  Washington  Post 

49  Hayward  DaHy  Review 

50  Oakland  TrHiune 


DAILY 

Full  Run  Part  Run 


SUNDAY 

Full  Run  Part  Run 


1,187,453 

876,499 

18,617 

310,954 

8,058 

1,131,085 

884,334 

1,445 

246,751 

753 

1,072,498 

%7,145 

2,064 

105,353 

6,910 

958,850 

770,880 

213 

187,970 

3,883 

940,336 

822,874 

2,434 

117,462 

8,009 

935,215 

735,600 

49,570 

199,616 

2,080 

858,242 

706,598 

1,548 

151,644 

4,829 

835,128 

698,080 

5,793 

137,048 

7,748 

798,015 

668,721 

15 

129,294 

1,713 

761,194 

551,549 

24,225 

209,645 

5,711 

749,112 

602,679 

146,433 

0 

735,307 

553,024 

6,994 

182,283 

1,885 

734,001 

468,265 

1,795 

265,736 

1,407 

713,069 

554,437 

86 

158,633 

0 

707,770 

593,409 

146,232 

114,361 

0 

689,074 

511,648 

1,067 

177,426 

1,247 

678,690 

468,389 

3,214 

210,301 

4,568 

674,127 

517,744 

3,129 

156,383 

9,889 

672,654 

546,421 

213 

126,234 

213 

671,534 

492,377 

1,011,825 

179,157 

3,096 

651,368 

492,740 

3,643 

158,628 

0 

638,056 

517,611 

2,477 

120,445 

1,169 

633,201 

407,693 

2,763 

225,508 

18,395 

623,277 

459,294 

163,983 

639 

622,218 

457,036 

20,142 

165,182 

512 

616,284 

477,618 

86 

138,665 

213 

597,614 

480,051 

5,634 

117,563 

0 

589,287 

331,190 

5,725 

258,097 

18,319 

585,595 

430,836 

641 

154,759 

532 

573,683 

378,730 

1,895 

194,953 

8,145 

558,438 

435.328 

18,744 

123,109 

13,839 

544,447 

493,581 

1,323 

50,866 

43 

536,750 

486,114 

1,323 

50,636 

43 

534,309 

439,271 

254,269 

95,038 

22,803 

529,885 

379,864 

583,559 

150,022 

14,734 

527,620 

423,527 

104,094 

0 

514,332 

441,469 

213 

72,863 

565 

510,959 

317,219 

773,346 

193,740 

707,432 

498,298 

399,%1 

21,383 

98,336 

13,964 

484,037 

414,325 

69,712 

1,425 

478,353 

373,534 

104,819 

86 

471,688 

387,538 

431 

84,150 

512 

469,011 

364,775 

2,330 

104,236 

5,305 

467,786 

343,025 

3,170,259 

124,761 

714,489 

466,715 

406,264 

60,451 

0 

464,401 

364,155 

1,388 

100,245 

172 

460,665 

362,438 

1,760 

98,227 

0 

459,178 

379,608 

155,463 

79,570 

5,423 

457,491 

357,172 

4,039 

100,319 

4,492 

455,689 

357,305 

10,494 

98,384 

625 
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Retail 

Advertising 

Jan.  -  Dec.  1996 

Retail  Advertising 
Department  Stores 

Jan.  -  Dec.  1996 

NEWSPAPER 

TOTAL 

DAILY  i 

Full  Run  Part  Run 

SUNDAY  1 

Full  Run  Part  Run  1 

NEWSPAPER 

TOTAL 

DAILY  - 

Full  Run  Part  Run 

SUNDAY 

Run  Run 

1  Dallas  Morning  News 

2,268,781 

1,098,863 

417,478 

1,169,917 

125,795  : 

1  Dallas  Murning  News 

847,699 

435,700 

14,284 

411,999 

48.351 

2  San  lose  Mercury-News 

1,904,891 

991,956 

157,920 

912,936 

52,342  ; 

2  San  Jose  Mercury-News 

558,203 

231,435 

9,888 

326,768 

12,379 

3  Orange  County  Register 

1,832,648 

1,146,417 

313,209 

686,231 

319,305  ; 

3  Los  Angeles  Times 

554,221 

363,201 

148,520 

191,020 

191,051 

4  Denver  Post 

1,775,281 

1,019,622 

410,039 

755,659 

554,467  ; 

4  Indianapolis  Star 

541,610 

274,837 

15,017 

266,773 

3,163 

S  Washington  Post 

1,379,896 

860,479 

492,187 

519,417 

816,575  ; 

5  Orange  County  Register 

523,616 

310,885 

80,479 

212,731 

156,703 

6  Contra  Costa  Times 

1,364,105 

616,127 

239,883 

747,978 

90,678  ; 

6  Contra  Costa  Times 

512,471 

192,784 

2,524 

319,687 

1,490 

7  Newark  Star-Ledger 

1,347,738 

631,608 

61.751 

716,130 

1,002,409 

7  Philadelphia  Inquirer 

427,026 

318,779 

99,353 

108,247 

292,639  ' 

8  Indianapolis  Star 

1,325,916 

610,979 

157,178 

714,937 

29,623  ; 

8  Ventura  County  Star 

426,598 

174,757 

7,249 

251,841 

9,094 

9  San  Diego  Union-Tribune 

1,316,306 

742,525 

522,627 

573,781 

369,325 

9  Houston  Chronicle 

403,311 

298,428 

37,369 

104,883 

73,639 

10  Los  Angeles  Times 

1,298.995 

833,054 

1,521,852 

465,940 

990,124  : 

10  Boston  Globe 

397,512 

233,462 

66,286 

164,050 

95,057 

11  Ventura  County  Star 

1,214,411 

517,791 

47,904 

696,620 

17,288  : 

1 1  Oklahoma  Oklahoman 

390,366 

211,824 

4,735 

178,542 

3,842 

12  Portland  Oregonian 

1,213,875 

684,541 

940,349 

529,334 

312,143  : 

12  West  County  Times 

389,379 

162,664 

30,215 

226,715 

74,037 

13  Sacramento  Bee 

1,178,001 

735,870 

386,815 

442,130 

362,606 

13  Pittsburgh  Post-Gazette 

372,283 

271,900 

34,492 

100,383 

139,199 

14  Los  Angeles  Daily  News 

1,177,751 

612,974 

332,305 

564,777 

263,944 

14  Denver  Post 

364,003 

272,053 

131,070 

91,950 

281,621 

IS  Minneapolis  Star  Tribune 

1,149,179 

552,094 

136,380 

597,085 

551,769  : 

IS  Bucks  County  Courier  Times 

351,976 

195,643 

26,482 

156,332 

53,358 

16  Boston  Blobe 

1,146,831 

548,604 

217,987 

598,227 

778,278  : 

16  Washington  Post 

351,826 

238,341 

121,024 

113,485 

205,784 

17  Denver  Rocky  Mountain  News 

1,142.686 

759,635 

354,009 

383,051 

5.'i0,317  ; 

17  Sacramento  Bee 

349,786 

191,461 

111,267 

158,325 

183,260 

18  Fort  Worth  Star  Telegram 

1,124,382 

617,832 

616,647 

506,550 

893,023 

18  Baltimore  Sun 

348,807 

182,358 

76,792 

166,449 

144,028 

19  Seattle  Times/Post-Intelligenc 

1,097,959 

421,311 

707,708 

676,648 

160,203  : 

19  San  Diego  Union-Tribune 

346,830 

234,630 

124,069 

112,199 

236,630 

20  Bergen  Record 

1,094,182 

589,756 

120,684 

504,426 

961,374 

20  Minneapolis  Star  Tribune 

343,756 

221,591 

40,948 

122,165 

330,083 

21  Asbury  Park  Press 

1,084,516 

449,369 

214,248 

635,147 

657,480  : 

21  Fort  Worth  Star  Telegram 

340,223 

234,956 

104,780 

105,267 

232,557 

22  Baltimore  Sun 

1,072,207 

467,521 

248,479 

604,686 

532,020 

22  Newsday 

338,746 

143,026 

22,227 

195,720 

21,451  1 

23  Fremont  Argus 

1,071,054 

561,037 

160,620 

510,017 

296,779  : 

23  Los  Angeles  Daily  News 

330,790 

151,648 

116,322 

179,142 

105,211  j 

24  Philadelphia  Inquirer 

1,042,168 

603,436 

436,225 

438,731 

1,301,211  : 

24  AUanta  Journal  &  Constitution 

324,804 

258,358 

2,099 

66,446 

332,675 

25  Alameda  Times  Star 

1,039,035 

502,865 

64,246 

536,170 

141,865 

25  Valley  Times 

320,667 

143,042 

50,441 

177,626 

139,834 

26  Ft  Lauderdale  Sun  Sentinel 

1,012,854 

623,538 

141,802 

389,316 

429,468 

26  Tampa  Tribune 

304,442 

163,925 

32,686 

140,517 

15,547 

27  Houston  Chronicle 

963,920 

694,355 

140,365 

269,565 

178,311 

27  Copley  Los  Angeles  Newspapers 

295,202 

106,714 

42,425 

188,488 

56,815 

28  West  County  Times 

961,130 

501,218 

193,345 

459,911 

321,241 

28  Portland  Oregonian 

287,905 

170,587 

127,616 

117,318 

187,756 

29  Bucks  County  Courier  Times 

945,517 

383,904 

117,112 

561,613 

320,086 

29  Seattle  Times/Post-Intelligenc 

287,293 

112,781 

72,948 

174,511 

71,414 

30  Hayward  Daily  Review 

935,371 

461,342 

251,206 

474,029 

357,780 

30  Alameda  Times  Star 

279,055 

111,978 

39,043 

167,077 

96,421 

31  Newsday 

916,550 

461,781 

573,767 

454,769 

1,678,935 

31  Asbury  Park  Press 

278,173 

124,399 

20,091 

153,774 

40,683 

32  Atlanta  Journal  t  Constitution 

900,860 

720,966 

23,282 

179,894 

1,322,095 

32  Newark  Star-Ledger 

276,815 

131,018 

0 

145,797 

81,407 

33  Oklahoma  Oklahoman 

889,676 

440.451 

8,354 

449,225 

7,259 

33  St.  Paul  Pioneer  Press 

265,157 

118,989 

79,036 

146,168 

245,042 

34  Copley  Los  Angeles  Newspapers 

882,604 

409,146 

137,919 

473,458 

127,442 

34  St  Louis  Post  Dispatch 

263,660 

200,365 

67,683 

63,295 

89,754 

35  Salt  Lake  Tribune 

830,223 

523,620 

262,535 

306,602 

316,078 

35  Kansas  City  Star 

257,251 

190,823 

1,703 

66,428 

9,094  j 

36  Tri  Valley  Herald 

818,244 

444,822 

336,699 

373,423 

420,189 

36  New  York  Times 

255,156 

144,918 

3,140 

110,238 

104,780 

37  Chicago  Tribune 

813,551 

481,884 

1,639,086 

331,667 

1,333,912 

37  San  Antonia  Express-News 

249,274 

185,982 

117,670 

63,292 

264,554 

38  Salt  Lake  City  Deseret  News 

813,433 

510,693 

258,084 

302,739 

308,264 

38  Phoenix  Arizona  Republic 

238,630 

190,494 

6,113 

48,136 

6,995 

39  St  Paul  Pioneer  Press 

807,656 

330,125 

178,358 

477,531 

498,093 

39  Bergen  Record 

235,696 

138,694 

53,001 

97,002 

123,222  t 

40  Thomson  Los  Angeles  Newspapers 

797,360 

338,898 

255,160 

458,462 

177,765 

40  Harrisburg  Patriot  News 

231,327 

166,624 

86,908 

64,703 

147,420 

41  Valley  Times 

778,822 

410,997 

281,279 

367,825 

472,667 

41  New  Orleans  Times  Picayune 

225,617 

166,689 

29,811 

58,929 

3,224 

42  Greenwich  Time 

769,347 

379,895 

89,099 

389,452 

195,882 

42  Chicago  Tribune 

223,868 

161,019 

245,209 

62,849 

383,081 

43  Marin  Independent  loumal 

754,339 

385,558 

174.243 

368,781 

214,890 

43  Greenwich  Time 

221,978 

122,724 

4,471 

99,253 

64,611 

44  Tampa  Tribune 

753,534 

428,847 

188,734 

324,687 

130,204 

44  Thomson  Los  Angeles  Newspapers 

219,781 

53,916 

102,803 

165,865 

88,133 

45  Sail  Bernardino  The  Sun 

752,589 

419.462 

369,219 

333,127 

352,699 

45  Stamford  Advocate 

219,512 

120,489 

3,194 

99,023 

64,611 

46  Muskegon  Chronicle 

727,800 

291,330 

278,404 

436,470 

267,606 

46  Louisville  Courier-Journal 

213,111 

157,382 

92,625 

55,728 

196,095 

47  Hartford  Courant 

683,501 

422,806 

445,194 

260,695 

1,607,090 

47  San  Francisco  Examiner  &  Chron 

212,831 

148,040 

158,745 

64,791 

309,228  ! 

48  Albuquerque  Journal 

677,475 

370,276 

280,649 

307,199 

263,779 

48  Albuquerque  Journal 

205,322 

100,263 

144,476 

105,059 

151,896  I 

49  Oakland  Tribune 

674,172 

390,576 

271,622 

283,596 

435,764 

49  Ft  Lauderdale  Sun  Sentinel 

203,484 

156,393 

73,483 

47,091 

239,758  ] 

50  Stamford  Advocate 

671,177 

328,191 

103,247 

342,986 

466,152 

50  Cleveland  Plain  Dealer 

200,066 

153,192 

33,208 

46,874 

88,352  ; 

Source:  Competitive  Media  Reporting  ll 
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Retail  Ads  —  Discount 

Retail  Advertising 

Gen.  Merchandise  Stores 

Drug  Stores 

Jan.  •  Dec.  1996 

Jan.  -  Dec.  1996 

DAIIY  SUNDAY  I  DAILY  SUNDAY 


NEWSPAPER 

TOTAL 

Full  Run 

Part  Run 

Puil  Run 

Part  Run  | 

NEWSPAPER 

TOTAL 

Full  Run 

Part  Run 

Full  Run 

1'  III  linn 

1  Muskegon  Chronicle 

258,235 

85,835 

72,239 

172,400 

63,039 

1  San  Jose  Mercury-News 

144,912 

29,201 

27,737 

115,711 

8,019 

2  Seattle  Times/Post-Intelligenc 

250,759 

27,112 

53,689 

223,647 

1,982 

2  Ventura  County  Star 

99,416 

20,445 

3,112 

78,971 

1,589 

3  Portland  Oregonian 

246,279 

61,384 

22,917 

184,896 

70,228  ; 

3  Contra  Costa  Times 

97,031 

41,472 

6,181 

55,559 

49,824 

4  Bucks  County  Courier  Times 

216,748 

41,638 

20,853 

175,109 

55,058  : 

4  Ft  Lauderdale  Sun  Sentinel 

89,133 

10,304 

639 

78,829 

4,897 

5  Dallas  Morning  News 

202,251 

70,328 

3,842 

131,923 

2,100 

5  Alameda  Times  Star 

87,985 

13,713 

3,726 

74,272 

20,829 

6  Boston  Globe 

193,769 

68,218 

39,939 

125,551 

360,786 

6  San  Mateo  Times 

80,436 

80,436 

27,338 

0 

0 

7  Baltimore  Sun 

182,490 

35,081 

55,263 

147,409 

83,630 

7  Fremont  Argus 

77,394 

4,242 

12,095 

73,152 

52,893 

8  Indianapolis  Star 

174,761 

35,842 

56,655 

138,918 

639 

8  Indianapolis  Star 

74,974 

9,663 

3,726 

65,311 

15,963 

3  Ventura  County  Star 

158,029 

38,065 

6,481 

119,%5 

3,893 

9  Marin  Independent  Journal 

74,727 

44,835 

2,981 

29,892 

1,277 

10  Asbury  Park  Press 

154,411 

36,427 

31,046 

117,984 

138,233 

10  Boston  Gtobe 

73,262 

8,417 

12,135 

64,846 

53,034 

11  San  Jose  Mercury-News 

144,138 

24,791 

21,738 

119,347 

8,430  : 

11  Hayward  Daily  Reviow 

65,765 

3,131 

11,390 

62,634 

61,625 

12  Contra  Costa  Times 

141,198 

18,926 

19,138 

122,272 

10,807 

12  Muskegon  Chronicio 

60,088 

4,020 

5,855 

56,068 

9,175 

13  Sacramento  Bee 

139,227 

23,529 

21,513 

115,698 

22,263 

13  Orange  County  Register 

60,048 

12,113 

4,667 

47,936 

38,817 

14  Tampa  Tribune 

139,180 

68,906 

16,444 

70,274 

34,005 

14  Minneapolis  Star  Tribune 

59,004 

4,031 

532 

54,972 

15,106 

IS  Atlanta  Journal  (  Constitution 

137,340 

110,346 

3,832 

26,994 

202,957 

IS  Tampa  Tribune 

57,272 

9,165 

2,523 

48,108 

0 

16  Stamford  Advocate 

135,380 

37,882 

1,746 

97,498 

45,470  ; 

16  West  County  Times 

56,556 

26,547 

11,939 

30.010 

77,324 

17  Minneapolis  Star  Tribune 

128,379 

30,711 

32,739 

97,668 

63,724 

17  Chicago  Tribune 

56,023 

5,165 

10,201 

50,858 

42,895 

18  SL  Paul  Pioneer  Press 

125,749 

24,093 

31,989 

101,657 

51,708  : 

18  Chicago  Sun  Times 

54,181 

6,006 

10,891 

48,175 

12,979 

19  San  Diego  Union-Tribune 

122,571 

17,093 

42,285 

105,477 

17,957  ; 

19  Los  Angeles  Daily  News 

48,772 

14,424 

78,764 

34,348 

26,520 

20  Morristown  Record 

114,641 

33,929 

31,641 

80,712 

70,491 

20  Albuquerque  Journal 

46,934 

7,131 

426 

39,803 

8,516 

21  Meriden  Record-Journal 

114,121 

20,822 

80,652 

93,300 

246,110 

21  Bucks  County  Courier  Times 

42,939 

5,505 

405 

37,434 

4,706 

22  Oklahoma  Oklahoman 

112,056 

22,925 

639 

89,131 

1,713  : 

22  Pittsburgh  Post-Gazette 

41,720 

5,056 

28,848 

36,664 

23,894 

23  Satt  lako  City  Deseret  News 

107,293 

23,536 

23,242 

83,757 

73,558 

23  Denver  Post 

39,171 

5,347 

46,270 

33,824 

40,279 

24  Salt  Lake  Tribune 

106,465 

23,390 

23,198 

83,076 

73,345  : 

24  Saciamento  Bee 

38,004 

37,247 

40,794 

757 

43,128 

25  Alameda  Times  Star 

105,636 

16,156 

426 

89,480 

7,817 

25  Dallas  Morning  News 

37,859 

2,322 

20,604 

35,537 

24,159 

26  Greenwich  Time 

105,300 

21,127 

469 

84,172 

0 

26  Thomson  Los  Angeles  Newspapers 

35,456 

483 

40,393 

34,973 

20,124 

27  Cincinnati  Enquirer 

105,241 

80,605 

3,406 

24,636 

14,209 

27  San  Diego  Union-Tribune 

33,636 

4,234 

14,646 

29,402 

47,477 

28  Brockton  Entorprise 

100,726 

25,889 

17,108 

74,837 

24,377 

28  Washington  Post 

28,762 

4,699 

2,651 

24,063 

8,780 

29  Ft  Lauderdale  Sun  Sentinel 

95,681 

28,717 

20,459 

66,964 

72,549 

29  Portland  Oregonian 

25,852 

2,337 

116.746 

23,515 

30,658 

30  Fremont  Argus 

88,288 

17,216 

7,948 

71,072 

33,142 

30  Houston  Chronicle 

25,663 

3,579 

639 

22,085 

0 

31  Los  Angelos  Daily  Nows 

86,795 

25,376 

14,361 

61,419 

64,467 

31  Oklahoma  Oklahoman 

24,062 

1,252 

0 

22,810 

639 

32  Orange  County  Register 

86,607 

22,457 

36,029 

64,150 

72,667 

32  Seattle  Times/Post-InteHigenc 

23,193 

10,720 

34,980 

12,473 

74,404 

33  San  Bernardino  The  Sun 

84,277 

28,325 

28,924 

55,952 

76,660 

33  Philadelphia  Inquirer 

22,382 

6,881 

2,703 

15,500 

58,971 

34  Copley  Los  Angeles  Newspapers 

82,927 

15,479 

13,608 

67,448 

47,320 

34  Lowell  Sun 

21,992 

16,194 

13,839 

5,798 

852 

35  Doylestown  Intelligencer 

80,663 

16,917 

23,589 

63,746 

52,971 

35  Meriden  Record-Journal 

21,799 

2,251 

3,832 

19,548 

48,187 

36  Burlington  County  Times 

79,050 

19,367 

31,774 

59,683 

176,816 

36  Burlington  County  Times 

20,153 

2,473 

244 

17,681 

12,836 

37  Thomson  Los  Angeles  Newspapers 

76,467 

12,101 

22,922 

64,366 

55,709 

37  Doylestown  Intelligoncer 

19,702 

2,365 

1,800 

17,337 

22,784 

38  St  Petersburg  Times 

76,372 

66,182 

0 

10,189 

862 

38  Greenwich  Tmio 

19,700 

305 

0 

19,395 

1,277 

39  Washington  Post 

76,198 

26,901 

39,106 

49,297 

256,049 

39  San  Bernardino  The  Sun 

19,433 

11,626 

76,467 

7,808 

30,678 

40  Long  Beach  Press  Telegram 

73,486 

17,002 

29,723 

56,484 

70,050 

40  Stamford  Advocate 

19,254 

1,309 

5,748 

17,944 

53,225 

41  Los  Angeles  Times 

72,247 

21,781 

41,941 

50,467 

73,538 

41  Daytona  Beach  News  Journal 

17,805 

2,729 

2,408 

15,076 

37,471 

1  42  Oakland  Tribune 

71,199 

13,173 

12,896 

58,026 

46,529 

42  Newark  Star-Ledger 

17,465 

2,777 

1,664 

14  688 

137,380 

43  Tri  Valley  Herald 

70,404 

6,343 

14,690 

64,061 

55,253 

43  Los  Angeles  Times 

14,726 

8,960 

57,508 

5,766 

77,951 

44  Santa  Rosa  Press  Democrat 

66,245 

15,390 

30,878 

50,855 

69,366 

44  White  Plains  Reporter  Dispatch 

14,003 

1,399 

3,194 

12,604 

58,867 

45  Hayward  Daily  Review 

65,927 

10,733 

12,561 

55,194 

63,480 

45  San  Antonio  Eipress-News 

13,083 

1,724 

5,748 

11,359 

72,283 

46  Riverside  Press-Enterprise 

64,484 

13,544 

26,922 

50,941 

84,537 

48  Baltimore  Sun 

12,850 

3,483 

172 

9,367 

73,876 

47  Fort  Worth  Star  Telegram 

62,250 

26,489 

55,546 

35,761 

100,419 

47  Fort  Worth  Star  Telegram 

12,582 

1,470 

972 

11,112 

51,192 

48  Denver  Post 

60,941 

14,599 

29,484 

46,343 

104,925 

48  Bergen  Record 

12,313 

5,022 

3,754 

7,291 

134,494 

49  San  Mateo  Timos 

60,603 

60,603 

59,586 

0 

0 

49  Valley  Times 

12,277 

7,118 

12,490 

5,159 

87,041 

50  Newark  Star-Ledger 

60,485 

22,895 

6,310 

37,591 

290,940 

50  Allentown  CaH 

11,614 

4,876 

40,448 

6,738 

139,578 

Source;  Competitive  Media  Reporting 
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Retail  Advertising  Retail  Ads  —  Furniture,  Home 
Food  Stores  Furnishing  Stores 

Jan.-Dee.  1996  Jan.-Dee.  1996 


DAILY  SUNDAY  I  ‘  DAILY  SUNDAY 


NEWSPAPER 

TOTAL 

Full  Run 

Part  Run 

Full  Run 

Part  Run! 

NEWSPAPER 

TOTAL 

Full  Run 

Part  Run 

Full  Run 

Part  Run  I 

1  Dallas  Morning  News 

216,833 

117,991 

117,866 

98,842 

4,064  ; 

1  Denver  Rocky  Mountain  News 

208,810 

181,710 

8,040 

27,100 

11,674 

2  Washington  Post 

187,948 

85,011 

36,129 

102,937 

115,271 ; 

2  Orange  County  Register 

204,407 

156,834 

58,136 

47,573 

14,393 

3  Fort  Worth  Star  Telegram 

154,036 

62,610 

219,6% 

91,427 

28,634 

3  Dallas  Morning  News 

199,382 

160,060 

100,384 

39.322 

18,835 

A  Baltimore  Sun 

153,578 

67,090 

41,912 

86,488 

78,719  ; 

4  Houston  Chronicle 

198,760 

155,558 

11,065 

43,202 

12,407 

5  Sacramento  Bee 

147,067 

140,052 

95,725 

7,015 

1.810 

S  Newark  Star-Ledger 

188,239 

114,679 

28,467 

73,560 

123,051 

6  Orange  County  Register 

123,420 

106,652 

5,096 

16,769 

6,612 : 

6  Ft  Lauderdale  Sun  Sentinel 

187,161 

129,281 

23,869 

57,879 

25,761 

7  Newark  Star-ledger 

122,558 

24,589 

3,163 

97,969 

146,527 

7  Salt  Lake  City  Deseret  News 

183,854 

130,406 

13,692 

53,448 

11,051 

8  Asbury  Park  Press 

122,275 

20,304 

8.951 

101,972 

170,265  ; 

8  Salt  Lake  Tribune 

181,148 

127,709 

16,715 

53,438 

11,476 

9  Denver  Post 

117,256 

88,604 

41,493 

28,652 

7,842  ; 

9  San  Jose  Mercury-News 

173,855 

111,668 

22,755 

62,187 

5,779 

10  Portland  Oregonian 

111,374 

104,230 

331,079 

7,145 

2,555  ; 

10  Portland  Oregonian 

171,121 

130,978 

59,589 

40,143 

7,132 

11  Bergen  Record 

110,186 

36,208 

5,294 

73,978 

222,414 

11  Palm  Beach  Post 

170,205 

133,634 

9,373 

36,571 

3,624 

12  Meriden  Record-lournal 

106,170 

7,648 

27,363 

98,522 

114,805 

12  Phoenix  Arizona  Republic 

169,368 

158,268 

2,342 

11,100 

2,981 

13  Fremont  Argus 

97,625 

90,363 

22,578 

7,262 

0  ; 

13  Asbury  Park  Press 

167,159 

100,717 

30,955 

66,442 

51,759 

14  Atlanta  Journal  &  Constitution 

91,940 

73,479 

6,813 

18,461 

282,132  : 

14  Washington  Post 

166,601 

136,813 

76,188 

29,788 

75,723 

15  Inland  Valley  Daily  Bulletin 

88,201 

78,074 

86 

10,127 

0 

IS  Bergen  Record 

163,648 

106,763 

18,655 

56,885 

43,291 

16  Riverside  Press-Enterprise 

86,703 

75,093 

12,786 

11,609 

159  ; 

16  Philadelphia  Inquirer 

163,623 

91,814 

70,256 

71,809 

138,612 

17  Minneapolis  Star  Tribune 

81,261 

16,691 

4,078 

64,570 

13,700 

17  Denver  Post 

161,297 

136,560 

26,206 

24,737 

39,542 

18  Los  Angeles  Times 

80,039 

62,526 

85,940 

17,513 

18,319  ; 

18  Newsday 

151,479 

72,857 

156,845 

78,622 

211,046 

19  Los  Angeles  Daily  News 

79,714 

64,506 

4,947 

15,208 

8,714  : 

19  Orlando  Sentinel 

140,152 

106,091 

426 

34,061 

213 

20  San  Bernardino  The  Sun 

76,892 

73,375 

4,282 

3,517 

0 ; 

20  Sacramento  Bee 

137,952 

105,437 

9,898 

32,515 

14,437 

21  San  Diego  Union-Tribune 

76,582 

60,331 

43,939 

16,250 

5,323  ; 

21  Charlotte  Observer 

134,871 

111,238 

0 

23,633 

6,012 

22  West  County  limes 

73,752 

70,714 

34,870 

3,039 

1,202 ; 

22  Virginia  Pilot  Ledger  Star 

127,704 

95,903 

26,599 

31,800 

13,012 

23  Sreenwich  Time 

71,274 

31,198 

51,948 

40,076 

103,927  ; 

23  Miami  Herald 

123,539 

96,232 

0 

27,307 

426 

24  New  Orleans  Times  Picayune 

67,880 

63,169 

29,380 

4,711 

0 

24  Minneapolis  Star  Tribune 

120,385 

86,528 

16,548 

33,857 

31,448 

25  Ft  Lauderdale  Sun  Sentinel 

62,090 

57,275 

8,247  ' 

4,815 

639 

25  Chicago  Tribune 

117,618 

86.901 

126,046 

30,717 

170,175 

26  Bucks  County  Courier  Times 

60,991 

39,051 

18,032 

21,940 

90,253 

28  New  Orleans  Times  Picayune 

117,587 

88,745 

2,687 

28,842 

1,277 

27  Seattle  Times/Post-Intelligenc 

60,639 

54,481 

288,922 

6,159 

0 

27  New  York  Daily  News 

115,007 

74,309 

49,721 

40,698 

135,684 

28  Allentown  Call 

59,627 

51,194 

36,260 

8,433 

319,382 

28  Boston  Blobe 

112,160 

51,162 

11,159 

60,998 

77,507 

29  Breenville  News 

58,368 

35,211 

3,619 

23,158 

0 

29  Fort  Worth  Star  Telegram 

111,941 

96,213 

73,249 

15,727 

63,502 

30  Indianapolis  Star 

58,254 

50,593 

1,257 

7,661 

0 

30  Indianapolis  Star 

110,543 

85,376 

21,640 

25,166 

5,323 

31  St  Paul  Pioneer  Press 

57,328 

3,169 

5,700 

54,159 

5,216 

31  Raleigh  News  A  Observer 

109,140 

87,012 

0 

22,127 

0 

32  Marin  Independent  Journal 

55,605 

38,295 

46,304 

17,310 

0 

32  San  Diego  Union-Tribune 

108,702 

86,662 

48,092 

22,040 

17,625 

33  Columbus  Dispatch 

54,563 

32,249 

0 

22,314 

1,703 

33  Contra  Costa  Times 

106,554 

67,914 

15,694 

38,640 

4,902 

34  Long  Beach  Press  Telegram 

54,192 

41,626 

65,208 

12,566 

0 

34  Atlanta  Journal  t  Constitution 

105,251 

86,325 

3,832 

18,926 

75,917 

35  New  York  Daily  News 

53,096 

18,288 

21,056 

34,808 

10,442 

35  San  Antonio  Express-News 

105,164 

89,505 

18,300 

15,658 

32,077 

36  Copley  Los  Angeles  Newspapers 

51,033 

38,895 

385 

12,138 

852 

36  Albuquerque  Journal 

104,791 

98,091 

14,819 

6,701 

2,874 

37  Seattle  Post-Intelligencer 

50,907 

50,907 

283,878 

0 

0 

37  Inland  Valley  Daily  Bulletin 

97,115 

75,410 

9,350 

21,705 

6,250 

38  Doylestown  Intelligencer 

49,731 

34,767 

14,101 

14,964 

61,445 

38  Los  Angeles  Daily  News 

97,055 

76,679 

48,618 

20,375 

17,619 

39  Philadelphia  Inquirer 

48,771 

22,745 

59,523 

26,027 

54,557 

39  Melboune  Florida  Today 

96,182 

72,136 

0 

24,046 

213 

40  San  Jose  Mercury-News 

46,917 

43,660 

18,849 

3,257 

0 

40  Muskegon  Chronicle 

95,920 

61,246 

6,519 

34,674 

2,981 

41  Cleveland  Plain  Dealer 

46,690 

38,436 

35,767 

8,254 

0 

41  Grand  Rapids  Press 

95,668 

61,070 

61,088 

34,598 

17,969 

42  Denver  Rocky  Mountain  News 

45,644 

22,190 

92,443 

23,455 

1,151 

42  Kansas  City  Star 

95,070 

68,830 

0 

26,240 

1,703 

43  Easton  Express-Times 

44,784 

37,344 

0 

7,441 

0 

43  Oetroit  News  t  Free  Press 

94,664 

74,586 

26,932 

20,078 

10,432 

44  Muskegon  Chronicle 

44,639 

40,623 

55,486 

4,017 

2,768 

44  New  York  Times 

93,451 

64,502 

5,688 

28,949 

105,772 

45  Stamford  Advocate 

43,750 

33,547 

50,884 

10,203 

231,247 

45  White  Plains  Reporter  Dispatch 

92.886 

67,238 

7,430 

25,648 

26,526 

46  Contra  Costa  Times 

42,466 

39,380 

101,286 

3.086 

319 

46  Fremont  Argus 

89,010 

47,783 

7,862 

41,227 

4,698 

47  Virginia  Pilot  Ledger  Star 

41,470 

22,807 

39,559 

18,662 

82,256 

47  Cincinnati  Enquirer 

85,602 

74,743 

0 

10,859 

9,540 

48  Nashville  Tennessean 

40,798 

38,716 

0 

2,082 

213 

48  Tampa  Tribune 

85,250 

72,767 

43,438 

12,483 

13,921 

49  Hayward  Daily  Review 

40,660 

37,481 

77,288 

3,179 

1,277 

49  St  Petersburg  Times 

85,118 

75,778 

426 

9,340 

0 

50  Harrisburg  Patriot  News 

40,249 

36,767 

43,538 

3,482 

18,228 

50  Greenville  News 

84,036 

62,429 

852 

21,607 

213 

Source:  Competitive  Media  Reporting 
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14,639  Markets  •  11,498  Towns/Cities  •  All  3,141  Counties  •  All  313  MS  As 

Dare  to 
Comp 

The  most  comprehensive  demographic  and 
economic  source  book  available  today! 


1 


Profiles  All  Counties  and 
Cities  (>2,500  pop.) 


Forecasts  of  All  9  Major 
Retail  Sales  Categories 


Narratives  Outlining 
Significant  Trends 


History  of  Accurate 
Forecasting  (+/-2%) 


Affordably  Priced. 


Your  Current 
Source  Book 


$395-$750? 


■  than  iV' 

■''"•■‘l.l. Ms. 

'  ''’■'•'i'-s  » i'.a  •'■’Kt  Ma 
■’'As 

“•■•■'■hi,,,  '•>' 


U.S.  Market  Forecasts  answers  the  need  for  a  compre¬ 
hensive,  affordable  single-volume  reference  for  U.S.,  state, 
county,  MSA  and  city  (all  cities/towns  of  2,500-1-  popula¬ 
tion)  demographics.  PLUS  exclusive  1997  economic  and 
demographic  forecasts;  calculated  by  the  same  research 
group  that  has  established  a  reputation  for  accuracy  in  the 
E&P  Market  Guide,  published  annually  since  1924  -  pro¬ 
jection  accuracy  proven  to  be  within  2  percentage  points  of 
actuals!  (Latest  forecast  98.2%  accurate!!)  You  get  popula¬ 
tion,  ethnicities,  income,  households,  housing  by 
value/rent/own,  education  levels,  employment,  retail  sales, 
snapshot  overviews,  ranking  tables,  and  much  more!  All  for 
only  $269. 

TO  ORDER  OR  FOR  MORE 
INFO  CALL:  (212)  675-4380 

Fax  your  order  to:  (212)  691-6939 
Order  through  our  Web  site  http://www.mediainfo.com 
Mail  your  check  and  order  with  shipping  instructions 
(no  P.O.  Boxes)  to:  Editor  &  Publisher, 

1 1  W.  19th  St.,  New  York,  NY  1001 1-4234. 


ALSO.. 


The  comprehensive  reference  to  newspaper 
markets  in  the  U.S.  and  Canada 
with  qualitative  and  quantitative 
data  as  well  as  injections.  Now  in 
its  73id  annual  printing.OnIy  $100. 


markej 

GUIPE- 


Guide  CD-ROM 

Database  and  application  for  easy 
access  to  the  valuable  market  data 
from  BOTH  resources.  Mac, 
Wiixlows  or  DOS.  Only  $795 

(including  both  softbound  books). 


J"^100%  MONEY-BACK  GUARANTEE^^ 

If  any  E&P  marketing  soiine  does  not  live  up  to  « : . 

your  expectations,  simply  return  it  within  15  f  • 
dhvs  for  a  full  refund  cfyour  payment.  (Seals  on  I 
^  CD-ROMs  must  he  urhroken.i  ' 
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BY  DAVID  ASTOR 


Advice  Columnist 
For^ung  People 


IN  A  CATEGORY  dominated  by  Ann  Landers 
and  Abigail  Van  Buren,  another  columnist  is 
finding  a  niche  with  an  advice  feature  aimed 
at  young  adults  and  college  students. 

Harlan  Cohen,  who  began  “Help  Me 
Harlan”  for  Indiana  University’s  campus  newspaper 
in  the  fall  of  1995,  is  already  distributing  the  col¬ 
umn  to  16  other  college  papers  and  metro  dailies. 
And  his  mail  has  risen  to  an  average  of  50  letters  a 
week. 

“There  are  more  than  enough  young  people 
looking  for  answers  to  fuel  a  column  like  this,”  said 
the  self-syndicator. 

Cohen’s  correspondents  — 
80%  of  whom  write  via  e- 
mail  and  the  “Help  Me 
Harlan”  Web  site  —  have 
questions  about  everything 
from  drugs  to  body  hair. 

“But  two-thirds  of  the  let¬ 
ters  are  about  relationships,” 
said  Cohen,  referring  to  rela¬ 
tionships  between  spouses, 
lovers  and  daters  —  as  well 
as  roommates  and  friends. 

He  also  discusses  the  difficult  “transitions”  young 
people  go  through  as  they  move  from  high  school 
to  college,  college  to  the  working  world,  and  so  on. 

What  makes  the  23-year-old  columnist  qualified 
to  offer  advice?  A  reader  asked  him  that  very  ques¬ 
tion  last  October,  and  Cohen  wrote:  “The  thing  that 
most  qualifies  me  to  provide  advice  in  ‘Help  Me 
Harlan’  is  the  feet  that  my  name  just  coincidentally 
happens  to  be  Harlan.  It  just  wouldn’t  be  right  if 
some  guy  name  Jack  were  doing  all  the  writing.” 

Then  Cohen  got  serious;  “As  author  of ‘Help  Me 
Harlan,’  it  is  my  deepest  desire  and  strongest  ambi¬ 
tion  to  address  each  letter  answered  with  the  most 
responsible,  helpful  and  useful  information  possi¬ 
ble.  In  order  to  maintain  these  standards,  it  is  often 
necessary  for  me  to  consult  qualified  experts  and 
conduct  in-depth  research  while  answering  read¬ 
ers’  letters. 

“But  in  reality,  it’s  your  questions  and  your  com¬ 
ments  that  provide  the  most  valuable  information 
for  the  readers  of ‘Help  Me  Harlan.’  It’s  not  easy" 
being  a  young  person  today,  but  it’s  comforting  to 
know  that  somewhere  else,  someone  else,  living  in 
some  other  place,  is  dealing  with  the  exact  prob¬ 
lems  or  feeling  the  exact  same  things  ....  That’s 
more  valuable  than  any  response  I  could  ever  give.’ 
And  Cohen  frequently  offers  this  disclaimer: 
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“Harlan  is  not  a  licensed  psychologist,  therapist  or 
physician,  but  he  is  a  licensed  driver.” 

While  quick  to  use  humor,  Cohen  said  his  main 
aim  in  the  column  is  to  help  people.  “It’s  a  huge 
responsibility,”  he  said.  “I  take  it  so  seriously.” 

That  means  spending  dozens  of  hours  each 
week  reading  letters  (which  come  equally  from 
females  and  males),  e-mailing  replies,  researching 
and  writing  answers  that  appear  in  each  6(X)-word 
column,  and  marketing  the  feature.  His  busy  sched¬ 
ule  also  includes  working  two  days  a  week  in  his 
parents’  insurance  business,  and  taking  improv 
classes. 

Cohen  —  an  intern  on  the 
Tonight  Sbou>  with  Jay  Leno 
during  the  summer  of  1995 
—  has  been  out  of  college 
since  December  of  that  year. 

The  Indiana  University  gradu¬ 
ate  majored  in  journalism, 
minored  in  history,  and  also 
took  some  marketing  and 
advertising  courses. 

His  flagship  pap>er  remains 
lU’s  Indiana  Daily  Student, 
with  other  clients  including 
the  Indianapolis  Star,  Austin 
American-Statesman  and  14 
more  metro  and  college 
papers  in  states  such  as 
Alabama,  Florida,  Illinois, 

Iowa  and  Kentucky. 

The  Chicago-based  Cohen  (who  can  be  reached 
at  773-472-6919  and  harlan@wwa.com)  reported 
that  he  delivers  “Help  Me  Harlan”  via  e-mail  to  two- 
thirds  of  his  clients  and  by  disc  to  the  other  third. 

He  hopes  to  sign  with  a  major  syndicate  at  some 
point,  and  also  wants  to  set  up  a  24-hour  referral 
hot  line  and  complete  an  advice  book  that  would 
end  with  a  list  of  resources  and  support  services 
for  young  people. 

In  addition,  Cohen  is  increasing  his  speaking 
appearances  on  campuses  and  at  gatherings  such 
as  the  upcoming  March  7-9  meeting  of  the 
Associated  Collegiate  Press  in  Minneapolis. 

And  Cohen  is  expanding  his  Web  site  to  make  it 
easier  for  readers  to  talk  with  each  other.  The  site 
(http://shoga.wwa.com/  -harlan)  already  includes 
content  such  as  a  “question  of  the  week,”  letters, 
online  resources  for  young  people,  links  to  online 
newspapers  and  an  archive  of  “Help  Me  Harlan” 
columns. 


Harlan  Cohen  is 
selj-symlieating 
Help  Me 
Harlan’  to  a 
growing  number 
of  college  and  . 
local  papers 
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Feature  Includes  i  syndicate 

lllV^lUUCd  3^^^  Hoest,  who  coilab- 

r^lirtfp^C  comics  with 

V_.C1CU111^  V^UUlCa  I  Reiner,  said  she 

A  WEEKLY  COLUMN  that  features  j  wanted  to  concentrate  ir^^^^^^^^^~*5*********^*®*^MBB 
quotes  from  politicians,  entertainers  i  more  on  “The  Lockhoms"  n  I 

and  other  pn)minent  people  is  being  I  panel  that  the  two  cartoon-  -V  I 

offered  by  Creators  Syndicate.  ists  also  work  on.  9  | 

“World  Figures  Speak  Out”  includes  Indeed,  several  things  11  I 

the  words  of  such  notables  as  Benazir  j  have  been  going  on  lately 

Bhutto,  Fidel  Castro,  Bill  Clinton,  Hillary  i  with  “The  Lockhorns,”  ;a  ^ 

Rodham  Clinton,  Bob  Dole,  Bill  Gates,  !  which  King  syndicates  to  j  I'j 

Newt  Gingrich,  Saddam  Hussein,  Elton  j  more  than  500  papers.  A  B  p 

John,  Michael  Jordan,  Nelson  Mandela,  i  Hollywood  agent  is  shop-  9  q 

Benjamin  Netanyahu,  Pope  John  Paul  II,  I  ping  the  idea  of  a  sitcom  ^  ^ 

Elizabeth  Taylor,  Oprah  Winfrey  and  Boris  ;  based  on  the  comic,  and  a  if 

Yeltsin.  I  set  signed,  limited-edi-  n 

The  column  can  be  used  whole  or  in  j  tion  “Lockhorns”  litho-  [  j 

bits  and  pieces  around  the  paper.  And  |  graphs  has  been  created.  r||^^^^^^HB|Btt[|||||||Bn|BM||[|m||B|||M|||^J 
clients  can  run  it  with  separately  avail-  I  Also,  the  2S>-year-old  '  *-  ”  — 

able  caricatures  by  Julia  Suits.  j  panel  recently  finished  This  shot  from  the  new  "Frank  &  Ernest"  Web  site  mistaken- 

i  first  in  a  Philadelphia  ly  ran  in  black  and  white  last  week  because  page  28  of  that 
Animirl  icrVlfQ  Tq  j  Tkrr/y  Neu’s  poU,  with  the  issue  lost  its  color  capability  at  the  last  minute.  Here's  the 

i  next  four  finishers  way  the  site  looks  in  color. 

Topic  Of  Feature  1  . 

:  Universal  Press  Syndicate,  Rose  is  Rose 

An  animal  rights  column  is  being  |  by  Pat  Brady  of  United  Feature  Syndicate, 
self-syndicated  by  Lynn  Manheim.  j  “Marmaduke”  by  Brad  Anderson  of  United 
The  6(X>word  “Letters  for  Animals”  dis-  j  and  “Luann”  by  Greg  Evans  of  United, 
cusses  topics  such  as  bad  conditions  in  j  In  addition  to  “The  IxKkhoms,”  Hoest 
zoos,  the  hard  life  of  carnage  horses  in  I  and  Reiner  do  “Laugh  Parade”/“Howard 
cities,  health  pniblems  faced  by  pure-  j  Huge”  for  Parade  magazine, 
bred  dogs,  a  campaign  to  stop  pirate 
whaling  vessels,  a  program  to  spare 
turkeys  from  being  killed  for 
Thanksgiving  dinners  and  the  increased 
popularity  of  veggie  burgers. 

Manheim  noted  that  about  10  million 
Americans  belong  to  at  least  one  animal 
protection  organization,  and  that  there 
arc  57  million  cats,  52.5  million  dogs, 

1 1 .7  million  birds  and  various  other  pets 
in  U.S.  households. 

The  La  Plume,  Pa.-based  Manheim 
(717-945-5312)  has  worked  26  years  as  a 
professional  and  volunteer  animal  advo¬ 
cate  and  activist.  She  has  been  a  lobbyist, 
strategist,  publicist,  copywriter,  editor 
and  media  spokesperson. 

“Letters  for  Animals”  clients  include 
the  Everybody’s  News  weekly  in 
Cincinnati. 


and  Washington  Post. 

Clients  for  the  55()-word  “Working 
Wounded”  include  the  Raleigh,  N.C., 
News  &  Ofostn’er,  Tacoma,  Wash.,  Aieus 
Tribune  and  Bremerton, Wash.,  5Mn. 

And  Rosner  has  a  Web  site  at  http:// 
workingwounded.com. 


United  Will  Offer 
Working  Feature 


United  Handling 
Monitor  Service 


A  WEEKLY  Q&A  column  that  offers 
advice  on  coping  with  a  changing 
workplace  is  being  launched  Feb.  28  by 
United  Feature  Syndicate. 

“Working  Wounded”  writer  Bob 
Rosner  uses  a  sometimes-serious,  some- 
times-tongue-in-cheek  voice  to  answer 
questions  ranging  from  “Can  my  boss 
read  my  e-mail?”  to  “Am  1  asking  for  a  law¬ 
suit  by  dating  at  work?” 

Rosner  has  worked  as  an  adjunct  pro¬ 
fessor  in  the  MBA  program  at  Seattle 
Pacific  University,  served  as  a  consultant 
to  Fortune  500 
companies  and  the 
U.S.  government, 
and  founded  two 
nonprofit  corpora¬ 
tions.  He  has  also 
appeared  on  TV 
shows  such  as  60 
Minutes,  and  done 
articles  for  publica¬ 
tions  such  as  the 
Los  Angeles  Times 


UNITED  FEATURE  SYNDICATE  is 
now  representing  the  Christian 
Science  Monitor  News  Service. 

The  service,  which  was  previously 
with  the  Los  Angeles  Times  Syndicate, 
includes  more  than  100  stories  a  week 
from  the  Christian  Science  Monitor. 
There  are  photos  and  graphics,  too. 

The  87-year-old  Monitor,  which  is 
based  in  Boston,  has  news  bureaus  in  13 
countries. 


‘Prince  Valiant’ 
Marks  60th  Year 


U  T)  RINCE  VALIANT”  HAS  reached  its 

Jr  60th  birthday. 

To  celebrate  the  occasion.  King 
Features  Syndicate  issued  a  limited-edi¬ 
tion  commemorative  poster  of  the  Feb.  9 
anniversary  Sunday  page. 

“Prince  Valiant"  —  created  by  Hal  Foster 
in  1937  —  is  now  done  by  John  Cullen 
Murphy,  Cullen  Murphy  and  Meg  Ryan. 


Two  Strips  End 
As  Third  Thrives 


CC  A  GATHA  CRUMM”  AND  “What  A  j  J 

xV  Guy!”  have  been  discontinued.  j 
The  strips  —  which  started  in  1977  I  | 
and  1986,  respectively  —  were  each  dis-  j  I  A 
tributed  to  about  50  papers  by  King  =  Bob  Rosner 
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l^HtRE'S  TONISHT'iS^A  BABV/sX 
EIGHTOtZLOCK  MISSING...  'j 
MOVIE;  •wife  the  twins 

RUNiAWAywm  fiETBOSTEP 
THE  PIZZA  FOK  AKMBO 

I  pELivERyeoy...  ^  robberv;.. 


An  example  of  the  movie-themed  comic  by  Shel  Dorf  and  Tom  Reese 


‘Family  Popcorn’ 
Strip  Syndicated 

A  COMIC  STRIP  that  features  charac¬ 
ters  discussing  films  is  being  self-syn¬ 
dicated. 

The  daily  and  Sunday  “Family  Popcorn” 
is  written  by  Shel  Dorf,  who  woiked  with 
Milt  Caniff  on  “Steve  Canyon,”  and  drawn 
by  graphic  artist  Tom  Reese. 

“People  are  always  talking  about 
movies,”  said  Dorf.  “It’s  the  great  American 
pastime.” 

The  San  Diegc^based  Dorf  (619-224- 
5224)  did  the  lettering  for  “Steve  Canyon” 
from  1975  to  1988.  He  is  also  the  founder 
of  the  27-year-old  San  Diego  Comic-Con 
gathering,  which  drew  34,(KX)  people  last 
year. 

Reese  is  a  graphic  artist  for  Harcourt 
Brace.  He  has  also  drawn  cartoons  for 
newspapers,  magazines,  ad  campaigns  and 
greeting  cards. 

“Family  Popcorn”  clients  include  the 
Fiftysomething  News  publication  in 
California. 

Comic  Character 
To  Explore  Sites 

NORM,THESTARofthe“The  Norm” 
comic  by  Michael  Jantze  of  King 
Features  Syndicate,  is  marking  Black 
History  Month  by  exploring  various  Web 
sites. 

During  the  week  of  Feb.  24,  the  cartoon 
character  will  find  (and  give  the  addresses 
to)  30  sites  about  African  Americans  and 
African-American  issues.Then  he’ll  discuss 
his  Internet  findings  with  his  black  friends 
Ford  and  Jan. 

In  addition,  Jantze’s  own  Web  site 
(http://www.thenorm.com)  is  offering 
links  to  African-American  sites  throughout 
this  month. 

Future  Features 
Offering  Comic 

A  COMBINATION  COMIC  and  word 
game  called  “Chuckle-Lets”  is  being 
offered  by  Future  Features  Syndicate. 

It  is  by  Robert  Casper,  who  did  “The 
Muggles”  strip  for  the  now-defunct 
General  Features  between  1959  and  1961, 
and  worked  as  an  animation  artist  on  Mr 
Magoo  and  other  projects.  His  drawings 
and  paintings  have  been  exhibited  in  sev¬ 
eral  galleries. 


The  Flushing,  N.Y.-based  Casper  has  also 
taught  English  to  foreigners  for  the  New 
York  City  Board  of  Education  since  1970. 

Future  Features  (407-259-3822)  is  locat¬ 
ed  in  Melbourne,  Fla. 

Contests  Attract 
Young  Readers 

TWO  COMICS  WHOSE  audiences 
include  a  large  percentage  of  young 
readers  recently  held  contests  that  each 
attracted  nearly  500  entries. 

The  grand-prize  winner  of  the  “Write 
Your  Own  Ghost  Story”  contest  was  16- 
year-old  Nashville  Tennessean  reader 
Joshua  Le  Suer.  His  “Terrors  and  Horrors” 
entry  was  incorporated  into  the  “Ghost 
Story  Club”  comic,  by  Allan  Zullo  and  Dick 
Kulpa  of  Tribune  Media  Services,  during 
the  week  of  Feb.  3. 

The  winners  of  “Big  Nate’s  Cartooning 
Contest”  were  five  teens  and  two  people  in 
their  30s,  who  saw  their  comic  creations 
woven  into  a  story  line  the  week  of  Jan.  27. 
“Big  Nate”  Ls  by  Lincoln  Peirce  of  News¬ 
paper  Enterprise  Association. 

‘Flash  Gordon’ 
Cartoonist  Dies 

CARTOONIST  DAN  BARRY  has  died  at 
the  age  of  73. 

Barry  did  “Flash  Gordon”  for  many  years 
for  King  Features  Syndicate.  He  also 
worked  on  the  King-distributed  “Tarzan” 
comic. 


Ethics,  Religion 
Column  Now  15 

U'C'THICS  &  REUGION”  by  Michael 
XZr  McManus  of  the  New  York  Times 
Syndicate  has  reached  its  15th  anniversary'. 

McManus  said  he  tries  each  week  in  his 
column  to  surest  solutions  to  problems 
and  ways  to  “raise  America’s  ethical  stan¬ 
dards.”  He  added  that  he  is  particularly 
proud  to  have  “personally  challenged  cler¬ 
gy  in  52  cities  to  adopt  proven  marriage- 
saving  reforms  I  have  written  about.” 

The  columnist  said  these  reforms  — 
designed  to  avoid  bad  marriages  and 
strengthen  existing  ones  —  have  helped 
decrease  divorces  in  seven  cities  so  for. 

McManus,  who  runs  in  90  papers,  has 
authored  the  Marriage  Savers  book  and 
created  the  nonprofit  Marriage  Savers  orga¬ 
nization  that  helps  churches  help  couples. 

Five  Take  Look 
At  Fourth  Planet 

People  magazine,  in  its  Dec.  30 
issue,  asked  five  cartoonists  to  do  co¬ 
mics  showing  what  life  might  be  like  on 
Mars. 

The  zany  comics  were  by  “Jump  Start” 
creator  Robb  Armstrong  of  United  Feature 
Syndicate,  “Garfield”  creator  Jim  Davis  of 
Universal  Press  Syndicate,  “Rhymes  With 
Orange”  creator  Hilary  Price  of  King 
Features  Syndicate,  “Thatch”  creator  Jeff 
Shesol  of  Creators  Syndicate,  and  self-syn¬ 
dicated  creator  Nicole  Hollander. 
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BY  ROBERT  U.  BROWN 


World  Press  Groups  Gather  In  Brazil 


A  WORLD  MEETING  of  Newspaper 
Oi^ganizations  in  Porto  Alegre, 
Brazil,  Feb.  4-7,  turned  into  a  his¬ 
toric  meeting  of  officers  from  1 1  nation¬ 
al  and  international  press  groups  who 
exchanged  views  and  established  rela¬ 
tionships  in  furtherance  of  global  press 
freedoms. 

The  meeting  was  organized  by  the 
World  Association  of  Newspapers  (FIEJ), 
whose  president,  Jayme  Zirotsky,  chair¬ 
man  of  Grupo  RBS,  owner  of  four  news¬ 
papers  and  a  TV  station  in  the  Porto 
Alegre  area,  presided  at  a  joint  session 
where  representatives  of  the  groups 
outlined  their  goals  and  memberships. 

Tunothy  Balding,  general  director  of 
FIEJ  which  represents  press  groups  in 
53  countries  and  has  membership  in  73 
countries,  led  off,  explaining  how  FIEJ 
was  seeking  to  expand  its  membership 
in  Latin  America. 

The  Newspaper  Association  of 
America,  in  the  form  of  president  and 
CEO  John  Sturm  and  chairman  John 
Curley  of  Gannett  Co.,  represented 
1,500  members  and  described  NAA’s 
activities.  NAA’s  board  of  directors  was 
present  following  a  meeting  in  Miami 


and  a  tour  of  Santiago,  Chile,  and 
Buenos  Aires,  Argentina,  where  members 
interviewed  political  leaders,  including 
President  Saul  Menem. 

Paulo  Cabral,  president  of  the 
Brazilian  newspaper  association  known 
as  ANJ,  welcomed  the  gn)up  on  behalf 
of  his  107  members. 

Luis  Gabriel  Cano,  president  of  the 
Inter  American  Press  Association,  told  of 
its  fight  for  press  freedom  in  Latin 
America  and  appealed  for  more  support 
from  U.S.  and  Canadian  newspapers  in 
its  efforts  to  solve  and  prevent  murders 
of  journalists.  He  described  the 
Declaration  of  Chapultepec,  lAPA’s  hemi¬ 
spheric  statement  of  principles  of 
human  rights  and  press  freedoms,  and 
said  it  has  been  signed  by  most  Latin 
American  presidents. 

Gimther  Bottcher,  managing  director 
of  IFRA,  the  European  newspaper  asso¬ 
ciation,  outlined  its  work  in  improving 
color  printing  and  electronic  publishing 
for  1,223  members  in  56  countries. 

Carolyn  Pugh  Foust,  president  of  INMA, 
reported  that  its  1,000  newspaper  mar¬ 
keting  members  have  nevertheless  sup¬ 
ported  worid  press  freedom  activities. 


The  International  Press  Institute  was 
represented  by  its  director,  Johann  Fritz, 
who  reported  on  the  work  of  members 
in  90  countries  fighting  for  press  free¬ 
dom. 

Hisao  Komatsubara,  chairman  of  the 
International  Press  Telecommunications 
Commission,  discussed  efforts  to  estab¬ 
lish  new  transmission  standards. 

Jim  Ottaway  Jr.,  chairman  of  the 
World  Press  Freedom  Committee,  repre¬ 
senting  40  journalistic  groups,  described 
its  campaign  against  “insult”  laws  that 
exist  in  many  countries  and  its  anticipat¬ 
ed  fight  against  renewed  proposals  for  a 
New  World  Information  Order. 

The  International  Association  of 
Broadcasters  was  represented  by  Luis 
Tarsitano. 

Last  on  the  list  was  Per  Mortenson, 
chairman  of  the  London-based 
International  Federation  of  the 
Periodical  Press,  who  represented 
national  associations  in  33  countries. 

President  Fernando  Henrique  of 
Brazil  closed  the  meeting  with  an 
address  in  which  he  reiterated  his  dedi¬ 
cation  to  a  free  press,  without  which  no 
true  democracy  can  exist. 


White  House 
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the  editorial  continued.“In  &ct,”  the  Joumctl 
charged,  “the  press  has  erred  relatively 
seldom  in  spreading  unfounded  rumor.” 

WASHINGTON  TIMES  RESPONDS 

In  his  daily  column,  Washington  Times 
editor  in  chief  Wesley  Pruden  noted  that 
McCurry  was  “particularly  hard  on  this 
newspaper,  which  has  been  particularly 
aggressive,  but  meticulously  feiir,  in  report¬ 
ing  on  various  Clinton  capers.” 

“He  finds  us  guilty  of  running  stories 
from  other  publications  [true],  declining 
to  put  the  bylines  of  our  own  reporters 
on  other  people’s  stories  [also  true]  and 
of  printing  stuff  that  people  actually  want 
to  read  [yes,  we  do  that],  and  that  other 
newspapers  print  their  own  versions  of 
what  they  learn  from  reading  our  news¬ 
paper  [count  on  it],”  Pruden  wrote. 

“It’s  also  true  that,  like  other  newspa¬ 
pers,  we  spend  hundreds  of  thousands  of 
dollars  every  year  to  supplement  our 
own  reporting  with  the  services  of  the 
Associated  Press,  Reuters,  United  Press 
International,  Scripps  Howard  [which 


provides  access  to  material  from  dozens 
of  newspapers  throughout  the  United 
States],  the  London  Telegraph  and  a 
dozen  syndicates,”  Pruden  continued. 

"We  often  print  the  stories  they  send 
us,  and  this  is  why  there’s  more  real  news 
in  the  Washington  Times  than  in  any 
other  newspaper  in  town. 

“When  we  print  these  stories  we  buy 
from  other  newspapers,  we  always  proper¬ 
ly  credit  the  source,”  he  added." We  think  it’s 
a  nice  thing  to  do,  and  besides,  we  would 
hear  from  their  lawyers  if  we  didn’t.” 

Pruden  went  on  to  note  that  there  is  “a 
temptation  to  treat  this  latest  White 
House  attempt  to  manage  the  news  as  an 
embarrassingly  inadvertent  joke,  the 
loony  tunes  of  yokels  going  on  and  on 
about  something  they  don’t  know  any¬ 
thing  about.” 

“But  there’s  something  sinister  about  a 
White  House  enemies  list,”  he  wrote.  “It 
smacks  of  trying  to  chill  the  reporting 
about  the  president,  particularly  a  presi¬ 
dent  who  expects  a  hard  winter  and  a 
rough  spring,  as  [special  prosecutor]  Ken 
Starr’s  grand  jury  wraps  up  its  work.” 

The  Washington  Times  editorial  page 
that  day  expanded  on  the  enemies  list 


theme  with  an  editorial  headlined, 
“William  Jefferson  Nixon.” 

“It  now  seems  the  two  men  [Nixon 
and  Clinton]  have  far  more  in  common 
than  anyone  realized,  including  an  ene¬ 
mies  list  —  and  not  just  an  enemies  list  in 
the  case  of  Mr.  Clinton,  but  a  rigorous, 
detailed,  heavily  documented,  annotated 
Grand  Theory  of  a  conspiracy  to  get  the 
president,”  the  Times  editorial  stated. 

But  former  Nixon  and  Eisenhower 
staffer  Stephen  Hess,  Bnx)kings  Institution 
government  studies  program  senior  fel¬ 
low,  who  has  written  numcTous  books 
about  the  presidency  and  about  the  press, 
said  this  incident  is  “not  at  all”  Nixonian. 

“They’re  not  out  to  ^t  journalists,”  he 
remaiked.This  report  was  bom  of  “some¬ 
body’s  frustration  and  a  young  person’s 
ignorance”  about  how  the  media  operate. 

The  report,  Hess  noted,  “does  reflect, 
to  some  degree,  a  misunderstanding 
about  the  press.  You  could  gather  clips 
and  shuffle  them  in  any  order  to  show” 
what  you  want .  “There’s  nothing  wrong 
with  trying  to  manipulate  the  press,”  he 
added.  “It’s  up  to  journalists  to  determine 
what  is  true  and  what  is  not  true.” 

Further,  what  the  report  describes  is 
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“so  minute  in  what  the  press  does  in  any 
week,  on  any  day,  or  in  any  month,  to 
build  it  into  a  conspiracy  is  almost  ludi¬ 
crous,”  Hess  said.  “What  the  president 
does  have  a  right  to  complain  about  is 
the  degree  that  the  press  becomes  anti¬ 
incumbent,”  he  continued,  noting  that 
this  phenomenon  is  not  ideological. 

“Over  time,  journalists  make  their 
mark  sticking  it  to  you.  If  you’re  the  pin¬ 
cushion,  after  awhile  you  start  to  feel  it,” 
Hess  pointed  out. 

Nevertheless,  Hess  said  journalists  did 
have  some  right  to  feel  incensed  over  the 
report,  which  he  said  “does  call  into  ques¬ 
tion  their  work  ethic  and  integrity.” 

Reporters  Committee  for  Freedom  of 
the  Press  executive  director  Jane  E. 
Kirdey  also  noted  the  irony  in  the  report. 

“The  irony  is,  we  have  it  as  fact  that 
the  White  House  has  very  effective  spin 
doctors  to  put  their  own  slant  on  the 
story.  It’s  not  as  though  they’re  ignorant 
of  the  way  the  media  works,”  she  said. 

Farah  said  he  was  “flattered”  that  his 


Western  Journalism  Center  was  claimed 
by  the  White  House  to  be  at  the  top  of 
the  “media  food  chain.” 

“This  report  is  vindication  of  our  work 
—  especially  with  regard  to  the  death  of 
Vincent  Foster,”  Farah  said. 


Compete 
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new  readers  its  “strong  national,  interna¬ 
tional,  sports,  entertainment  and  business 
coverage.” 

The  Press-Enterprise  and  the  Sun  sell 
advertising  together  nationally.  McQuem 
said  she  does  not  expect  that  arrange¬ 
ment  to  be  affected  by  the  expansion 
because  it  has  been  “mutually  beneficial.” 

Sun  executive  editor  O.  Ricardo 
Pimentel  told  E&P,  “We  are  aware  of 
what  they  plan  and  will  do  whatever  it 
takes  to  retain  our  status  as  the  county’s 
local  newspaper.” 

Pimentel  expressed  doubt  that  the 


Press-Enterprise  can  adequately  cover 
the  eight  communities  with  one  bureau. 
He  noted  that  the  Sun  maintains  six 
bureaus  in  the  county,  including  one  in 
Redlands  and  another  in  Fontana. 

Daily  Facts  managing  editor  Carl 
Baker  indicated  little  concern  over  the 
Press-Enterprise’s  invasion.  He  said  his 
paper’s  main  competition  is  from  the 
Sun  “and  we  have  managed  to  hold  our 
own  with  them.” 

The  families  of  Howard  H.  “Tim”  Hays 
and  his  brothers,  Daniel  Hays  and  William 
E.  Hays  own  58.69%  of  the  Press- 
Enterprise  stock.  A.H.  Belo  Corp.  of 
Dallas  holds  38.45%.The  rest  is  held  by  A. 
Anthony  Carver  of  Riverside. 

The  Press-Enterprise  has  an  average 
daily  circulation  of  160,004,  including 
4,717  copies  it  sells  in  San  Bernardino 
County.  The  Sun's  average  daily  circula¬ 
tion  is  80,079,  with  sales  of  1,202  papers 
in  Riverside  County. 

The  Daily  Facts,  a  Donrey  paper,  has  a 
circulation  of  about  7,700. 
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Angeles  Times,  which  in  the  last  year  has 
dumped  a  crazy  quilt  of  advertising  and 
promotional  efforts  to  sell  one  brand 
throughout  its  market:  the  LA.  Times. 

“Our  marketing  efforts,”  said  Jeff  Klein, 
senior  vice  president  of  consumer  mar¬ 
keting,”  while  individually  very  good, 
were  fragmented  and  pushed  down  to  a 
local  level. 

“The  LA.  Times  is  a  very  powerful 
name  brand  in  Southern  California  — 
but  we  weren’t  exploiting  that  brand.” 

Instead,  Klein  said,  the  paper  had  cre¬ 
ated  different  slogans  targeted  at  its  edi¬ 
tions  in  Orange  County,  the  Valley  and 
beyond. 

Now  the  Times  has  just  one  advertis¬ 
ing  campaign  in  print,  radio,  television 
and  outdoor  media.  Its  so-called 
“cliffhanger”  campaign  emphasizes  the 
Times'  journalism  with  snippets  of 
reporting  that  stop  just  as  they  are  get¬ 
ting  interesting. 

“We  might  have  a  billboard  that  says. 
The  biggest  problem  in  the  film  industry 
is’  —  And  that’s  all,”  Klein  said. 

Each  ad  has  the  same  tag  line:  "Get  the 
story.  Get  the  Times? 

Similarly,  the  Rocky  Mountain  Neu’s 
in  Denver  this  year  scrapped  its  varied 
promotions  for  a  campaign  that  empha¬ 
sizes  its  journalism. 

“I  do  believe  people  read  newspapers 
for  content,  and  our  newspaper  in  the 
past  had  not  been  marketed  for  content,” 
said  Linda  Sease,  vice  president  of  mar¬ 
keting  and  public  relations  for  the  Den¬ 
ver  tabloid. 

One  element  of  the  campaign  is  a  big 
radio  buy  of  spots  —  always  at  the  same 
time  daily  —  that  promote  something 
appearing  in  that  day’s  newspaper. 

In  its  heated  competition  with  the 
Denver  Post  —  a  broadsheet  —  the 
News  is  also  using  a  brand  strategy  to  sell 
its  tabloid  to  an  influx  of  new  residents 
who  have  mostly  negative  views  of  tabs. 

The  Rocky’s  slogan  —  “If  you  live 
here,  you  get  it”  —  addresses  that  issues, 
Sease  said. 

“The  concept  here  is,  if  you  live  in 
Denver,  you  do  a  lot  of  things  differentl)'. 
You  buy  snowshoes,  you  buy  a  snow- 
board.You  start  bicycling. You  go  to  9,000 
sporting  events. . . .  And  one  of  the  dif¬ 
ferent  things  you  do  when  you  live  in 
Denver  is  read  a  tab,”  Sease  said. 

Though  she  says  Hearst,  the  News' 
publisher,  supports  the  brand  campaign, 
Sease  also  said  it  was  not  easy  selling  the 
concept  at  a  newspaper. 

“It  surprised  me,  I  must  say,  as  a  new 
person  in  your  business,  to  find  I  have  to 


spend  so  much  time  defending  my  bud¬ 
get,”  Sease  said.“I  have  never  experienced 
that,  not  at  Foley’s  [the  coffee  maker]. . . . 

I  didn’t  experience  that  at  the  Houston 
Ballet  —  a  nonprofit,  of  all  things.” 

Selling  by  brand,  however,  is  not  nec¬ 
essarily  an  easy  thing,  many  experts 
warned  Audit  Bureau  members. 

“Like  any  other  brand,  newspapers 
must  do  two  things:  They  must  under¬ 
stand  their  place  in  the  market  and  they 
must  invest  in  the  fundamentals  that 
make  them  unique,”  said  Pat  Haegele, 
who  was  president  of  the  Newspaper 
National  Network  when  she  spoke  at  the 
conference.  Effective  Jan.  6,  she  became 
a  senior  vice  president  at  Hearst  Maga¬ 
zines. 

Southam  Inc.,  the  big  Canadian  pub¬ 
lisher,  carries  out  that  mandate  with  bien¬ 
nial  readership  research  at  each  of  its 
newspapers,  said  Sandy  Muir,  vice  presi¬ 
dent  of  advertising  sales  for  the  chain. 

“Our  strategy’  is,  readers  first  —  then 
advertisers,”  Muir  said.  At  the  Windsor 
Star,  for  instance,  reader  research 
revealed  a  big  opportunity  for  a  niche 
product  aimed  at  senior  citizens.  Sure 
enough,  Muir  said.  Today’s  Seniors  has 
been  highly  successful. 

Yet  another  brand  extension  failed 
even  though  it  seemed  to  be  a  natural. 
Casino  Windsor  was  a  tabloid  aimed  at 
visitors  to  the  city’s  new  gambling 
houses. 

“What  we  failed  to  anticipate  was  that 
gamblers  were  coming  to  gamble  —  not 
.shop,”  Muir  said.  “The  product  was  not 
supported  by  research.”  Indeed,  over¬ 
looked  in  a  Star  readership  survey  was  a 
finding  showing  that  readers  considered 
the  paper’s  coverage  of  gambling  and  lot¬ 
teries  was  in  the  “overkill”  category,  Muir 
said. 

Those  kinds  of  caution  apply  to  Inter¬ 
net  ventures  as  well,  said  Gannett’s 
Williams. 

“You  can’t  be  the  [Web  site]  to  go  for 
real  estate,  if  you  do  not  already  have  that 
image,”  he  said. 

And  not  every  paper  believes  that 
brand  extensions  are  uniformly  a  grxxl 
idea. 

“We’ve  been  criticized  at  the  New 
York  Times  for  not  extending  the  brand 
as  quickly  as  some  people  would  like,” 
said  Janet  Robinson,  the  Times'  president 
and  general  manager. 

“In  reality,”  she  added,  “we’ve  done 
something  very  smart.  A  brand  can  be 
destroyed  rather  quickly  if  it  is  extended 
too  far  and  too  last.” 

At  the  Times,  the  newsroom  plays  the 
role  of  “brand  police,”  Robinson  said, 
ensuring  that  extensions  do  not  sully  the 
paper’s  quality  image. 


In  addition,  Robinson  said,  the  paper 
increasingly’  is  focusing  its  research  on 
what  makes  readers  loyal  to  the  Times  — 
rather  than  on  what  potential  Times 
readers  would  like  to  see. 

“It’s  root-cause  research,  a  project  to 
understand  why  loyalty  starts  —  and 
more  important,  why  readers  defect.  We 
want  to  see  what  makes  readers  loyal, 
truly  loyal,  to  the  New  York  Times? 
Robinson  said. 

A  quick  answer  is  news  —  news 
reporting  and  analysis,  she  said. 

And  the  research  has  found  that  some 
sections  have  become  brand  names  in 
themselves,  including  the  New  York 
Times  Magazine,  Books  In  Review  and 
Sophisticated  Traveler,  the  quarterly 
magazine. 

To  learn  how  to  exploit  their  brands 
better,  newspapers  should  look  outside 
their  industry,  several  speakers  told  the 
Audit  Bureau. 

“I  pay  much  more  attention  to  what 
the  major  marketers  are  doing  in  the 
country  than  the  newspaper  industry, 
quite  honestly.  Because  I  think  the  big 
guys  are  really’  keyed  into  consumers,” 
Rocl^’  Mountain  News'  Sease  said. 

One  lesson  her  newspaper  takes  from 
the  “big  guys,”  Sease  says,  is  staying  with 
the  message. 

“Be  consistent,”  Sease  said.  “I  am  con¬ 
stantly  telling  people  at  my  newspaper, 
when  they  want  to  change  things,  look  at 
the  Marlboro  Man:  He’s  65  years  old  and 
still  selling  cigarettes.” 
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man  who  met  his  description  had 
dropped  by  the  apartment  complex 
looking  for  me;  he  thought  he  recog¬ 
nized  my  car  in  the  driveway.  By  contrast, 
1  would  not  show  up  at  his  d(X)rmat 
uninvited. 

I  woik  in  a  storefront  office  that  is 
probably  the  most  accessible  newspaper 
of  my  entire  career.  We  don’t  have  a  full¬ 
time  receptionist.  The  newsroom  is  not 
hidden  in  a  back  room.  Any  person  can 
walk  in  from  the  street  to  talk  to  the  edi¬ 
tor  or  me  or  call  us  on  the  phone  — 
except  when  we  are  out  of  the  office  — 
and  they  do.  I  can’t  hide  behind  voice 
mail,  and  not  even  in  a  cubicle. 

So  after  a  workday  of  intensive  public 
contact,  I  go  home  to  seek  my  space,  my 
little  zone  of  privacy  in  my  upstairs 
rented  castle. 

My  editor  and  other  colleagues  know 
how  to  reach  me  in  an  emergency.  My 
advice  to  readers  is  to  call,  or  see  me,  at 
the  office. 
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the  dumping  investigation,  said  Mike 
Shafer.  Echoing  comments  from  his  Ger¬ 
man  and  Japanese  competitors,  the 
national  sales  director  at  TKS  GJ  S.A.) 
Inc.  said  his  firm  will  continue  to  sell  in 
the  U.S.  and,  unlike  home-market  rival 
Mitsubishi,  will  exhibit  at  Nexpo  97. 

TKS  added  two  persons  to  its  service 
staff  last  year.  More  recently,  it  sold  two 
color  towers  to  the  Dallas  Morning 
Neu’s.  It  is  about  to  bring  a  new  single¬ 
wide,  one-around,  50,000-cph  tower 
press  to  the  North  American  market. 

In  addition  to  sales  of  its  digital  ink 
pumps,  TKS  once  again  offers  a  keyless 
inker  for  color  offset  printing,  which 
works  with  standard  color  inks,  accord¬ 
ing  to  Shafer.  He  also  reported  that  TKS 
will  show  a  shaftless  press  in  November 
at  Japan’s  newspaper  trade  show. 

Still,  for  all  the  R&D  and  sales,  Shafer 
conceded  that  government  scrutiny  of  all 
U.S.  orders  has  deprived  sales  staffers  of 
their  accustomed  flexibility  —  no  one 
wants  to  risk  a  dumping  penalty. 

To  reduce  those  dumping  duties  or 
reverse  the  ITC  determination  alto¬ 
gether,  TKS  is  complaining  to  the  trade 
court  on  “close  to  10  counts,  said  TKS 
attorney  Saito.” 

Most  important,  according  to  the 
lawyer,  is  the  belief  that  Commerce 
“applied  a  wrong  part  of  the  statute  in 
this  case”  by  excluding  occasional  below- 
cost  home-market  sales  when  it  calcu¬ 
lated  an  average  cost  of  production  ratio 
used  as  a  basis  for  determining  con- 
stnicted  value  (CV)  profit  (E&P,  Aug.  24, 
1996,  p.  18). 

“It  certainly  had  a  very  substantial 
impact  on  the  dumping  margin  for  us 
and,  I  presume,  others  as  well”  he  said. 

Another  reason  for  appeal,  he  said,  are 
new  statutory  provisions  related  to  the 
latest,  Uruguay  Round  of  international 
trade  agreements  (effective  Jan.  1, 1995). 
Saito  argues  a  different  interpretation  of 
how  those  provisions  are  to  be  imple¬ 
mented. 

Saito  said  Congress  provided  explicit 
“guidance  on  how  cost  of  production 
and  constructed  value  should  be  calcu¬ 
lated,”  with  more  detailed  direction 
on  calculating  general  and  administra¬ 
tive  expenses  and  profit  for  purposes  of 
CV. 

Unique  to  the  new  CV  statute,  he  said, 
is  its  “two-tier  approach.”  In  the  first  tier. 
Commerce  must  disregard  below-cost 
sales  excluded  pursuant  to  another  sec¬ 
tion  of  the  law.  The  second  tier  specifies 
three  conditions  for  excluding  below- 
cost  sales:  they  fall  within  the  period  of 


investigation;  for  each  model,  they  meet 
or  exceed  20%  of  total  sales  of  that 
model;  the  price  charged  affords  no  rea¬ 
sonable  expectation  of  cost  recovery 
within  the  period  of  investigation. 
According  to  Saito,  when  below-cost 
sales  meet  all  three  conditions.  Com¬ 
merce  may  exclude  them  in  determining 
fair  market  value.  It  then  returns  to  the 
first  tier,  which  provides  that  sales  disre¬ 
garded  under  the  below<ost  sales  statute 
can  be  considered  as  sales  not  in  the 
ordinary  course  of  trade,  and  therefore 
must  be  excluded  in  calculating  profit  for 
CV. 

The  discretion  indicated  by  use  of  the 
word  “may”  dates  from  an  amendment  to 
the  Tariff  Act  of  1930,  which,  said  Saito, 
applies  to  trade  law  resulting  from  the 
Uruguay  Round  and  shows  Congress  was 
mindful  of  sales  of  merchandise  that  is 
seasonal,  perishable  or  especially  high- 
priced,  where  the  first  few  sales  cannot 
recover  all  development  and  manufactur¬ 
ing  costs,  which  are  typically  absorbed 
by  selling  increasing  quantities  over 
time. 

“May”  turns  to  “shall,”  however,  when 
the  CV  statute  in  the  latest  trade  law  says 
sales  disregarded  pursuant  to  the  amend¬ 
ment  described  above  are  to  be  disre¬ 
garded  in  figuring  CV  profit. 

“The  general  rule  for  constructed 
value  . . .  doesn’t  apply  to  products  such 
as  large  newspaper  printing  presses,”  said 
Saito,  because,  unlike  mass-produced, 
standardized  products  covered  by  the 
general  rule,  each  LNPP  sale  is  uniquely 
customized,  so  even  sales  of  what  are 
marketed  as  a  given  press  model  cannot 
meet  the  20%  test  and  cannot  “reason¬ 
ably  determine  whether  the  manufac¬ 
turer  recoups  the  entire  cost  on  that  par¬ 
ticular  model. . . .” 

Fortunately,  said  Saito,  for  instances 
when  general  and  administrative 
expenses  and  profit  cannot  be  calculated 
under  the  general  rule,  the  law  allows  an 
investigation  to  use  actual  profit  realized 
by  a  manufacturer  for  the  general  class  of 
merchandise.  And  that  section,  he  said, 
makes  no  mention  of  above-  or  below- 
cost  sales  or  sales  made  in  the  ordinary 
course  of  trade. 

Saito  also  noted  that  while  merchan¬ 
dise  comparisons  are  ordinarily  made  at 
the  factory  door,  there  are  usually  sub¬ 
stantial  changes  made  to  LNPPs  by  the 
time  they  are  installed.  Computer  controls 
made  in  Texas,  and  occasionally  other 
components,  are  connected  to  presses 
shipped  from  the  TKS  factory  in  Japan. 

“What  leaves  the  factory  door,”  said 
Saito,  “bears  no  resemblance  to  what  is 
delivered  to  the  newspaper  in  most 
cases.”  Any  difference  between  the  deliv¬ 


ered  price  and  fair  market  value,  he  con¬ 
tinued,  is  usually  less  than  the  difference 
between  the  factory  door  price  and  the 
fair  value. 

Recalling  a  dumping  investigation  of 
mechanical  transfer  presses,  Saito  said 
Commerce  included  below-  and  above¬ 
cost  home-market  sales  of  the  similarly 
large,  cosdy  machines  —  not  the  way 
large  newspaper  presses  were  handled, 
he  said  —  and  called  the  agency’s 
actions  “incongruous”  with  the  language 
and  interpretation  of  the  law. 

Saito  said  the  court’s  ruling  is  impor¬ 
tant  because  it  also  “will  bind  subsequent 
reviews”  for  large  newspaper  presses 
“and  therefore. . .  impact  foreign  produc¬ 
ers’  pricing.”  While  Commerce  may 
appeal  a  trade  court  ruling  to  federal  cir¬ 
cuit  court,  Saito  is  “reasonably  optimistic 
about  the  outcome  of  diis  case.” 

In  reviewing  the  ITC’s  determination, 
of  threat,  Saito  said  respondents  generally 
agree  on  the  importance  of  a  few  issues: 

♦  “Apparendy  the  ITC  [trend  analysis] 
included  the  Washington  Post  contract.” 
The  sharp  1995  increase  in  imports’  mar¬ 
ket  share  on  a  contract-awarded  basis 
was  “a  fig  leaf ...  a  very  thinly  disguised 
reference”  to  the  Post's  purchase. 

Commerce  never  determined  the  as 
yet  unbuilt  press  was  dumped  “Only  by 
prejudging  that  the  Washington  Post 
sale  was  a  dumped  sale  can  you  con¬ 
clude  that  the  market  share  of  dumped 
merchandise  on  a  contract-awarded  basis 
markedly  increased,  and  therefore  is  rea¬ 
sonably  expected  to  cause  injury.” 

♦  The  majority  erred  in  finding  foreign 
manufacturers  provided  no  evidence 
indicating  overseas  demand  for  presses 
will  grow,  when,  in  fact,  their  “product- 
specific  demand  forecast”  showed  very 
strong  demand  in  the  next  few  years, 
“particularly  in  Asia.” 

♦  The  ITC  incorrectly  concluded  that 
foreign  producers  are  able  to  redirect 
capacity  now  used  to  meet  home-market 
demand  to  making  products  for  dumped 
sales  in  the  U.S.  With  no  evidence  except 
“to  the  contrary,”  said  Saito,  “the  law 
specifically  prohibits  the  commission 
from  basing  their  conclusions  on  specu¬ 
lation.” 

Saito  said  respondents  also  see  “a  very 
substantial  dollar  value  of  prosjjective 
sales”  in  the  next  couple  of  years.  They 
gave  the  ITC  a  list  of  prospective  buyers 
and  asked  it  to  send  out  questionnaires 
to  determine  when  they  will  buy  and 
how  much  they  will  spend. 

The  attorney  complains  that  the  ITC 
“didn’t  follow  through”  and  made  only 
“ver>"  cursory”  phone  calls  to  some  on 
the  list  before  concluding  that  “no  sub¬ 
stantial  sales  are  likely”  in  1997. 
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-  HARRIS  V-1 5D,  5  units,  JF-25B, 

22  3/4",  88' 

-  HARRIS  V-15D,  5  units,  JF-25, 

22  3/4",  83' 

-  HARRIS  V-25,  5  units,  JF-25B, 

22  3/4",  81' 

-  WEB  LEADER,  14  units,  2  Quad,  3 
folders,  22  3/4' 

Bell  Camp  Inc. 

Tel:  (201)492-8877 
Fax:  (201)492-9777 


4-unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4"  cutoff.  (Dutstand- 
ing  condition.  Call  Patrick  at 
(970)  887-3334 


5-UNIT  HARRIS  VI 5D  22  3/4'  press 
with  JF-25  folder  and  2  Martin 
splicers.  5-unit  COLOR  KING  press 
with  KJ6  folder.  Harris  upper  former. 
Harris  JF-25  folder.  Baldwin  106 
stacker.  Call  Grafica  Worldwide  (914) 
761  -6360  Fax  (91 4)  761  -0597 


5-unit  Harris  Cottrell  VI 5,  1 965 

with  1  /2  -  1  /4  V22  folder.  $72,500. 

ALTA  Graphics,  Inc.  (770)  552-1528. 

FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•  22  3/4'  cut-off  GOSS 
COLORLINER  with  36  printing 
couples,  double  3:2  folder  &  nine 
RTP's. 

•  7-unit  GOSS  METRO  w/double 
3:2  folder,  2  half  decks  &  7  RTP's  - 
22  3/4' 

•  Sovereign  single  3:2  folder  160- 
page  folder  w/double  upper 
formers,  22  3/4"  cut-off  &  motor. 

•  6-unit  GOSS  URBANITE  - 
1 982/75  vintage,  22  3/ 4"  cut-off. 

•  8-unit,  2-folder  double-ended 
HARRIS  VI 5D,  JF25  w/u.f.  - 1 98 1 . 

•  5-unit  HARRIS  VI 5A  with  half  & 
TQF  quarter  page  JFl . 

•  8-unit  DAILY  KING  II  with  KJ8A  & 
upper  former. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

(91 3)  492-9050,  Fax  (91 3)  492-621 7 


SELUNG  YOUR  WEB  PRESS? 
Increase  your  exposure/profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  (or  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


PRESSES 


PRESS  ROOM 

2  UNIT  GOSS  METRO  22  3/4"  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urixinite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

2 1  and  1  /2  c.o.  and  22  3/ 4  c.o. 

1  folder,  boloon,  and  Engle-bars 
Harris  1650,  22  3/4"  c.o. 

Northeast  Industries  [800]  821-6257 


PRESSES 


r  \ 

WITH  EVERY  PRESS 

you’ll  get.... 

the  Global  Advantage 


METRO/METRO-UNER  18 

unit  presslinc’79-’86  vintage,  22 
3/4"  cut-off  with  lOhalf  decks,  1 
double  delivery  3:2  &  2  sin^e 
delivery  3:2  foloers,  1845"KTP’s 
Goss  PCS  system  &  Fincor  press 
drive.  Available  immediately 


METROUDVER  20  unit  press¬ 
line,  22"  cut-off,  1977  vintage 
with  2  stacked  units,  6  half  declu, 
2  double  delivery  3:2  &  1  single 
delivery  3:2  folder,  18-42"  Goss 
RT?’s  &  Fincor  press  drive.  Com¬ 
pletely  rebuilt  in  1990  by  OEM. 
in  excellent  condition  and  has 
been  meticulously  maintained. 
Available  2nd  quarter,  1998 


OFFSET  CONVERTED 
COLORMATIC  Four  8  unit 
22  3/4"  cut-off  presses  each  with 
4  color  humps,  double  1 60  page 
3:2  folders,  2-4  high  angle  bar 
nests  &  8  Hoe  45"  RTF’s.  Origi¬ 
nally  at  L  A.  Times  in  parallel  16 
unit  presslines  -  one  with  3rd 
3:2  folder.  Buy  all  4  coinplete,  or 
individually.  Available  now 


GOSS  METRO  Two  presses 
from  the  Washington  Post,with 
23  9/16"  cut-off,  are  available 
now.  One  with  10  units  &  4  half 
decks  -  one  with  1 1  units  &  7 
half  decks.  Two  additional  10 
unit,  7  half  deck  Metro  presses 
&  one  10  unit,  7  half  deck  TKS 
press  will  be  available  in  '98.  An 
exceptional  value  for  presses  in 
excellent  operating  condition . 

908  560  9364 
908  560  9422  fax 

GLOBAL 

PRESS  SALES  INC 

S _ 4 


PRESSES 


DIREa  FROM 

THE  ORIGINAL  MANUFACTURER 

1 987  Solna  D30  web  press 
(3)  2+1  perfecting  units 
(5)  1+1  perfecting  units 

(1)  F36  1/2  and  1/4  (older 

22  3/4"  X  36"  (578mm  x  915mm) 

1 975  Solna  D22  add-on  units 

(2)  1+1  perfecting  units 

22  3/4"  X  36"  (578mm  x  915mm) 

1 974  Solna  D22  web  press 
(2)  1974  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4"  X  36"  (578mm  x  915mm) 

1 973  Solna  C22  web  press 
(5)  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4"  X  36"  (578mm  x  915mm) 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fax:  (913)  492-0170 

HARRIS  JF  15  folder  with  upper  for- 
mer,  quarter  folder  and  50  hp  motor. 
In  use  until  3-15.  $35,000.  In  line  3 
knife  trimmer,  speeds  to  25,000. 
Factory  reconditioned,  $25,000. 
Chesire  labeler  and  quarterfolder  with 
8  ft.  conveyor.  $5,000.  In  Texas 
Panhandle  Ben  Thompson  (806)  296- 
1300. 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

KBA-Motter 
FLEXOGRAPHIC 
PRESS  OFFER 

•  Two  6  Web  Complete  Flexo  Presses 

•  4  New  Colormax  CIC  units 

•  6  New  Mono  Colormax  units 

•  2-New  Stacked  2/2  Colormax 
units 

•  Color/Page  Configuration  to  fit 

•  New  KBA  Press  Drive 

•  New  Ink  Management  System 

•  ONE  YEAR  WARRANTY/ 

1 2  Month  delivery 

•  2  3:2/2: 1  folders  retrofitted  for 
flexo 

•  1 2  RTPs  (running  belt  reels). 

Call  Bruce  Richardson  or 
Gary  Owen  for  details! 

(800)  394-1071 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Call  Chris  George 
(800)  356-4886 
or 

Fax  (8 16)  887-2762. 


WANTED: 

Presses  -  Inserters 

Call:  Bill  Kanipe  or  Al  Taber 

ALTA  Graphics  Inc. 

(770)  428-5817 
Fax  (770)  590-7267 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY” 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


LEVIS  NATIONAL,  INC. 
TELEMARKETING  SINCE  1968 
(888)  249-4049 


pun  5TART5 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


wmna 


CON 


We  guarantee  to  do  a  VERY  PRO¬ 
FESSIONAL  JOB  IN  YOUR  CIRCULA¬ 
TION  DEPARTMENT.  The  Von  Entress 
Group  (800)  409-3800 


CIRCULATION  SERVICES 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELEaRICAL  PROBLEMS? 
ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  "No  Down  time.  No 
Missed  Production"  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  hove  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELECTRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 
South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)  952-0102 
e-mail:  seecol@msn.com 

"Standard  Electric  &  Engineering: 
The  Industry's  Standard" 


PRESSRCX>M  SERVKES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD 
INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM 

CLEANING 

PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK 
DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 

PRESSROOM 

CLEANERS 

CALL  TOLL  FREE 
(800)  657-21 10 


A  rose  is  a  rase  is  a  rose. 

Gertrude  Stein 


MARKETING  SERVICES 


Marjorie  Duffis 
Consultant 

YOUR  DIRECT  UNE  TO 

•INCREASING  REVENUE 
THROUGH  YOUR 
TELESALES  CENTERS 
•AGENT  PRODUCTIVITY 
STANDARDS  •CAMPAIGN 
DESIGN  AND  DEVELOPMENT 
•RECRUITING  CHALLENGES 

^  ;  TMW  MARKETING 
partners  in  call 
center  strategies 

1-800-424-9378  x  528 


HELP  WANTED 


ADMINISTRATIVE 


FAMILY  LIVING  AT  ITS  FINEST.  Grow¬ 
ing  media  company  seeks  experienced 
iournalists  and  management  pro¬ 
fessionals  with  strong  sales  back¬ 
ground.  Several  locations  in  North  and 
South  Dakota.  Send  resume  and 
references  to  DM,  P.O.  Box  F, 
Bowman,  ND  58623. 

GENERAL  MANAGER  for  3  times  per 
week  Newspaper  Group  in  Northern 
California.  Strong  advertising  back¬ 
ground  preferred.  Salary  range 
$40,000  to  50,000.  Send  resume  to 
Box  08080,  Editor  &  Publisher. 

OPPORTUNITIES  AVAILABLE:  News¬ 
paper  Group  is  looking  for  publishers 
and/or  trainees  for  small  dailies  and 
large  weeklies  in  the  Midwest  and 
South.  Candidates  shauld  hove  know¬ 
ledge  of  all  aspects  of  newspaper  pub¬ 
lishing,  good  interpersonal  skills  and  a 
willingness  to  be  involved  in  all 
departments.  We  have  opportunities 
for  the  right  people.  Please  send 
resume  to  Newspaper  Service  Com¬ 
pany,  Inc.  (The  Fockelman  Newspapers 
Group),  attention  David  H.  Davis,  P.O. 
Box  699,  Tarpon  Springs,  FL  34688. 


ADMINISTRATIVE 


ACCOUNTING  MANAGER/ 
CONTROLLER 

•Accounting  degree  required 
•Management  experience 
•CPA  desirable 

•Newspaper  experience  helpful. 

The  successful  candidate  will  have 
overall  responsibility  (or  business  office 
and  all  accounting  functions  at  an 
established  daily  newspaper.  Must  be 
able  to  demonstrate  knowledge  and  pro¬ 
ficiency  in  A/R;  A/P  general  ledger/ 
and  payroll  functions  as  well  as  corpo¬ 
rate  reporting.  Must  have  solid  com¬ 
puter  skills,  including  extensive  know¬ 
ledge  in  DOS,  Windows,  Lotus  1-2-3 
an<j  other  spreadsheet  software.  A  com¬ 
petitive  starting  salary  commensurate 
with  the  area  and  experience,  plus  an 
excellent  company  benefits  package  is 
offered. 

Send  resume  to: 

Bruce  E.  Coury,  Publisher 
Edwardsville  Intelligencer 
P.O.  Box  70,  1 17  N.  Second  Street 
Edwardsville,  IL  62025 

The  Edwardsville  Intelligencer  is  an 
equal  opportunity  employer. 


ADMINISTRATIVE 


PUBLISHER  needed  for  small  newspa¬ 
per  in  Colorado.  Community  involve¬ 
ment  and  promotional  skills  reguired. 
Great  small  town  with  growth  and 
oppartunity.  Part  of  a  newspoper 
group  offering  career  advancement. 
Reply:  Bax  08081,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  DIREQOR 

35,000  AM  daily,  50,000  Sunday 
newspaper  in  scenic  Upstate  New  York 
seeks  a  skilled,  aggressive,  and  result- 
oriented  advertising  professional  to 
lead  Its  advertising  staff.  The  director  is 
responsible  for  planning  and  implemen¬ 
ting  sales  strategies  to  maximize  the 
advertising  potential  for  the  newspa¬ 
per,  and  will  serve  as  an  integral 
member  of  the  newspaper's  operating 
committee. 

The  successful  candidate  will  have  5-f 
years'  experience  in  retail/classified 
management,  proven  sales  arxl  market¬ 
ing  skills,  excellent  organizational,  arKi- 
lytical,  communication  and  PC  skills. 
For  confidential  consideration,  please 
send  resume,  salary  history  and 
requirements  to  Box  08084,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  MANAGER  for  Mon¬ 
tana's  fastest  growing  newspaper.  Posi¬ 
tion  involves  direct  supervision  of  seven 
inside  sales  people  as  well  as  other 
duties  in  assisting  the  advertising 
director.  The  ideal  candidate  will  hove 
significant  experience  in  either  advertis¬ 
ing,  newspaper,  or  telemarketing 
supervision.  Responsibilities  include 
increasing  revenues  from  current 
accounts  and  intense  prospecting  for 
new  accounts  as  well  as  newspaper  pro- 
mations  development.  Competitive 
salary,  MBO,  full  benefit  retirement 
package.  Send  resume  to:  Ron 
Peterson,  publisher.  The  Daily  Inter 
Lake,  P.O.  Box  7610,  Kalispell,  MT 
59904. _ 

ADVERTISING  SALES  REPRESEN¬ 
TATIVE  (or  vibrant  newspaper  associa¬ 
tion.  Excellent  opportunity;  new 
challenge  begins  in  April.  Must  have 
strong  communication/organizational 
skills,  sales  experience,  newspaper 
savvy.  Competitive  compensation,  but 
you'll  hove  to  earn  it.  Send  resume,  le^ 
ter  explaining  why  you  are  the  person 
we  need  to:  Jim  Fall,  Montana  Newspa¬ 
per  Association,  534  N.  Last  Chance 
Gulch,  Suite  202,  Helena,  MT  59601 
by  Feb.  28. 

Morality,  when  formal,  devours 

•Albert  Camus 
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LEE  HILLS  CHAIR  IN  FREE-PRESS  STUDIES 
MISSOURI  SCHOOL  OF  JOURNALISM 

The  Missouri  School  of  Journalism  seeks  an  outstanding  journalist  to  be  the  first  Lee  Hills  Chair  in  Free-Press  Studies,  beginning  August,  1997. 
The  person  selected  will  have  an  extraordinary  opportunity,  working  with  other  faculty  at  the  University  of  Missouri-Columbia,  to  establish  an  interna¬ 
tional  center  for  teaching  and  research  on  the  relationship  between  the  press  and  citizens  in  democratic  societies.  The  chair,  named  for  the 
longtime  reporter,  editor  and  executive  with  Knight-Ridder  Newspapers,  will  have  an  endowment  of  more  than  $2.5  million.  The  endowment 
income  will  provide  the  chair  a  substantial  supplement  to  the  salary  of  a  full  professor,  plus  generous  support  for  research,  travel,  outreach  pro¬ 
grams,  and  clerical  support. 

Candidates  should  be  nationally  or  internationally  prominent  journalists  whose  professional  credentials  justify  appointment  at  the  rank  of  tenured  professor, 
although  other  terms  of  appointment,  including  a  fixed-term  contract,  may  be  considered  with  the  agreement  of  the  appointee  and  the  campus. 

In  setting  up  the  chair,  Mr.  Hills  and  the  dean  of  the  school  provided  the  following  guidelines  for  selections  of  chair-holders: 

We  anticipate  that  Lee  Hills  Chairs  will  be  prominent  journalists  who  have  demonstrated  a  dedication  to  substantive  and  thoughtful  journalism.  Fur¬ 
ther,  they  should  have  shown,  through  their  work,  a  broad  understanding  of,  and  a  concern  for,  the  importance  of  a  free  press  to  democratic  gov¬ 
ernment... 

Ideally,  the  person  selected  will: 

Be  a  highly  respected  journalist  who  has  the  potential  to  influence  free-press  scholarship 

Have  experience  at  the  national  or  international  level  as  a  journalist  writing  and/or  broadcasting  on  issues  of  broad  public  interest 

Have  demonstrated,  through  his  or  her  journalistic  work,  an  interest  in  the  ways  the  welfare  of  ordinary  citizens  is  tied  to  the  exercise  of  free-press 

rights 

Have  the  potential  of  being  a  strong  classroom  teacher  who  can  command  respect  through  the  academy  as  well  as  in  the  journalism  school 
Have  an  interest  in,  and  a  talent  for,  developing  compelling  presentations  on  free-press  issues  to  a  variety  of  audiences— undergraduate  and  grad¬ 
uate  students,  faculty  in  other  disciplines,  working  journalists  and  general  audiences 

Have  the  ability  to  bridge  the  gap  between  the  academy  and  working  journalists.  The  person  should  he  able  to  work  with  faculty  in  journalism  and 
other  disciplines  in  collaborative  research  projects  that  aid  the  cause  of  a  free  press,  and  to  translate  relevant  academic  research  in  ways  that  make 
it  accessible  to  professional  and  general  audiences. 

The  Lee  Hills  Chair  is  e.xpected  to  shape,  under  these  guidelines,  a  program  that  will  have  an  international  impact  on  the  practice  and  understand- 
ing  of  journalism.  He  or  she  will  he  e.xpected  to  focus  teaching,  research  and  service  activities  on  the  ways  the  media  influence  and  are  influenced 
by  the  citizens  in  democratic  societies.  Therefore,  while  we  anticipate  that  programs  developed  will  serve  journalism  students,  journalism  scholars 
and  professional  journalists,  we  expect  that  the  holder  of  the  chair  will  pay  special  attention  to  non-journalists. 

The  Lee  Hills  Chair  will  have  the  opportunity  to  work  with  several  other  endowed  chairs  and  professorships  in  place  or  planned  at  the  Missouri 
School  of  Journalism.  A  new  Houston  Harte  Professor  in  Journalism  will  also  join  the  faculty  in  1997.  A  new  Knight  Chair  in  Editing,  endowed  this 
year  by  the  Knight  Foundation  and  the  University,  will  establish  a  new  national  center  for  the  teaching  of,  and  research  on,  editing.  The  School  is 
concluding  a  fund-raising  drive  for  a  new  endowed  chair  in  community  newspaper  management.  The  new  endowed  chairs  and  professors  join  the 
existing  Goldenson  Chair  in  Local  Broadcasting  and  the  Meredith  Chair  in  Service  Journalism. 

THE  MISSOURI  SCHOOL  OF  JOURNALISM 

The  University  of  Missouri  founded  the  first  journalism  school  in  the  world  in  1908.  It  granted  the  first  bachelor's,  master's  and  doctoral  degrees  in 
the  field.  The  School  has  as  its  teaching  and  research  laboratories  the  Columbia  Missourian,  a  daily  community  newspaper;  the  Digital  Missourian, 
an  online  newspaper  and  full-service  Internet  provider  for  the  community;  Missouri,  a  quarterly  magazine;  KOMU-TV,  an  NBC  affiliate;  KBIA,  a 
public  radio,  and  the  Center  for  Advanced  Social  Research,  a  media  research  center  that  serves  major  national  and  regional  clients.  The  Journal¬ 
ism  Library  subscribes  to  more  than  150  newspapers  worldwide,  has  more  than  15,000  volumes  and  receives  more  than  200  weekly,  monthly  and 
quarterly  periodicals  devoted  to  journalism. 

The  School  has  58  full-time  faculty,  550  undergraduate  students,  200  master's  students  and  25  doctoral  students.  Forty  percent  of  the  under¬ 
graduate  students  come  from  states  other  than  Missouri.  Twenty-five  percent  of  its  graduate  students  come  from  other  countries.  It  has  a  five- 
building  complex,  including  the  new  42,000  square-foot  Lee  Hills  Hall,  on  the  main  campus,  and  a  network  of  400  computers  to  serve  classrooms, 
newsrooms  and  faculty  offices.  The  television  and  radio  station  studios  and  tower  are  eight  miles  south  of  the  city. 

A  number  of  programs  run  by  the  School  or  affiliated  with  it  provide  service  to  media  professionals.  They  include  the  Freedom  of  Information  Center, 
Investigative  Reporters  and  Editors,  the  Journalism  and  Women  Symptosium.  the  National  Institute  for  Computer-Assisted  Reporting,  New  Directions 
for  News,  Pictures  of  the  Year,  The  Society  of  American  Business  Editors  and  Writers,  and  the  Science  Journalism  Center. 

The  School  also  has  a  program  in  Washington,  under  the  direction  of  a  fulltime  faculty  member,  to  serve  master's  and  undergraduate  students. 

THE  UNIVERSITY 

The  University  of  Missouri-Columbia  is  the  original  campus  of  the  four-campus  University  of  Missouri  system.  It  was  the  first  state  university  west  of 
the  Mississippi,  founded  in  1839.  The  campus  is  a  Carnegie  Research  I  university  and  a  member  of  the  American  Association  of  Universities.  The 
University  of  Missouri-Columbia  is  an  equal  opportunity/affirmative  action  employer. 

THE  CITY 

Columbia,  a  city  of  72,000  in  a  county  of  1 15,000,  has  often  made  the  top  ten  list  of  America's  most  livable  cities.  It  has  a  moderate  climate  and 
affordable  housing.  It  is  about  two  hours'  drive  from  both  Kansas  City  and  St.  Louis. 

Letters  of  interest  and  nominations  may  be  sent  to: 

DEAN  MILLS,  DEAN  j  1  University  of  Missouri 

SCHOOL  OF  JOURNALISM,  103  NEFF  HALL  ftaMnl  rnhimhia 

UNIVERSITY  OF  MISSOURI-COLUMBIA  1  •  1  »-OiuiTiDia 

COLUMBIA,  MO  6521 1 

THE  SEARCH  COMMITTEE  WILL  BEGIN  CONSIDERATION  OF  APPLICATIONS  MARCH  1 


46  Editor  &  PiiBUSHER  ■  February  15,  1997 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
The  Telegraph,  a  29,000  daily  and 
34,000  Sunday  circulation  newspaper 
located  in  southern  New  Hampshire,  is 
seeking  an  advertising  manager  to 
lead  its  35  person  advertising  sales 
and  ad  production  department.  Can¬ 
didates  must  be  highly  motivated,  able 
to  work  with  a  veteran  sales  staff  and 
demonstrate  a  record  of  advertising 
sales  growth  in  the  newspaper  indus¬ 
try.  Requirements  include  an  extensive 
management  background  and  experi¬ 
ence  in  niche  publications,  negotiating 
contracts  with  major  retail  companies 
and  an  ability  to  build  local  market 
share.  Send  resumes  and  salary 
requirements  to  The  Telegraph,  Human 
Resources  Department,  P.O.  Box  1008, 
Nashua,  NH  03061 .  EOE. 


THE  KANE  COUNTY  CHRONICLE, 
publishers  of  a  daily  newspaper  (Tues¬ 
day  through  Saturday)  and  three 
weekly  newspapers,  has  an  opening 
for  a  Major Alational  Account  Execu¬ 
tive.  We  are  seeking  a  personable,  self- 
motivated  individual  who  enjoys  virork- 
ing  with  business  professiorwls.  The  suc¬ 
cessful  candidate  will  be  detail  minded 
and  hove  at  least  five  years  of  advertis¬ 
ing  sales  experience.  Major  account 
experience  would  be  a  plus.  The  posi¬ 
tion  will  have  some  travel  and  involves 
developing  advertising  sales  and  servic¬ 
ing  existing  major  and  national 
accounts.  We  offer  competitive  com¬ 
pensation  and  excellent  benefits.  Send 
resumes  to  Jim  Holm,  director  of 
advertising,  The  Kane  County  Chroni¬ 
cle,  1000  Randall  Road,  Geneva,  IL 
601 34  or  Fox  (630)  232-4976. 

ADVERTISING  SALES  MANAGER 
The  San  Jose  Mercury  News  needs  a 
new  Sales  Manager  for  its  highly- 
successful  automotive  team.  You  may 
be  a  good  candidate  for  this  job  if  you 
have  at  least  4  years  experience 
managing  a  high  performance  sales 
team  Inat  has  a  strong  history  of  achiev¬ 
ing  significant  sales  growth.  Know¬ 
ledge  of  auto  dealer^ips  and  how 
they  work  a  plus.  To  apply  for  this  posi¬ 
tion,  send  your  resume  and  salary  his¬ 
tory  to  Auto  Manager,  Human 
Resources,  San  Jose  Mercury  News, 
750  Ridder  Park  Drive,  San  Jose,  CA 
95190  or  E-mail: jobs@sjmercury.com 
in  Microsoft  Word  (or  Windows  or  text 
format  or  Fax:  (408)  271-3689.  No 
phone  inquiries,  pi  ease.  Equal 
Opportunity  Employer. 


PUBLISHER 


The 

COMMUNICATION 
LINK  FOR  THE 
NEWSPAPER 
INDUSTRY 
SINCE  1884. 


_ ACADEMIC _ 

ITHACA  COLLEGE 
ROY  H.  PARK 

SCHOOL  OF  COMMUNICATIONS 
THE  PARK  DISTINGUISHED  CHAIR 
IN  COMMUNICATIONS 

The  Roy  H.  Park  School  of  Communica¬ 
tions  at  Ithaca  College  invites  applica¬ 
tions  for  the  Park  Distinguisheci  Chair 
in  Communications.  This  is  a  twelve- 
month,  renewable,  non-tenure  eligible 
appointment  at  the  rank  of  Professor. 
Salary  is  open  and  competitive,  depen¬ 
ding  upon  experience  and  qualifica¬ 
tions. 

Qualifications  include  a  Ph.D.  or 
Masters  degree  in  journalism  or  related 
field,  a  strong  record  of  professional 
accomplishment  in  print  and/or  broad¬ 
cast  journalism,  and  experience  with 
and/or  commitment  to  working  with 
undergraduate  students. 

Primary  teaching  responsibilities 
include  two  courses  per  semester  with 
emphasis  on  new  and  emerging  trends 
in  journalism,  as  well  as  special  topics 
in  journalism  related  to  the  candidates 
background  and  expertise. 

The  individual  will  work  closely  with 
the  Park  School's  co-curricular  journal¬ 
ism  work  and  assisting  in  the  prod¬ 
uction  of  co-curricular  journalism  con¬ 
tent.  The  individual  will  also  deliver 
public  lectures  each  semester  and  work 
with  the  Dean  and  faculty  to  bring 
journalism  professionals  to  campus  (or 
guest  lectures,  seminars  and 
workshops. 

This  endowed  position  is  made  possi¬ 
ble  through  the  generosity  of  the  Park 
Foundation.  In  addition  to  this  position, 
the  Pork  Foundation  also  supports 
undergraduate  scholarships,  a  distin¬ 
guished  visitors  program  and  capital 
eauipment  acquisitions  in  the  Park 
School  of  Communications. 

Nominations  and  applications  should 
be  sent  to:  Dr.  Thomas  W.  Bohn,  Dean, 
Roy  H.  Park  School  of  Communica¬ 
tions,  Ithaca  College,  Ithaca,  NY 
14850-7250.  Tel:  (607)  274-3895. 
FAX:  (607)  274-1108.  Screening 
begins  February  28,  1 997  and  will  con¬ 
tinue  until  the  position  is  filled. 

Ithaca  College  is  an  independent,  resi¬ 
dential,  comprehensive  college  with  an 
undergraduate  enrollment  or  approxi¬ 
mately  5,800  students  located  in  the 
Finger  Lakes  Region  of  central  New 
York. 

The  Roy  H.  Park  School  of  Communica¬ 
tions  is  one  of  five  schools  within  the 
College  and  enrolls  approximately 
1,200  students  in  three  undergraduate 
department  (Television-Radio,  Cinema 
and  Photography,  and  Corporate 
Communication).  The  School  also 
offers  a  B.A.  in  Journalism,  a  B.S.  in 
Telecommunications  Management,  a 
B.F.A.  in  Film,  Photography  and  Visual 
Arts  and  a  B.A.  in  AvWia  Studies.  The 
graduate  studies  program  offers  an 
M.S.  in  Communications.  These  pro¬ 
grams  are  housed  in  a  modem  80,000 
square  foot  building.  Recent  grants 
from  the  Park  Foundation  and  others 
have  provided  the  Park  School  with 
state-of-the-art  digital  communication 
facilities  in  video,  audio,  film,  photog¬ 
raphy,  multi-media,  telecommunica¬ 
tions  and  journalism. 

Ithaca  College  is  an  equal  opportunity 
affirmative  action  employer. 


ACADEMIC 


ACADEMIC 


THE  HOUSTON  HARTE  PROFESSORSHIP 
IN  JOURNALISM 

MISSOURI  SCHOOL  OF  JOURNALISM 

The  faculty  and  staff  of  the  Missouri  School  of  Journalism 
seek  a  dynamic  and  thoughtful  new  colleague  to  be  the  first 
Houston  Harte  Professor  in  Journalism,  beginning  August  1 997. 
The  Harte  Professor,  working  with  other  faculty  on  the  Columbia 
Missourian,  the  school's  unique  general-circulation  newspaper, 
will  establish  an  innovative  program  of  teaching  and  outreach 
aimed  at  improving  newspaper  journalism.  The  position  may  be 
a  fixed-term  appointment  or  a  tenure-track  or  tenured 
appointment  at  the  rank  of  full  professor. 

Likely  candidates  will  have  substantial  experience  in  journalistic 
practice  or  research  in  one  or  more  of  the  following  areas: 

•  NEWSPAPER  ADVERTISING 

•  NEWSPAPER  DESIGN 

•  NEWSPAPER  MANAGEMENT 

•  ONLINE  JOURNALISM 

•  INNOVATION  IN  NEWS  CONTENT 


A  good  and  creative  mind  is  more  important  than  the  specialty. 
We  want  someone  who  will  help  us  rethink  the  way  we  educate 
young  people  for  journalism  and  the  way  we  produce 
newspapers.  The  person  we're  looking  for  is  probably  working 
now  in  an  upper-level  management  position  or  as  an  academic 
who  has  produced  a  body  of  applied  research  on  journalism. 

The  Harte  Professorship  is  named  for  Houston  Harte,  the 
co-founder  of  Harte-Hanks  Communications.  It  was  endowed  by 
a  gift  from  his  sons,  Edward  A.  Harte  and  Houston  H.  Harte,  and 
by  matching  funds  from  the  state  of  Missouri.  The  endowment, 
of  more  than  $1 .2  million  will  provide  for  a  salary  supplement  for 
the  holder  of  the  professorship  and  generous  supjoort  for  travel, 
research  and  outreach  activities. 

The  Harte  Professorship  will  be  strengthened  by 
collaborative  teaching  and  research  efforts  with  two  other  newly 
endowed  positions  in  the  School.  The  Lee  Hills  Chair  in  Free- 
Press  Studies,  for  which  a  separate  search  is  being  conducted 
this  year,  will  develop  a  program  of  teaching  and  research  aimed 
at  illuminating  the  relationship  between  citizens  and  the  media 
in  democratic  societies.  The  Knight  Chair  in  Editing,  to  be  filled 
in  August  1 998,  will  develop  a  center  for  teaching  and  research 
on  the  practice  of  newspaper  editing.  We  anticipate  completing 
the  funding  next  year  for  an  additional  chair  or  professorship  in 
community  newspaper  management. 


The  Columbia  Missourian  is  the  daily  community  newspaper 
published  as  a  community  service  and  a  teaching  and  research 
laboratory  for  Missouri  journalism  and  advertising  students. 
Founded  in  1908,  it  now  offers  a  weekly  total  market  coverage 
newspaper  for  Boone  County,  a  full  Internet  service  and  an  online 
newspaper. 


Letters  of  interest  and  nominations  may  be  sent  to: 

Dean  Mills,  Dean 
School  of 

University  of  Missouri  Journalism 

Smbia  103  Neff  Hall 


University  of 
Missourl-Columbla 


Columbia,  MO  65211 
Tel:  (573)  882-6686 
E-mail:  jourrdm@muccmall.mlssourl.edu 


The  University  of  Missouri-Columbia  is  an 

EQUAL  OPPORTUNITY/AFRRMATIVE  ACTION  EMPLOYER 
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DOaORAL  FELLOWSHIPS 
FOR  PROFESSIONAL  JOURNALISTS 
AT  THE 

MISSOURI  SCHOOL  OF  JOURNAUSM 

The  Missouri  School  of  Journalism  is 
looking  for  a  few  thoughtful  and 
energetic  journalists  and  advertising 
people  to  pursue  doctoral  degrees 
while  working  in  two  newly  endowed 
programs  at  the  School,  the  Lee  Hills 
Chair  in  Free-Press  Studies  and  the 
Houston  Harte  Professorship  in  Journal¬ 
ism,  Hills  Fellows  or  Houston  Harte 
Fellows  will  receive  three  years  of  sup¬ 
port  at  Missouri,  including: 

•  An  $1 8,000  annual  stipend 

•  Full  tuition 

•  A  $1,000  annual  allowance  for 
research-related  travel 

•  University  health  benefits. 

The  Hills  Chair,  made  possible  by  a  gift 
from  Lee  and  Tina  Hills  and  matching 
state  funds,  will  establish  a  program  of 
teaching  and  research  dedicated  to 
improving  the  understanding  of 
how  media  work  in  democratic 
societies.  The  Harte  Professor, 
endowed  by  a  gift  from  Houston  H. 
Harte  and  Edward  A.  Harte  in  hanar 
of  their  father,  will  establish  a  program 
of  teaching  and  research  on  some  area 
af  newspaper  journalism  in  connection 
with  the  Columbia  Missourian,  the 
School's  unique  community  daily 
newspaper. 

Applicants  for  the  Fellows  program 
should  have  at  least  two  years  of  expe¬ 
rience  in  journalism  or  advertising. 
Please  send  letter  of  interest  and 
resume  by  March  1 ,  1 997,  to: 

Doctoral  Fellows  Program 

Graduate  Studies 
Missouri  School  of  Journalism 

1 1 4  Walter  Williams  Hall 
Columbia,  MO  6521 1 

ART/GRAPHICS 

GRAPHIC  ARTIST:  We're  looking  for 
an  energetic  graphic  artist  to  join  our 
art  department.  We  serve  two  daily 
newspapers  (160,000  circ.  combined) 
and  a  200,000  circ.  Sunday,  The  right 
candidate  must  have  daily  newspaper 
experience  creating  and  designing 
charts,  informational  graphics,  locator 
maps  and  news  pages.  Strang  illustra¬ 
tion  skills  a  must,  along  with  Freehand, 
QuarkXPress  and  Photoshop  experi¬ 
ence.  Send  resume  and  work  samples 
to  Geoffrey  Shekel,  graphics  director. 
The  Syracuse  Newspapers,  P.O.  Box 
4915,Syrocuse,  NY  13221. _ 

GRAPHIC  ARTISTS:  The  Inland  Valley 
Daily  Bulletin,  a  growing  85,000  daily 
newspaper  located  in  Ontario/ 
Southern  California,  is  seeking  2  expe¬ 
rienced  graphic  artists  to  conceive  and 
produce  creative  illustrations  and  com¬ 
puter  infographics,  prepare  and 
execute  daily  graphics,  design  section 
covers  and  work  with  editors,  reporters 
and  photographers  in  design  and 
layout.  Strong  journalism  skills  needed 
plus  experience  in  Freehand,  Adobe 
Photoshop,  QuarkXPress  and  Macin¬ 
tosh.  Send  resume  with  samples  of 
recent  work  to:  Human  Resources, 
Daily  Bulletin,  P.O,  Box  4000,  Ontario, 
CA91761. 


GRAPHIC  ARTIST:  To  join  a  team  to 
roduce  graphics,  pages,  all  section 
onts.  We  want  a  creative  team  member. 
We  begin  pagination  this  summer.  Send 
resumes  to  Editor ,  The  News-Times,  333 
Main  Street,  Danbury,  CT  06810. 

CIRCULATION 

CIRCULATION  DIREaOR 
We  are  looking  for  someone  who  is 
currently  the  number  one  District  Man¬ 
ager,  Circulation  Manager  or  Single 
Copy  Sales  Manager  who  should  be 
the  Circulation  Director  in  that  paper 
or  group  now.  We  are  looking  for  an 
experienced  Circulation  individual  who 
has  management/supervisory  experi¬ 
ence  in  a  competitive  market.  Circula¬ 
tion  Director  will  report  to  the  Publisher 
and  be  an  integral  part  of  the  newspa¬ 
per's  management  team.  We  are  a 
group  of  paid  and  free  weekly  pub¬ 
lications.  Base  salary  between 
$38,000  and  $42,000  with  a  bonus 
rogram  of  6K  with  an  excellent 
enefit  pragram.  Please  provide 
resume  and  cover  letter  stating  why 
you  should  be  the  Circulation  Director. 
Excellent  career  opportunity.  Please 
respond  to  Box  08076,  Editor  &  Pub¬ 
lisher 

CIRCULATION  DIRECTOR  for  small 
daily  in  growing  market.  Apply  to  Pub¬ 
lisher,  News  Chief,  650  Sixth  St.,  SW, 
Winter  Haven,  FL  33882. 

PRESTIGIOUS  Major  Metro  seeking  a 
highly  skilled  Home  Delivery  Director. 
Location  cannot  yet  be  revealed;  any 
relocation  concerns  will  be  offset  by 
opportunity.  Box  08077,  Editor  &  Pub¬ 
lisher. 

SINGLE  COPY  MANAGER 

Knight-Ridder  Inc.  newspaper,  circ. 
34,000  daily/42, OOOSundoy  in 
Boulder,  CO  seeks  single  copy  man¬ 
ager  with  at  least  2  years  experience 
successfully  leading  and  motivating 
employee  staff  and  independent  con¬ 
tractors  in  a  medium  to  large  newspa¬ 
per.  Strong  analytical  skills  and  a  good 
working  knowledge  of  spreadsheets, 
database  and  ward  processing  software 
are  essential;  college  degree  preferred. 
We  offer  competitive  pay  and  excellent 
benefits.  Please  send  resume  and  salary 
histoiy  to  Daily  Camera,  P.O.  Box  591, 
Boulder,  CO  80306-0591 . 

CIRCULATION  SALES/ 
MARKETING  MANAGER 
The  Opelika-Auburn  News  is  looking 
for  a  full-time  Circulation  Sales/ 
Marketing  Manager.  This  person  will 
report  to  the  Circulation  Manager.  Suc¬ 
cessful  applicant  will  be  part  of  a 
dynamic  team  &  expected  to  be  a  team 
player  as  well.  The  main  duty  of  the 
Circulation  Sales/Marketing  Manager 
will  be  to  increase  the  home  delivery 
numbers  through  proven  sales  tactics. 
Other  responsibilities  will  include  the 
training  of  salespeople,  organizing 
Newspaper  in  Education  and  planning 
carrier  sales  contests.  We  need  an 
aggressive,  focused  individual  ta  help 
us  with  new  ideas  and  enthusiasm. 
Send  resumes  to:  Opelika-Auburn 
News,  Attn:  Gene  Shores,  P.O.  Drawer 
2208,  Opelika,  AL  36803. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
The  Bismarck  Tribune  is  a  31,000 
circulation,  capital  city  newspaper  with 
an  opening  for  a  Circulation  Manager. 
We  are  searching  far  and  wide  for  a 
candidate  who  has  solid  operational 
skills  in  large,  rural  circulation  areas; 
knowledge  of  the  best  processes  that 
lead  to  customer  service  for  both 
readers  and  carriers;  and  circulation 
cost  controls  with  good  understanding 
of  return-on-Investment.  Equal  experi¬ 
ence  in  audience  development  through 
marketing/product  strategies,  reader 
promotion,  carrier  promotians  should 
be  evident.  The  right  condidate  will  be 
a  good  communicator,  coach  for 
marketing  and  operations  staff,  and  be 
able  to  connect  with  the  newsroom.  To 
apply  send  a  letter,  resume  and 
references  to:  Libby  Simes,  HR  Man¬ 
ager,  Bismarck  Tribune,  P.O.  Box 
1498,  Bismarck,  ND  58502.  Closing 
date:  March  5,  1 997. 

CIRCULATION  MANAGER  & 
ASSISTANT  MANAGER 

Dow  Jones  and  Company,  Inc.,  pub¬ 
lisher  of  The  Wall  Street  Journal,  Bar¬ 
ron's  and  the  NBEW,  and  a  leading 
provider  of  business  news  and  informa¬ 
tion  has  an  immediate  need  for  a 
Circulation  Manager  and  Assistant 
Circulation  Manager.  These  positions 
will  be  located  in  our  Palo  Alto,  CA 
office. 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
Southeastern  North  Carolina 
13,000  PM  and  15,000  Sunday  AM 
seeks  an  individual  who  not  only 
knows  the  importance  of  delivering 
what's  been  sold,  but  knows  you  have 
to  sell  it  firsti  Along  with  our  readers, 
we  believe  we  publish  the  best  local- 
hometown  newspaper  in  The  Caro¬ 
lines.  Now  we  need  a  "believer"  capable 
of  developing,  orchestrating  and  lead¬ 
ing  our  sales  efforts.  If  you  possess 
innovative  sales  strategies,  promotion 
plans  and  campaigns  aimed  at  grow¬ 
ing  home  delivery,  single  copy  and  all 
other  areas  of  circulation  sales,  you're 
the  person  we're  in  search  of.  We  offer 
on  excellent  compensation  and  benefits 
program  including  medical,  dental  and 
optical  coverage,  plus  401  (k).  Reply 
with  objectives  letter,  resume  and 
salary  history  to  Box  08078,  Editor  & 
Publisher. 

REGIONAL  CIRCULATION  MANAGER 

INDIANAPOUS  NEWSPAPERS,  INC.  is 
the  publisher  of  The  Indianapolis  Star 
and  The  Indianapolis  News,  the  largest 
daily  paper  in  the  state  of  Indiano.  Our 
combined  daily  circulation  exceeds 
300,000,  and  our  Sunday  circulation 
exceeds  400,000. 

We  are  converting  our  home  delivery 
distribution  system  to  delivery  agen¬ 
cies.  This  change  will  enable  us  to  pro¬ 
vide  excellent  customer  service  and  can- 
tinue  to  grow  circulation. 


The  successful  candidate  will  have 
experience  in  the  supervision  of  distri¬ 
bution  and  delivery  resources  for  a  geo¬ 
graphic  territory.  Applicants  with  prior 
experience  in  managing  home  delivery 
and/or  single  copy  distribution  of  pub¬ 
lications,  preferred. 

Our  requirements  include  a  BS/BA, 
experience  in  circulation  or  distribution 
and  previous  management  experience. 
Strong  organizational,  analytical  and 
plonning  skills  are  required,  alang  with 
excellent  oral  and  written  communica¬ 
tion  skills. 

We  offer  an  excellent  salary,  benefits 
package  and  opportunities  for  growth. 
Qualified  applicants  should  forward 
resume  in  confidence,  to:  Dow  Jones  & 
Co.,  Inc.,  Circulation  Dept-BG,  1701 
Page  Mill  Road,  Palo  Alto,  CA  94304. 

Equal  Opportunity  Employer 
TRANSPORTATION  MANAGER 

Join  the  Contra  Costa  Times  transporta¬ 
tion  team.  We  are  looking  for  a  leader 
to  build  an  efficient  distribution  system 
to  meet  the  needs  of  home  delivery, 
develop  contingency  distribution  plans 
and  achieve  operational  performance 
goals  on  on  time  delivery,  staffing 
levels  and  budget.  Must  hove  had  prior 
supervisory  and  budgeting  experience. 
Full  time  position  with  excellent  bene¬ 
fits. 

For  immediate  consideration  send 
resume  with  salary  requirements  and 
history  to: 

Contra  Costa  Times 
Human  Resources  Department 
Transportation  Manager 
P.O.  Box  5088 
Walnut  Creek,  CA  94596 
or  fax  (510)  977-8444 


The  Regional  Circulation  Manager  acts 
as  the  Publisher's  Representative  ta 
manage  the  final  results  expected  from 
agents  in  a  region.  Each  region  is 
responsible  for  morning,  evening  and 
Sunday  publications  with  between 
25,000  -  35,000  Sunday  circulation. 
This  key  position  reports  directly  to  the 
metro  circulation  manager. 

We  are  seeking  highly  motivated, 
results-oriented  individuals  with  a  pro¬ 
ven  history  of  success.  Candidates  must 
have  experience  managing  expense, 
revenue  and  promotional  budgets.  A 
college  degree  or  5  years  of  circulation 
management  experience  is  required. 

Candidates  not  selected  for  regional 
circulation  manager  will  be  considered 
for  assistant  regional  circulation  man¬ 
ager  positions. 

We  offer  a  competitive  compensation 
and  benefits  package. 

To  apply,  please  send  your  resume, 
cover  letter  and  salary  history  to: 
Indianapolis  Newspapers,  Inc. 
c/a  Caral  Dahl,  Recruiting  Manager 
P.O.  Box  145^ 
Indianapolis,  IN  46206-0145 
Fax  (317)  633-1281 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

TRANSPORTATION  MANAGER 
Mid-sized  Midwestern  Metro  in  Zone  5 
seeks  a  Transportation  Manager  to 
supervise  its  trucking  fleet,  unionized 
drivers,  and  zoned  delivery  operation. 
Requires  experience  in  delivery  of  zip 
code  zoned  multiple  products.  Excellent 
salary  and  benefits.  Send  cover  letter 
and  resume  to  Box  08045,  Editor  & 
Publisher  by  March  14,  1997.  EOE. 


EDirrOR  &  PUBLISHER: 

The  link  for  the  newspaper  industry  every  week  since  1884. 


48  Editor  6?  Publisher  ■  February  15,  1997 


t 


_ CIRCULATION _ 

DIVISION  MANAGER 
The  Standard-Examiner  is  seeking  a 
Division  Manager  to  manage  8  district 
managers,  with  nearly  400  routes  and 
20,000  paid  circulation.  Weare  an  after¬ 
noon  paper  in  a  strong  growth  market. 

If  you  can  motivate  district  managers, 
and  carriers  to  meet  our  high  stan¬ 
dards  in  Sales,  Service  and  Collections, 
and  are  looking  for  an  opportunity  to 
join  a  progressive  newspaper,  send 
your  resume  to  (Fax  (801)  625-4508) 
P.O.  Box  951,  Ogden,  UT  84402, 
Attn:  Bud  Neslin.  Ogden  is  located 
in  the  Top  of  Utah,  and  is  a  great  place 
to  live.  Salary  and  Bonus  Potential 

($37,000  •  $42,000). _ 

_ EDITORIAL _ 

ALTERNATIVE  V/RITER 
Cityview,  a  fast-growing  alternative 
newsweekly  in  Des  Moines,  is  looking 
for  a  staff  writer  who  can  hunt  big 
gome  as  well  as  make  words  do  the 
mambo.  Ambition  more  important  than 
experience.  Send  resume  and  clips  to 
David  Martin,  Cityview,  100  4th  St., 
Des  Moines,  lA  50309. 

ASSIGNING  EDITOR 
Suburban  Philadelphia  daily  needs  a 
sharp,  aggressive  assignments  editor 
who  can  get  interesting,  well-written 
stories  into  the  paper.  Must  know  how 
to  craft  a  stary,  from  brights  to  pro¬ 
jects,  and  get  me  best  out  of  reporters. 
Send  letter,  resume  and  clips  to:  Lanny 
Morgnanesi,  The  Intelligencer,  Box 
858,  Doylestown,  PA  18901.  E-mail 
at:  73540.3655@Compuserve.com. 

ASSISTANT  MANAGING  EDITOR 

The  Detroit  Free  Press  is  looking  for  an 
editor  to  coordinate  daily  and  long¬ 
term  content  planning  among  a 
number  of  departments. 

The  Assistant  Managing  Editor/News 
will  work  specifically  with  the  City, 
Nation/World  and  Business  desks,  but 
will  be  responsible  for  helping  to  pro¬ 
duce  the  best  possible  content  for  each 
clay's  newspaper  from  all  departments. 

The  AME/News  will  coordinate  multi¬ 
department  efforts  and  will  centralize 
our  long-term  and  advance  planning 
for  content. 

Carole  Leigh  Hutton 
Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400  ext.  6606 
Fax:  (313)  222-5981 
E-mail:  hutton@det-freepress.com 
ASSISTANT  CITY  EDITOR:  The  Island 
Packet,  a  daily  on  Hilton  Head  Island, 
SC,  has  an  opening  for  an  assistant 
city  editor.  Responsibilities  include 
overseeing  newsroom's  operation  at 
night  plus  planning  and  editing  of 
Sunday  paper  in  a  rapidly  growing 
market  in  the  South  Carolina  Low  coun¬ 
try.  Please  fax  resumes  to  Fitz  McAden, 
(803)  842-8314. 

Do  not  remove  a  fly  from  your  friend" s 
forehead  with  a  hatchet. 

Chinese  proverb 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

The  North  Jersey  Herald  &  News  is 
seeking  an  assistant  city  editor. 
Responsibilities  include  overseeing 
reporters  and  stringers  at  night  plus 
assisting  with  the  planning  of  coverage 
in  a  hi^ly  competitive  news  market. 

Send  resumes  to  C.  John  Schoone- 
jongen,  assistant  managing  editar. 
New  Jersey  Herald  &  News,  988  Main 
Avenue,  Passaic,  NJ  07055. 

ASSISTANT  TOPIC  EDITOR 
MEDICINE  &  TECHNOLOGY 

The  Orange  County  (Calif.)  Register  is 
looking  for  an  Assistant  Topic  Editor  to 
oversee  coverage  of  its  Medical  and 
Science  coverage. 

The  job  includes  the  planning  and 
execution  of  daily  news,  weekend  and 
investigative  stories  as  well  as: 

•  Leading  a  team  of  2  Pulitzer-Prize 
winning  medical  reporters  with 
responsibility  for  covering  the 
county's  delivery  of  medical  care  to 
a  diverse  and  growing  population; 
tracking  national  health 
trends,  and  helping  oversee  a 
weekly  Lifestyle  page  devoted  to 
health  news.  Orange  County  is 
home  to  some  of  the  country's 
largest  managed  care  systems,  as 
well  as  the  University  of 
California,  Irvine,  one  of  the 
leading  research  institutions  in 
America. 

*  Leading  a  team  of  2  science  and 
environmental  reporters.  Lost  year, 
the  University  of  California,  Irvine, 
won  two  Nobel  prizes  for  science. 
The  county  is  an  ecologically 
diverse  community  of  2.6  million 
where  rapid  growth  has  presented 
unique  challenges  to  an 
environment  where  desert 
mountain  ranges  give  way  to  the 
Pacific  Ocean. 

The  successful  candidate  will  have  a 
minimum  of  3  years  reporting  experi¬ 
ence  on  a  daily  metro,  plus  a  minimum 
of  2  years  editing  experience,  with 
high  organizational  skills  and  a 
demonstrated  ability  to  bring  clarity 
and  focus  to  copy. 

The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market. 

It  won  the  1996  Pulitzer  Prize  for 
investigative  reporting  for  a  year-long 
series  of  stories  into  medical  practices  at 
the  University  of  California,  Irvine. 

Please  submit  a  packet  demonstrating 
current  work  as  well  as  a  resume  and 
one-page  statement  of  philosophy  to 

John  Doussard 
624  N.  Grand  Avenue 
Santo  Ana,  CA  92701 
Fax  (714)  565-3681 


REPORTER 

Chicago  area  daily  seeks  business 
writer  to  cover  local  news  and  develop 
regional  stories  on  computers  and 
technology  for  a  new  business  section 
being  developed  for  four  Chicogoland 
papers  (combined  circulation:  1 40,000). 
The  ideal  candidate  will  hove  a  couple 
years  of  doily  newspaper  experience.  No 
business  reporting  experience  required. 
We  want  someone  with  a  knack  for 
turning  the  ordinary  into  the  exceptional. 
Someone  who  uses  real  people  to  tell  real 
stories  for  the  average  reader. 

Send  resume  and  6-8  clips  to  Mike 
Chapin,  managing  editor.  The  Beacon- 
News,  101  S.  River  Street,  Aurora,  IL 
60506. 

BUSINESS  WRITER 

The  Cape  Cod  Times,  a  50,000- 
circulation  daily  newspaper  in 
Hyannis,  MA,  is  seeking  a  business 
writer.  Minimum  two  years  of  newspa¬ 
per  business  reporting  experience. 
Candidate  should  be  skilled  in  both 
deadline  and  feature  writing.  Com¬ 
puter-assistant  reporting  and  document 
research  skills  a  plus.  Send  resume  and 
clips  to  Jim  Kinsella,  business  editor. 
Cape  Cod  Times,  319  Main  Street, 
Hyannis,  MA  02601 . 

EDITORIAL 


EDITORIAL  WRITER 

Formulates  and  writes 
editorials  for  national 
newspaper.  Requires  a  college 
degree  with  extensive  national 
reporting  experience;  must 
have  excellent  analytical 
communications,  and 
problem-solving  skills; 
centrist  political  views;  the 
ability  to  write  thoughtful  and 
compelling  editorials;  and 
adapt  to  change  productively. 
Strong  knowledge  of  womens’ 
issues  preferred. 

Send  resume  and  writing 
samples/clips  to: 

USA  TODAY 
Human  Resources- Attn:  EM 
1000  Wilson  Blvd. 

Arlington,  VA  22229 
or  E-mail  to: 

emcnair@usatpoa.gannett.com 


AN  EQUAL 
OPPORTUNITY 
EMPLOYER 


The  Antelope  Valley  Press,  one  of  Cali¬ 
fornia's  fastest  growing  newspapers, 
seeks  a  copy  chief  to  lead  its  six-person 
copy  desk.  Speed,  accuracy,  assertive¬ 
ness  and  management  ability  are  key. 
We'd  like  to  hear  from  you  if  you  can 
spot  holes  and  fix  them,  edit  tigntly  and 
quickly,  write  crisp,  compelling 
headlines,  coax  the  paper  off  the  floor 
on  time,  and  lead,  inspire  and  coach  a 
talented  staff.  B.A.  degree  with  three 
years  reporting  experience,  no  less 
than  four  years  copy  desk,  at  least  one 
year  as  a  supervisor.  Send  resumes  to 
Antelope  Valley  Press,  Attn:  Personnel, 
P.O.  Box  880,  Palmdale,  CA  93590. 

COPY  EDITOR  -  The  Spokesman- 
Review  has  a  copy  desk  opening  for  a 
highly-skilled  editor.  The  editing  staff 
of  The  Spokesman-Review  consistently 
wins  recognition  for  its  headline  writ¬ 
ing  and  page  layout.  The  Society  of 
Newspaper  Designers  recently  named 
The  Sfxskesman-Review  one  or  the  best 
designed  newspapers  in  the  world. 
Our  reporting  staff  routinely  wins  top 
national  awards  including  the  Liv¬ 
ingston  Award,  the  Polk  Award  and 
many  others.  The  photojournalism  m 
The  Spokesman-Review  is  known  and 
recognized  nationally  as  some  of  the 
best  work  being  done  in  newspapers. 
The  copy  desk  works  with  all  of  these 
departments  to  produce  one  of  the  best 
newspapers  in  the  Northwest.  The  suc¬ 
cessful  candidate  will  possess  solid 
news  judgment  and  have  exceptional 
editing  and  headline  writing  skills. 
Pagination  or  design  experience  are 
required  for  this  position  as  night  copy 
editor  on  120,000  Pacific  Northwest 
daily.  Send  resume  and  clips  to  Kevin 
Graman,  The  Spokesman-Review,  P.O. 
Box  2160,  Spokane,  WA  99210- 
1615. 

E-mail:  kevingr@spokesman.com 

COPY  EDITOR  -  PAGE  DESIGN 
Work  with  reporters  and  editors  who 
care  obout  making  good  copy  great. 
Blend  it  with  photos  and  graphics  on 
new  pagination  system  to  produce  com¬ 
pelling  pages.  Join  expanding  staff  at 
The  Register-Mail,  a  17,500  six-day 
daily  in  great  Illinois  community.  A 
Copley  Newspaper  offering  com¬ 
petitive  pay,  comprehensive  benefits. 
Equal  opportunity  employer.  Send 
resume,  samples  of  work  to: 

Robert  F.  Harrison,  Editor 
The  Register-Mail 
140  S.  Prairie  Street 
Galesburg,  IL  61402-0310 

COPY  EDITOR  IN  SPORTS 

Copy  editor  needed  in  America's  No. 
1  sports  town.  Must  gracefully  handle 
beat  writers,  wires  and  columnists  on 
some  of  the  toughest  deadlines  in  the 
Eastern  Time  Zone.  Excellent  work  skills 
essential.  Stunning  headlines  desirable. 
Mac  skills  preferable.  Reply  to: 

Joe  Grimm 

Recruiting  and  Development  editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 

E-Mail:  grimm@det-freepress.com 
(800)  678-6400  ext.  6490 
Fax:  (313)  222-5981 
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HELP  WANTED 

EDITORIAL 


COPY  EDITOR/WIRE  EDITOR  -  We 
need  a  person  who  likes  working  with 
the  wires,  has  sharp  news  judgment, 
con  lay  out  interesting  pages  and,  pre¬ 
ferably  knows  QuarkXPress.  Central 
Pennsylvania  morning  newspaper. 
Include  cover  letter,  resume,  pages, 
salary  history  to  Box  08073,  Editor  & 
Publisher. 

COPY  EDITOR 

European  Stars  &  Stripes,  a  50,000 
daily  based  in  Darmstadt,  Germany, 
seeks  a  copy  editor/newsroom  systems 
manager  for  its  main  news  desk.  Must 
hove  at  least  five  years'  daily  newspa¬ 
per  experience  with  at  least  two  years 
of  that  on  a  copy  desk.  Must  have  solid 
experience  as  a  copy  editor  working 
with  writers.  A  bachelor's  degree  is 
required.  Must  have  a  proven  track 
record  of  solving  common  newsroom 
agination  problems,  an  advanced 
nowledge  of  QuarkXPress  and 
Microsoft  Word  and  the  ability  to  pass 
that  knowledge  along  to  co-workers  in 
training  sessions.  As  the  newsroom 
systems  manager  will  be  expected  to 
be  the  primary  software  problem  solver 
in  the  newsroom. 

Compensation  package  of  at  least 
$45,000  includes  salary,  tax-free  hous¬ 
ing  allowance.  Transportation,  moving 
expenses  paid.  Send  cover  letter, 
resume  to  Editor,  Box  42,  The  Stars  & 
Stripes,  Apo,  AE  0921  1  or  fax  to 
(011-49)  6155-601395.  Applications 
must  be  received  no  later  than  March 
7. 

Equal  Opportunity  Employer 
COPY  DESK  CHIEF 

Supervisory  position  for  The  Honolulu 
Advertiser  (100,000  daily,  190,000 
Sunday).  Strong  word  editing,  content 
skills.  Previous  management  experi¬ 
ence  a  plus.  Send  cover  letter,  resume 
ond  samples  to  M.J.  Smith,  managing 
editor.  The  Honolulu  Advertiser,  605 
Kapiolani  Blvd.,  Honolulu,  HI  96813. 

COPY  EDITORS/PAGE  DESIGNERS 

King  County  Journal  Newspapers,  pub¬ 
lishing  the  Eastside  Journal  in  Bellevue 
and  the  South  County  Journal  in  Kent, 
seek  applicants  for  current  and  future 
openings  in  Features,  News  and 
Sports.  Both  papers  are  fully 
paginated.  Applicants  must 
demonstrate  expertise  in  all  phases  of 
copy  editing,  page  design  and  com¬ 
puter  skills  including  proficiency  in 
QuarkXPress,  Photoshop  and  other 
grophics  programs,  and  in  both  Mac 
and  PC  platforms.  Send  resume,  six 
pages  of  design  examples  and  a  brief 
description  of  the  computer  system  you 
are  currently  using  to  Human 
Resources,  P.O.  Box  1 30,  Kent,  WA 
98035-0130.  Salory  commensurate 
with  experience. 


_ EDITORIAL _ 

COPY  EDITORS 

The  Lincoln  Journal  Star,  a  75,000- 
circulation  (84,000  Sunday)  morning 
daily  in  Nebraska's  capital,  anticipates 
two  news  desk  openings  in  the  coming 
months. 

We're  looking  for  all-around  desk 
editors  who  can  handle  copy, 
headlines,  page  design  and  pagination 
and  know  their  way  around  the  wires. 
We're  a  busy,  cross-trained  desk  with 
lots  of  opportunity  to  do  different 
things. 

You  could  be  right  for  us  if  you  have  at 
least  a  year  of  copy  desk  experience  at 
a  daily  newspaper;  a  passion  for 
news;  o  thorough  knowledge  of  gram¬ 
mar,  punctuation,  usage  and  AP  style; 
a  flair  for  headline  writing  and  page 
design;  an  eye  for  detail;  and  a  com¬ 
mitment  to  making  deadline. 

We  could  be  right  for  you  if  you  want 
variety  in  your  work,  dedicated  col¬ 
leagues,  competitive  salary  and  bene¬ 
fits,  and  a  community  that  combines 
the  liveliness  of  a  coliege/government 
town  with  the  Midwest's  famously  low 
cost  of  living. 

Please  send  cover  letter,  resume  and 
work  samples  to:  Human  Resources,  Lin¬ 
coln  Journal  Star,  P.O.  Box  81609,  Lin¬ 
coln,  NE  68501-1609.  We  are  an 
equal  opportunity  employer. 


COPY  EDITOR 

The  New  Haven  Register,  an 
aggressive  and  colorful  100,000  AM 
paper  in  Yale's  hometown,  seeks  an 
experienced  copy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  on  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to;  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


DESIGN  EDITORS 

FEATURES  DESIGN  EDITOR  with  at 
least  3  years  experience  in  print 
media.  Design  section  covers,  inside 
pages,  work  with  editors  to  create 
attractive,  informative  and  entertoining 
sections.  Knowledge  of  QuarkXPress, 
Photoshop,  and  Freehand  required. 

NEWS  DESIGN  EDITOR  with  at  least  3 
years  experience  in  print  media. 
Design  Page  one  and  Metro  covers, 
local  and  national-foreign  inside 
pages.  Focus  on  attractive  page  design 
and  strong  emphasis  on  news  editing 
and  accuracy.  Knowledge  of  QuarkX¬ 
Press  required.  Candidates  should  be 
willing  to  openly  discuss  ideas  with  col¬ 
leagues  and  be  prepared  to  work  in  an 
energetic  and  enthusiastic  department. 
Send  tearsheets  and  resume  to:  Kevin 
Dale,  managing  editor.  Fort  Worth 
Star-Telegram,  400  W.  7th,  Fort 
Worth,  TX  76102. 


_ EDITORIAL _ 

DESIGN  EDITOR 

The  Los  Angeles  Daily  News  seeks  a 
design  editor  to  coordinate  all  aspects 
of  the  newspaper's  design  and  use  of 
graphics,  and  to  oversee  presentation. 
This  new,  key  spot  will  report  to  the 
editor.  Improving  the  newspaper's 
design  is  among  the  great 
opportunities  for  this  editor,  who  must 
have  strong  content  as  well  as  graphic- 
design  skills,  and  wants  to  produce  a 
snazzy,  lively  and  compelling  paper. 
Letter,  resume,  sample  of  your  paper  to 
Dave  Butler,  editor.  The  Daily  News, 
P.O.  Box  4200,  Woodland  Hills,  CA 
91365-4200. 


EDITOR 

The  Times-Herald  (Vallejo,  CA)  is  seek¬ 
ing  a  top-notch  candidate  to  fill  the 
editor's  position  in  one  of  California's 
most  challenging  and  dynamic 
markets.  The  newspaper  is  a  22,000 
circulation  daily  in  the  Bay  Area  with  a 
news  staff  of  25.  The  editor  would 
supervise  not  only  the  operation  of  the 
department,  but  be  expected  to  play  an 
active  role  on  a  management  team 
which  drives  the  paper  in  an  intensely 
competitive  market.  Vallejo  is  an 
incredibly  diverse  market,  ethnically, 
demographically  and  geographically. 
The  job  requires  not  only  superior  news 
skills,  but  an  individual  with  strong 
personnel  management  techniques. 
Fall  installation  of  a  new  front-end 
system  is  planned.  Please  send  a  letter 
of  application  and  resume  to  David  Str¬ 
inger,  publisher,  Times-Herald,  P.O. 
Box  3188,  Vallejo,  CA  94590.  No 
phone  calls,  please. 


EDUCATION  REPORTER 
The  Citizen,  an  award-winning  16,000 
daily,  seeks  an  education  repxsrter  who 
can  get  beyond  the  school  board  and 
tell  our  community  about  its  schools. 
The  position  also  includes  coverage  of 
youth  and  family  issues.  If  you  can 
write  for  readers  (not  sources)  and  can 
turn  education  mumbo-jumbo  into 
stories  our  community  needs,  you're 
the  ideal  candidate.  Experience  pre¬ 
ferred,  but  outstanding  recent  gradu¬ 
ates  encouraged  to  apply.  Send 
resume,  clips  and  10  education  story 
ideos  to  Alan  Vaughn,  city  editor.  The 
Citizen,  25  Dill  St.,  Auburn,  NY  1 3021 . 

EDUCATION  REPORTER  -  The  Bucks 
County  Courier  Times,  a  75,000- 
circulation  daily  in  suburban  Philadel¬ 
phia,  needs  an  education  reporter  to 
join  a  team-oriented  newsroom.  We're 
looking  for  a  hard-hitting  reporter  with 
a  knack  for  story-telling,  getting  aheod 
of  issues  and  willing  to  spend  time  in 
classrooms  and  not  just  at  school 
board  meetings.  Minorities  and  women 
are  encouraged  to  apply.  Send  resume 
and  clips  to  Cathey  O'Donnell,  topic 
editor.  Courier  Times,  8400  Route  1 3, 
Levittown,  PA  1 9057. 

COPY  EDITOR--22,000  daily  in 

Northwest  California's  gorgeous 
redwood  country  seeks  full-time  gram¬ 
marian/layout  person/headline 
wordsmith  for  news  desk.  Mac,  Leaf 
knowledge  beneficial;  AP  style  know¬ 

ledge  required.  Zone  9  preferred.  Let¬ 
ter/resume  to  Rex  Wilson,  managing 
editor,  Times-Standard,  P.O.  Box 
3580,  Eureka,  CA  95502,  fax  (707) 
441-0501. 

E-mail:  times@northcoast.com 


_ EDITORIAL _ 

EDITOR  "  The  Congressional  Quarterly 
Weekly  Report,  a  newsmagazine  on 
Congress,  legislation  and  politics, 
seeks  a  news  editor  to  manage  the 
Inside  Congress  section  of  the  maga¬ 
zine  and  to  supervise  a  staff  of  three 
beat  reporters.  The  preferred  candi¬ 
date  will  have  Washington  journalism 
experience  and  demonstrated  editing 
and  supervisory  skills.  The  job  involves 
the  conception,  development  and 
packaging  of  stories  and  graphics  for 
an  audience  of  public  policy  experts, 
journalists  and  academics.  Apply  to 
Deborah  McGregor,  managing  editor, 
1414  22nd  Street,  NW,  Washington, 
DC  20037. 


EXECUTIVE  EDITOR 

The  Daily  Times,  a  22,000  circulation- 
and-growing  daily  at  the  foot  of  the 
Great  Smoky  mountains  in  Maryville, 
TN,  seeks  a  top  news  executive  to  lead 
an  already  good  newspaper  to  that 
next  level.  The  successful  candidate  will 
have  broad  newsroom  experience, 
possess  strong  news  judgment  and  staff 
development  skills.  We're  just  outside 
of  Knoxville  and  the  quality  of  life  is 
first-rate--recreation,  fine  schools, 
good  people  and,  of  course,  UT.  Send 
resume  and  salary  history  to:  Max 
Crotser,  publisher.  The  Daily  Times, 
P.O.  Box  9740,  Maryville,  TN  37802- 
9740. 


EXPERIENCED  COPY  EDITOR  needed 
at  The  Repository  in  Canton,  Ohio.  The 
Repository  is  a  62,000  daily  and 
80,000  Sunday  in  northeast  Ohio.  We 
were  judged  the  best  paper  in  the  state 
the  past  two  years  in  The  Associated 
Press  contest.  The  successful  candidate 
will  possess  first-rote  headline-writing 
skills  and  be  a  nuts  and  bolts  editor 
well-versed  in  word  usage  and  AP 
style.  Mac  skills  and  QuarkXPress 
knowledge  will  help  you  win  this  job. 
Write  to:  Will  Kennedy,  assistant 
managing  editor.  The  Repository,  500 
Market  Ave.,  S.,  Canton,  OH  44702. 


FEATURES  COPY  EDITOR 
If  you  see  a  features  section  as  the 
place  Dear  Abby  resides,  skip  to  the 
next  ad.  But  if  you  view  a  features  sec¬ 
tion  as  a  place  to  reach  out  and  grab 
readers  with  designs  that  pop,  send  us 
your  resume.  We're  a  features  section 
at  a  43,000  AM  that  produces  six  Liv¬ 
ing  sections,  a  Food  section  and  a 
weekly  entertainment  guide.  Salary 
range:  $23,100-32,500,  dayside.  See 
our  web  site,  http://virww.ydr.com.  Send 
resume,  tearsheets  to  Features  Editor, 
York  Daily  Record,  P.O.  Box  15122, 
York,  PA  17405.  EOE. 

FEATURES  WRITER  for  Boston-based 
national  legal  publication.  Must  have 
substantial  experience  writing  features 
and  news,  and  excellent  reporting  and 
writing  skills.  Editing  skills  a  plus.  Low 
degree  not  necessary.  Send  resume, 
clips  and  salary  requirement  to  Editor, 
P.O.  Box  47202102,  Boston,  MA 
02102. 

FREELANCERS:  Hip  magazine  covers 
cutting-edge  culture.  Send  clips  to  EYE, 
301  S.  Elm  Street,  Suite  405, 
Greensboro,  NC  27401 . 

http:  // WWW.  infi  .net/ ~eye. 

FAX  YoilR  AD  TO  US 
@  (212)  929-1259 


Equal  Employment 
Opportunity  Employer 

EDITOR  &  PUBLISHER'S  1997  MARKET  GUIDE 
is  available  through  our  Circulation  Department 
at  (212)  675-4380. 
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_ EDITORIAL _  I  EDITORIAL 

GRAPHIC  ARTIST  \  MANAGING  EDITOR 


The  Waterloo  Courier  has  developed  o 
reputation  for  top-notch  graphics  and 
design.  We  wont  someone  to  help 
build  on  that  tradition.  We  give  our 
artists  state-of-the-art  tools  and  con¬ 
siderable  freedom.  The  opening  is 
immediate,  but  we  encourage  spring 
college  grads  to  apply.  The  Waterloo 
Courier  is  a  50,CXX)  PM  doily  in  north¬ 
east  Iowa.  Send  resume  and  clips  to 
Soul  Shapiro,  editor,  Woterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 

INVESTIGATIVE  REPORTER 
The  Daytona  Beach  News-Journal 
seeks  an  experienced,  aggressive 
investigative  reporter  to  help  sustain 
our  trodition  of  hard-hitting,  prize¬ 
winning  journalism.  We  want  an 
energetic  digger  who  is  skilled  in  work¬ 
ing  sources,  probing  public  records 
and  doing  computer-assisted  research. 
The  right  candidate  will  also  be  a 
polished  writer  who  can  produce  well- 
crafted  stories  that  inform  readers  and 
provoke  action.  Send  letter,  resume 
and  clips  to:  Don  Lindley,  managing 
editor.  The  News-Journal,  P.O.  Box 
283 1 ,  Daytona  Beach,  FL  32 1 20-283 1 . 

UFESTYLE  EDITOR 

Aggressive,  mid-size  daily  on  the  Gulf 
Coast  is  looking  for  an  AME  to  oversee 
all  aspects  of  its  entertainment  and  life¬ 
styles  sections.  Monagerial  experience 
and  a  creative  approach  to  story 
assignments  and  layout  are  required. 
Top  salary  and  benefits  package.  Send 
resume  and  clips  to  Box  07853,  Editor 
&  Publisher. 

ABCNEWS  is  currently  looking  for  sea¬ 
soned  online  producers.  We  want 
candidates  with  strong  writing  and 
reportorial  skills  as  well  as  strong  copy 
editing  skills.  Prefer  candidates  who 
already  have  online  news  experience, 
but  not  a  prerequisite.  HTML  not 
required.  Looking  for  journalists  who 
can  handle  national,  international 
news  stories,  hard  deadlines  and  who 
can  conceptualize  multi-media  treat¬ 
ments  to  accompany  text.  Send 
resume/clips  to  aglowb@ccabc.com. 

LIFESTYLES/SPECIAL  SECTIONS 
Wisconsin  newspaper  group  seeks 
creative,  progressive  person  for  its  Life¬ 
styles  Editor./Special  Sections 
Coordinator.  Blend  the  synergies  of  six 
newspapers,  including  two  dailies,  for 
quality  section  pages  and  special  pub¬ 
lications.  Candidates  should  hove  min¬ 
imum  one  year  of  professional  news¬ 
paper  experience  and  be  proficient  in 
QuarkXPress.  Send  resume,  samples 
and  references  to  George  Piper, 
managing  editor.  Portage  Daily  Regis¬ 
ter,  309  DeWitt  Street,  Portage,  Wl 
53901. 

REPORTER 

Award-winning  newspaper  in 
Sauthwestern  New  Hampshire  seeks 
reporter  for  general  assignment, 
enterprise  writing.  We'd  like  fast- 
paced  deadline  experience.  Send 
resume,  clips,  references  to  Tom 
Kearney,  The  Keene  Sentinel,  P.O.  Box 
546,  Keene,  NH  03431  or  e-mail: 
tfk@keenesentinel.com 


Wyoming's  leading  daily  newspaper, 
nestled  between  the  Black  Hills  and  the 
Big  Horn  Mountains,  is  looking  for  a 
managing  editor  to  keep  us  on  me  cirt- 
ting  edge.  Replacing  staffer  who's 
been  hired  by  the  Albuquerque 
Journal.  Management  skills  are  a  must. 
Design,  desk,  and  pagination  experi¬ 
ence  preferred,  but  skilled  senior 
reporters  shouldn't  shy  away.  Our 
award-winning  staff  is  small  but  tough 
at  7,000-circulation  daily.  Send 
resume  to  Publisher  Ron  Franscell,  The 
News-Record,  P.O.  Box  3006,  Gillette, 
WY  82717.  TEL:  (307)  682-9306. 

MANAGING  EDITOR 
Growing  newspaper  operation  in  the 
Rocky  Mountains  is  seeking  an 
aggressive  nKinoging  editor  to  lead  the 
news  department  of  its  award-winning, 
6,000  circulation  community  weekly 
and  9,000  circulation  daily  newspa¬ 
per. 

Applicants  should  hove  strong  writing 
and  editing  skills,  a  commitment  to 
accuracy,  and  a  minimum  of  three 
years  supervisory  experience  at  a 
newspaper.  We  are  seeking  a  leader 
who  is  skilled  in  developing  news  con¬ 
tent  relevant  to  the  paper"s  audience 
and  can  challenge  and  motivate  an  8- 
person  staff  that  writes  and  makes 
photographs  for  both  newspapers.  The 
managing  editor  must  have  the  orga¬ 
nizational  skills  to  balance  deadlines 
for  several  news  products  simulta¬ 
neously.  Candidates  should  have 
design  experience  and  a  working 
knowledge  of  QuarkXPress. 

If  you  are  prepared  for  this  challenging 
position  in  a  market  renowned  for  the 
outdoor  recreation  it  affords,  contact 
Suzanne  Antinoro,  regional  manager, 
WorldWest  LLC  oy  fax  (970)  879- 
2888  ar  by  mail  P.O.  Box  774827, 
Steamboat  Springs,  CO  80477.  No 
phone  calls,  please.  EOE. 

EDITORIAL 


ASSISTANT 
BUREAU  CHIEF 

The  Times-Picayune  in 
New  Orleans  is  seeking  an 
assistant  editor  for  a  large 
suburban  bureau  serving 
65,000  readers.  Need 
someone  to  assist  bureau 
chief  in  assigning  reporters 
and  photographers,  oversee 
news  coverage  and  edit  a 
variety  of  stories  on 
deadline. 

Send  resumes  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 

An  Equal  Opportunity 
Employer,  M/F 


_ EDITORIAL _ 

AAANAGING  EDITOR 

21,000  circulation  daily  in  northern 
Zone  9  will  hire  a  Managing  Editor  in 
the  second  or  third  quorter  of  1997. 
Sadly,  our  current  ME  is  retiring  (as 
yet,  unannounced).  We  serve  a  grow¬ 
ing  community  in  a  very  desirable 
area.  Even  more  important,  we  hove  a 
position  open  for  a  skilled  pro  with  inte¬ 
grity  and  ethics  who  will  drive  our  staff 
of  over  20  people  to  deliver  first  class 
roducts.  Our  newspaper  comes  first, 
ut  we  have  a  strong  audiotext  pro¬ 
gram  and  web  site  as  well.  We  are 
looking  for  management  skill,  dogged 
pursuit  of  news,  an  editorial  writer  and 
someone  who  con  represent  our  com¬ 
pany  in  public.  Confidential  applica¬ 
tions  and  all  pertinent  information  to 
Box  08086,  Editor  &  Publisher. 

A4ANAGING  EDITOR 
Mid-size,  western  PA  family-owned 
daily  seeks  vital  link  to  management 
team.  We  seek  a  strong  leader  with  a 
love  for  local  news  who  can  also  main¬ 
tain  and  direct  an  efficient  cost- 
effective  newsroom. 

We  are  a  dominant  county  seat  news¬ 
paper  with  a  fast  growing  fringe  area 
which  we  wish  to  develop.  Top  salary 
and  bonus  included  in  excellent  bene¬ 
fits  pockage.  Reply  in  confidence  to 
Box  08088,  Editor  &  Publisher.  Please 
provide  complete  job  history  including 
salary. 

NORTHERN  CALIFORNIA  newspaper 
group  has  several  editorial  openings. 
Editor  ($23,000-30,000),  Sports  Editor 
($23,000-30,000),  Cops/Court 
Reporter  ($22,000-28,000),  Reporter 
($15,000-23,000),  Weekly  CIRCULA¬ 
TION  MANAGER  ($22,000-30,000). 
Send  resume  to  Box  08075,  Editor  & 
Publisher. 

MANAGING  EDITOR 
Managing  editor  for  six-day  daily  in 
southeastern  Michigan.  Highly  com¬ 
petitive  market  requires  high  energy 
individual  to  direct  a  staff  of  20.  Must 
be  able  to  copy  edit  and  design  pages. 
Knowledge  of  WordPerfect  6,  DOS 
and  MAC  QuarkXPress  required.  Min¬ 
imum  3  years  experience  with  BS  in 
Journalism.  Competitive  salary, 
excellent  benefits  and  warking  condi¬ 
tions.  Send  resume  and  references  to: 

R.D.  Isham,  Publisher 
The  Daily  Tribune  -  PR- 1 1 7 

210  East  Third  Street 

Royal  Oak,  Ml  48067 
e-mail:  Chief54@Juno.com 
PAGE 

DESIGNERS 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  state  newspaper,  has  openings  for 
features  and  news  page  designers. 
Applicants  should  have  superior  news 
judgment,  a  knack  for  typography,  an 
eye  for  inviting  art  and  the  ability  to 
make  the  whole  package  work 
together.  QuarkXPress  knowledge 
required,  copy  editing  experience  a 
plus.  Two  to  three  yeors  experience 
required. 

Send  resume  and  work  sam¬ 
ples  to  Joe  Kirby,  design  director,  Albu¬ 
querque  Journal,  P.O.  Drawer  J,  Albu¬ 
querque,  NM  87103. 


_ EDITORIAL _ 

PR  «.  ENTERTAINMENT 
Weekly  Jobs  Publication,  $1 6,  $38 
(602)  486-2551 ,  VISA/MC/AMEX 

PREP  SPORTS  EDITOR 
The  Las  Vegas  Review-Journal,  a 
157,000  circulation  daily,  is  looking 
for  a  prep  sports  editor.  Experience 
required.  Strong  writing,  reporting  and 
organizational  skills  required.  Mocin- 
to^  experience  is  a  plus.  Please  send 
resumes  and  work  samples  to  Jim 
Fossum,  sports  editor.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125-0070.  E-mail: 
Jim_Fossum@lvrj.com.  Pre-employment 
drug  testing  required.  An  Equal 
Opportunity  Employer. 

REPORTER  -  Hard  working,  experi¬ 
enced  municipal  beat  reporter  needed 
for  growing  poid  weekly  on  Jersey 
Shore.  Must  be  enterprising  and  able 
to  generate  lots  of  copy.  Salary  and 
benefits.  Call  Jim  Manser,  publisher. 
The  Coast  Star  (908)  223-0076. 

REPORTER  -  Immediate  opening  for 
general  assignment  reporter,  covering 
City  Council,  school  board,  police,  etc., 
for  award-winning  weekly.  Competitive 
pay  and  benefits.  Send  resume  and  3 
clips  to  Don  Flood,  Dover  Post,  P.O. 
Box  664,  Dover,  DE  19903. 

REPORTER  and  COPY  EDITOR  needed 
at  aggressive  Northern  Virginia  daily 
in  the  Media  General  chain.  Apply  to 
Pam  Gould,  Potomac  News,  P.O.  Box 
2470,  Woodbridge,  VA  22193. 

REPORTER,  GENERAL-ASSIGNMENT, 
wanted  for  growing,  award-winning 
small-city  daily.  Journalism  degree 
preferred.  Cover  schools,  features, 
some  meet'ngs,  variety  of  other  stories, 
olice  beat  two  days  a  week.  Must 
ave  good  writing  skills  and  good 
grasp  of  grammar  and  AP  style.  Con¬ 
tact  Mike  Bush,  Roswell  Daily  Record, 
P.O.  Box  1897,  Roswell,  NM  88202: 
(505)  622-7710;  fax  (505)  625-0421 . 

REPORTER--Philadelphia  suburban 
daily  seeks  aggressive,  hard-working 
reporter  with  lots  of  ideas  arxl  a  strong 
desire  to  be  the  best  on  his/her  beat. 
Must  know  a  good  news  story  and  how 
to  report  it.  Send  letter,  resume  and 
clips  to  Lanny  Morgnanesi,  executive 
editor.  The  Intelligencer  Record,  Box 
858,  Doylestown,  PA  18901.  E-mail 
at:  73540.3655@Compuserve.com. 

REPORTERS  &  COPY  EDITORS 

If  you'd  like  a  challenging  position  with 
a  family-owned  group  of  newspapers 
in  the  mid-west  and  are  willing  to 
relocate  please  respond  to  this  ad.  We 
hove  positions  open  for  general  assign¬ 
ment  and  specialized  reporters  and 
copy  editors  on  our  dailies  and 
weeklies.  You  must  have  a  journalism 
degree,  proven  skills  in  community 
based  jouitKilism,  initiative,  knowledge 
of  AP  style,  and  computer  skills  particu¬ 
larly  in  Microsoft  Word  and  GJuarkX- 
Press  to  be  considered. 

Send  or  fox  a  cover  letter,  resume,  clips 
and  salary  history  to  Kim  Ferguson, 
Western  Publishing  Co.,  P.O.  Box  1 228, 
North  Platte,  NE  69103. 

Fox  (308)  532-  3239 
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EDITORIAL  I  EDITORIAL 


NEWS  MANAGER:  News  Manager 
sought  for  hard/feature  online 
newsroom.  Candidate  must  be  a  sea¬ 
soned  journalist  accustomed  to 
deadline  writing  and  news  coverage. 
Must  be  able  to  direct  story  flow  in  late 
breaking  national,  international  and 
business  categories.  Will  be  expected 
to  handle  line  copy  editing  as  well  as 
redirecting  stories  editorially.  Online 
News  experience  helpful  but  not  a  pre¬ 
requisite. 

Resumes  to  aglowb@ccabc.com 
REPORTER:  Excellent  opportunity  for 
motivated,  talented  self-starter,  beats 
plus  initiative  stories.  Entry-level  or  one 
year  experience  preferred;  college 
degree  required.  Immediate  opening. 
Send  letter,  resume,  references  and 
clips  to:  Phyllis  Stewart,  editor.  The 
Malone  Telegram,  387  E.  Main  St., 
Malone,  NY  12953. 

REPORTERS  &  EDITORS 
Investor's  Business  Daily,  the  fastest- 
growing  paper  in  the  country,  con¬ 
tinues  to  expand  its  staff  as  it  builds  a 
national  franchise.  Positions  are  being 
added  for  reporters  in  Los  Angeles, 
New  York  and  Sunnyvale,  Calif.,  and 
for  editors  of  all  stripes  (senior,  news, 
wire  and  copy)  in  L.A.  Inquiries  on 
reporting  jobs  welcomed  from  both 
seasoned  business,  technology  and 
market  writers  and  less  experienced 
applicants  who  are  sharp  and  eager  to 
learn.  Advanced  degree  preferrM  but 
not  required.  Send  resumes  and  clips 
to  Susan  Warfel,  managing  editor,  by 
fax  to  (310)  570-7350  or  by  mail  to 
1  2655  Beatrice  Street,  Los  Angeles, 

CA  90066. _ 

REPORTERS 

The  Evansville  Courier,  a  mid-size 
daily,  is  looking  to  fill  two  positions. 
One  requires  two  years  of  experience 
and  an  ability  to  handle  in-d^th  issues 
as  well  as  human  interest.  The  other 
requires  a  seasoned  hand  with 
investigative  skills.  No  rookies,  please. 
Send  resume,  clips  to  Mark  Kroeger, 
metro  editor.  The  Evansville  Courier, 
P.O.  Box  268,  Evonsville,  IN  47708. 

REPORTER 

The  Waterloo  Courier  has  an  opening 
for  a  reporter  to  cover  courts  and  back 
up  on  tne  police  beat.  Experience  pre¬ 
ferred,  but  entry-level  candidates  will 
be  considered.  The  Courier  is  a 
50,000  PM  daily  in  northeast  Iowa. 
Send  resume  and  clips  to  Saul  Shapiro, 
editor,  Waterloo  Courier,  P.O.  Box 
540,  Waterloo,  lA  50704. 

REPORTER  -  The  Daily  Press,  an 
award-winning  30,000-circulation 
newspaper,  has  an  opening  for 
ambitious  reporter  who  has  a  flair  for 
insightful  city  government  writing  and 
isn't  afraid  to  ask  politicians  tough 
questions.  The  ideal  candidate  must 
hove  a  colle^  degree,  previous  news¬ 
paper  reporting  experience  and  clean, 
concise  clips.  Please  send  a  cover  let¬ 
ter,  resume  and  clips  to  J.  Johnson, 
Daily  Press,  P.O.  Box  1389,  Victorville, 
CA  92393. _ 

DESIGNER  SOUGHT:  Why  wait  for  A1 
and  feature  fronts?  24,000  circ.,  AM 
daily  in  flooded  northern  California 
looking  for  imaginative  team  player  to 
have  Tun  doing  it  all.  QuarkXPress 
mastery,  copy  editing  skill  necessary. 
Contact  Julie  Shirley,  editor,  Appeal- 
Democrat,  1530  Ellis  Lake  Drive, 
Marysville,  CA  95901,  tel:  (916)  741- 
24O0,  Julie_Shirley@link.freedom.com 


RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  an  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  solaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  yau'd  pursue  if  you  had  the 
time  and  the  space. 

MANAGING  EDITOR:  Minimum  5 
years  of  progressive  editorial  man- 
agement/pubfishing  experience.  Must 
hove  a  working  list  of  national  feature, 
special  interest  and  lifestyle  writers  for 
story  assignments.  Proven  track  record 
at  developing  and  managing  pub¬ 
lications  from  concept,  production,  and 
editorial  assignments  to  od  sales.  Con- 
tractural  position  with  competitive  com¬ 
pensation.  Could  lead  to  permanent 
position  after  first  year.  Fax  resume, 
publication  list  and  compensation 
requirements  to  P.  Ross,  (410)  494- 
7742.  Incomplete  submissions  will  not 
be  considered. 


_ EDITORIAL _ 

SPORTS  COPY  EDITORS 
The  Las  Vegas  Review-Journal,  a 
157,000  circulation  daily,  is  accepting 
applications  for  two  sports  copy  editor 
positions.  Applicants  should  have  at 
least  three  years  of  experience,  strong 
headline  and  copy  editing  skills,  a 
good  command  of  the  English  lan¬ 
guage  and  the  AP  stylebook,  and  solid 
spoils  knowledge.  Pagination  experi¬ 
ence,  particularly  with  DTI  software,  is 
a  plus.  Send  resumes  and  work  sam¬ 
ples  to  Jim  Fossum,  sports  editor.  Las 
Vegas  Review-Journal,  P.O.  Box  70, 
Las  Vegas,  NV  89125-0070.  E-mail: 
Jim_Fossum@lvrj  .com.  Pre-empicwment 
drug  testing  required.  An  Equal 
Opportunity  Employer. 

SPORTS  EDITOR 


The  Logansport  Pharos-Tribune,  a  fully 
paginated  mid-daily,  14,000  circula¬ 
tion,  is  looking  for  the  right  person  to 
lead  our  three-man  staff  into  the  21st 
century.  Young,  eager  sports  staff. 
Excellent  opportunity  for  someone  who 
enjoys  high  school  sports.  We're  look¬ 
ing  for  someone  who  will  be  heavy  on 
local  sports.  There  are  also 
opportunities  in  college  and  pro  sports 
coverage.  Full  benefit  package.  Send 
letter,  resume,  salary  requirements, 
and  clips  to  Dave  Long,  Pharos- 
Tribune,  517  E.  Broadway,  P.O.  Box 
210  Logansport,  IN  46947. 

SPORTS  EDITOR 

13,000  circulation,  group-owned 
Midwest  daily  newspaper  located  in  a 
competitive  growth  market  is  looking 
for  an  enthusiastic,  team  leader  to  take 
charge  and  revitalize  its  sports 
department.  This  is  an  excellent 
opportunity  for  someone  who 
understands  the  importance  of  local 
sports,  local  sports  features  and  page 
design.  You  will  also  have  the 
opportunity  to  work  directly  with 
several  collegiate  athletic  programs 
and  pro  sports  teams.  Please  send  a  com¬ 
plete  resume,  salary  requirements,  and 
clips  to  Box  08082,  Editor  &  Publisher. 

SPORTS  PAGE  DESIGNER 


The  Beaver  County  Times,  a  45,000 
circulation  daily  in  western  Pennsylva¬ 
nia,  is  seeking  a  sports  page  designer/ 
copy  editor  to  join  its  award-winning 
team.  Our  readers  take  sports  seriously 
and  sa  do  we.  Candidates  need 
demonstrated  design  skills  and  an 
advanced  level  of  pagination  know¬ 
ledge  and  ability.  We're  converting  to 
morning  publication  in  April,  ancTwe 
want  to  make  our  excellent  sports  sec¬ 
tion  even  better  in  the  process.  Send 
resume,  paginated  design  samples  to 
Ed  Rose,  sports  editor,  Beaver  County 
Times,  P.O.  Box  400,  Beaver,  PA 
15009. _ 


THE  ALBUQUERQUE  JOURNAL  is  look¬ 
ing  for  a  sports  copy  editor  who  is 
organized,  knows  news,  meticulously 
ecfits  copy  and  writes  compelling 
headlines.  Applicant  should  have  four 
years  experience  in  sports  reporting 
and  copy  editing.  Supervisory  experi¬ 
ence  is  a  plus.  Send  resume  and  clips 
to  Julie  Aicher,  sports  editor,  Albuquer¬ 
que  Journal,  P.O.  Drawer  J,  Albuquer¬ 
que,  NM  87103. 

e-mail:  JAICHER@abqjoumal.com. 


WE  PAY  WELL,  but  you  have  to  write 
your  butt  off.  Writers  and  Writing 
Editors  needed  for  fast  growing  weekly 
with  new  start  up  papers.  Send  resume 
and  clips  to  Personnel  Dept.,  P.O.  Box 
9421 ,  Greensboro,  NC  2/429. 


_ EDITORIAL _ 

MANAGING  EDITOR:  We're  looking 
for  an  aggressive,  experienced  editor 
to  help  us  reinvigorate  a  daily  paper 
we  hove  recently  purchased  in  NY.  We 
need  an  editor  to  improve  the  content 
as  we  increase  the  size  of  the  staff, 
install  a  camputer  system  and  redesign 
the  product.  Country  living,  urban 
amenities  nearby.  Application  deadline 
is  March  7.  Reply  to  fcx  08089,  Editor 
&  Publisher. 

THE  AMERICAN  NEWS  SERVICE 
Managing  Editor.  Growing  national 
news  service  serving  more  than  1 200 
news  outlets  with  stories  of  innovations 
in  public  and  civic  life,  education,  gov¬ 
ernment,  environment,  economics  and 
human  services.  Minimum  10  years 
experience.  Resume  and  cover  letter, 
salary  history.  Beautiful  setting  in  fam¬ 
ily-friendly  town.  Co-lead  hi^-quality 
professional  staff  of  eight.  Editor-in- 
Chief,  ANS,  RR#1,  Black  Fox  Road, 
Brattleboro,  VT  05301 . 

FAX:  (802)  254-1227 
http:/ /www.americannews.com 

THE  ELKHART  TRUTH,  a  30,000 
circulation  daily  in  Northern  Indiana, 
seeks  a  reporter  to  join  our  changing 
newsroom.  We'd  prefer  someone  with 
daily  experience,  but  would  consider 
someone  from  a  weekly  or  a  recent 
graduate.  Send  cover  fetter,  resume 
and  clips  to  Terry  Greenberg,  manag¬ 
ing  editor,  421  S.  Second  St.,  Elkhart, 

N  46515. _ 

THE  GAINESVILLE  (FL)  SUN,  located  in 
one  of  the  nation's  "most  livable"  cities, 
is  looking  for  a  metro  (city)  editor  to 
ead  the  local  news-gathering  team  of 
this  60,000-circulation,  New  York 
Times  Regional  Newspapers  daily. 
We're  looking  for  an  editor  with  at 
least  two  years  of  experience  as  a  city 
editor  or  assistant  city  editor,  bound¬ 
less  energy,  strong  news  judgment, 
creative  thinking,  excellent  word  edit¬ 
ing  and  a  gift  for  coaching  writers. 
Experience  with  computer-assisted 
reporting  a  plus.  Gainesville,  located  in 
the  north  central  part  of  the  state,  is  the 
hame  of  the  University  of  Florida.  Send 
cover  letter  and  resume  to  Jim  Osteen, 
executive  editor.  The  Gainesville  Sun, 
P.O.  Box  147147,  Gainesville,  FL 
32614-7147.  FAX.  (352)  338-3128. 

The  news  copy  desk  at  The  NEWS  & 
OBSERVER  in  Raleigh,  NC,  has  an 
opening  for  a  rim  editor.  You'll  edit 
copy,  including  graphics,  for  style, 
grammar  and  fact,  and  write 
headlines,  summaries  and  captions. 
We  want  someone  with  3-8  years  of 
daily  newspaper  experience.  Some 
knowledge  of  layout  and  packaging  is 
preferable,  but  this  is  not  a  design  posi¬ 
tion.  The  best  candidate  will  be 
someone  who  has  ambitions  beyond 
the  rim,  but  who  is  willing  to  learn  the 
job  from  the  ground  up.  You'll  have 
nighttime  and  weekend  hours.  Send  a 
letter,  resume  and  clips  to  Will  Sutton, 
assistant  managing  editor.  The  News  & 
Observer,  P.O.  Box  191,  Raleigh,  NC 
27602. _ 

WRITER  -  Experienced,  mature,  with 
strong  editing/writing  skills  for  interna¬ 
tional  retail-real  estate  trade  journal. 
Fax  resume,  2  clips  to  Linda  Humphers, 
Value  Retail  News,  (81 3)  536-4389. 
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HELP  WANTED 


INTERNSHIPS 


WRITE  FOR  report  to  launch  computer 
industry  newsletter;  con  become  job  if 
launch  Flies.  Be  able  to  explain  com¬ 
plex  computer  issues,  write  hard  news 
in  newsletter  style  on  deadline  and  use 
Web,  e-mail.  $30/hour  for  report;  dis¬ 
cuss.  Resume,  hard  news,  technical  writ¬ 
ing  samples  to:  IHC,  3600  South  Harbor 
Blvd.,  #220,  Oxnard,  CA,  93035. 
e-mail:  bill.donovan@insidehealth.com 


PUBUSHING  SYSTEMS  MANAGER 

The  Baltin'iore  Sun  is  seeking  a  highly 
motivated  senior  manager  to  lead  its 
publishing  systems  group  into  the  next 
century,  mis  manager  will  be  responsi¬ 
ble  for  every  aspect  of  publishing 
systems  including  system  development, 
implementation,  and  support  For  both 
prepress  and  postpress  systems. 

The  Sun  has  a  full  agenda  of  system 
initiatives  including  editorial  Front  end 
upgrade,  editorial  pagination  imple¬ 
mentation,  new  graphics  and  text 
archives,  upgraded  output  manage¬ 
ment,  and  classified  advertising  system 
replacement. 

The  ideal  candidate  will  be  a  seasoned 
publishing  professional  with  experi¬ 
ence  in  newsroom  operations,  typo¬ 
graphy,  graphics,  ad  make-up,  and 
printing  as  well  os  knowledge  of  the 
systems  and  software  which  support 
them.  Strong  leadership  and  communi¬ 
cations  skills,  and  the  ability  to  interact 
effectively  across  departmental  lines 
are  essential  skills  for  this  manager. 

If  you  have  the  skills  and  energy  for 
this  challenging  position  send  your 


Director,  Information  Systems 
The  BaltirTKire  Sun 
501  No.  Calvert  Street 
Baltimore,  MD  21278 
Fax:  (410)  783-2559 

The  Sun  offers  a  competitive  salary  and 
comprehensive  benefit  pockage. 


PRODUCTION/TECH 


SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program. 

Excellent  placement  record. 

Tuition  waivers/ 

$3,000  stipends  during  internship. 

Applications  due  April  1 . 

Contact  Charles  Wheeler,  PAC  418, 
UlS,  Springfield,  IL  62794-9243.  (217) 
786-7494. 

E-mail:  wheeler.charles@uis.edu 
PAR  HP:  www.uis.edu/~wheeler/ 


MAILRCX>M 


OPERATIONS 

DIREOOR 

The  Anderson  Independent-Mail, 
Anderson,  SC,  a  Harte-Hanks  news¬ 
paper  is  seeking  an  experienced  and 
talented  individual  to  be  operations 
director. 

The  successful  candidate  will 
hove  experience  in  all  phases  of  news¬ 
paper  production  and  facilities  man¬ 
agement. 

Experience  with  Goss  Urbanite  and  Didde 
press  operations  is  preferred. 

If  you  have  a  minimum  of  8 
years  experience  in  newspaper  prod¬ 
uction,  want  to  work  hard  in  a 
highly  successful,  creative,  challenging 
environment,  love  to  print  great  color, 
have  high  quality  standards  and  skills 
to  work  with  and  develop  a  highly 
motivated  work  force  apply  to: 

Rebecca  D.  Morlok 
VP/HR 

Independent  Publishing  Company 
P.O.  Box  2507 
Anderson,  SC  29622 


PRODUCTION/TECH 


PRODUCTION  MANAGER 

Wisconsin's  largest  daily  metro  newspaper,  is  seeking  an 
experienced  Night  Production  Manager.  Duties  include  coordinating 
and  continuously  improving  process  work  flow,  conducting  daily  team 
evaluations  of  all  printed  products,  and  monitoring  calibration 
procedures  of  all  critical  process  equipment.  Qualifications  include 
a  Bachelor's  degree  in  printing  or  operations  management,  or  equivalent 
experience.  Must  have  related  technical  training,  supervisory 
experience,  and  a  minimum  of  five  years  of  newspaper  experience. 
Demonstrated  experience  in  managing  change,  understanding  of 
quantitative  methods,  and  computer  applications  is  preferred.  Excellent 
communication  and  problem-solving  skills  required.  Send  resume  and 
cover  letter  with  position  title,  and  salary  requirements  to: 

Journal  Sentinel  Inc. 

/I  I  L  w  A  u  tc  E  E  Human  Resources  Department 
JOURNAL  SEN  i’llMFl.  333  West  State  Street 

Milwaukee,  WI  53203 
Fax  (414)  224-2897 
An  Equal  Opportunity  Employer 


MARKETING 


DATABASE  MARKETING  ANALYST 
THE  HOUSTON  CHRONICLE 

One  of  the  country's  top  10  newspa¬ 
pers  has  an  oprening  for  a  database 
marketing  analyst  on  our  marketing 
team.  This  individual  will  use  database 
marketing  to  support  our  direct  market¬ 
ing  sales  initiatives  and  the  acquisition 
and  retention  of  subscribers.  The  right 
individual  will  be  a  marketer  with 
extensive  computer  skills.  You  will 
develop  and  utilize  a  variety  of  tools 
including  Mapinfo,  Customer  Insight's 
AnalytiX,  Claritas  Compass  and  PRIZM 
system.  Access  and  other  support 
marketing  efforts.  A  college  degree  is 
required  along  with  at  least  three  years 
of  experience  with  desktop  mapping  or 
database  marketing  systems.  Direct 
marketing  experience  is  a  plus!  This 
position  requires  strong  analytical 
skills,  the  ability  to  juggle  multiple 
priorities  and  excellent  written/verbal 
communication  skills.  Please  send 
resume  and  salary  requirements  to 
Personnel  Dept.,  Houston  Chronicle, 
801  Texas  Avenue,  Houston,  TX 
77002  Attn:  DBMA.  Equal  Opportunity 
Employer  M/F. 


SALES  AND  MARKETING 
ACCOUNT  EXECUTIVE 

Medium-sized  Southeastern  daily  with 
100,000  circulation  has  full-time  open¬ 
ing  for  someone  who  has  a  passion  (or 
the  Internet,  understands  the  fundamen- 
tals  of  web  publishing  and  the 
dynamics  of  interactivity,  and  can 
envision  opportunities  that  electronic 
marketing  creates  (or  advertising 
clients.  Salary  package  starts  with  a 
$40,000  base,  protected  while  sales 
get  started.  To  apply,  send  resume  to 
Box  08087,  Editor  &  Publisher. 


MARKETING 


We  have  immediate  openings  for  part- 
time  od  setters  in  our  composing  room. 
Experience  with  Macintosh  operations 
essential;  Photoshop,  QuarkXPress, 
Multi-Ad  Creatar  a  plus.  If  you  are 
qualified  and  available  to  motk  a  (lex- 


Friday  afterrxxxis  and  evenings,  please 
fax  or  ser«d  your  resume  to: 

Independent  Newspapers,  Inc  PR-1 1 22 
Attention:  Human  Resources 
P.O.  Box  707 
Mount  Clemens,  Ml  48046 

Fox  (810)  469-4510 


IMAGING  SPECIAUST  NEEDED  by  the 
Lexington  (KY)  Herald-Leader, 
(120,000  daily/ 1 70,000  Sunday),  a 
Knight-Ridder  paper,  to  scan  and  pre¬ 
press  (cropping,  sizing,  color  correct¬ 
ing)  daily  and  advance  color  and 
B&W  images  (or  output  to  imagesetters 
or  an  opi  server.  A  strong  working 
knowledge  of  Macintosh,  Adobe 
Photoshop.  QuarkXPress  and  AP  Leaf 
Desk  plus  excellent  people  skills,  sound 
judgment,  decision  making  and  main¬ 
tenance  of  a  productive  work  flow 
needed.  Also  requires  creativity  and 
skill  in  computer  imaging  to  provide 
properly  prepressed  images  within 
deadline  constraints.  Five  years  mini¬ 
mum  prepress  experienced  needed. 
Hope  to  Fill  position  by  early  March, 
1997. 

Contact  Sharon  Ruble,  imaging 
editor,  (606)  231-3447,  fax  (606) 
254-9738 

E-mail:  hlphoto@lex.in(i.net 
c/o  Sharon  Ruble 
EOEM/F 


MARKETING 


MANAGER 

IM  KR(;R  VIKl)  MARKKTINi;  SKR\  R  KS 


Educational  Testing  Service  (ETS)  is  the  nation’s  leading  educational  testing 
and  measurement  organization.  We  have  a  challenging  opportunity  in  our 
Marketing  Division  (or  a  career-minded,  well  qualified  individual. 

The  successful  candidate  will  identify,  plan,  manage  and/or  execute 
projects  involving  distribution  of  ETS  test  preparation  and  instructional 
software  and  print  products.  You  will  manage/supervise  contracts  with 
publishers,  marketing,  design  and  convention  service  vendors,  plan/implement 
marketing  presentations,  and  client  strategies.  In  your  management  role,  you 
will  oversee  the  work  of  the  Convention  Services  Manager  in  implementing 
Convention  Services  Unit's  goals,  coordinate  the  work  of  the  Promotional 
Services  Manager  and  assist  the  director  in  the  performance  of  other  tasks. 

To  qualify,  you  must  have  a  Bachelor's  degree,  preferably  in  some  area  of 
Communications/Markebng  or  Publishing  and  6  years  of  relevant  experience, 
of  which  3  years  musf  have  been  in  a  supervisory  or  managerial  capacity.  An 
equivalent,  qualifying  combination  of  education  and  experience  will  be  consid¬ 
ered.  Along  with  necessary  management  and  communication  skills,  a  knowledge 
of  marketing  communication  and  computer  software  programs  is  essential,  as  is 
the  ability  to  apply  knowledge  to  production  of  charts,  graphs,  convention  and 
marketing  presentations  and  materials. 

ETS  offers  a  salary  in  the  LOW  $60S,  a  compAitive  benefits  package  and  a 
stimulating  work  environment  and  professional  growth  potential.  For 
confidential  consideration,  please  mail  or  fax  resume  to:  Ms.  P.  Marks 


EDUCATIONAL  TESTING  SERVICE 

Rosedale  Road,  Princeton,  NJ  08541 

W9  ar*  dadicatad  lo  Equal  Oiipoilunity/AfrinTiativa  Action  m  ttia  wodiplaca 
Wa  ragral  wa  ara  unabla  to  raapond  to  aach  raauma. 

Only  ttiosa  satactad  tor  an  intaiviaw  wilt  ba  contactad 
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_ PREPRESS _ 

PREPRESS  SPECIAUST  WANTED 
Major  metropolitan  newspaper  is  seek¬ 
ing  on  experienced  prepress  specialist 
to  join  its  Inlornration  Tecnnology  staff. 

The  network  environment  is  o 
heterogeneous  TCP/IP  network  consist¬ 
ing  of  UNIX,  PC,  Mac  hardware,  o 
legacy  editorial  system  and  a  variety  of 
prepress  software  programs. 

The  primary  task  of  the  selected  individual 
will  be  to  provide  hardware,  software  and 
diagnostic  support  to  the  editorial 
department. 

Individual  should  hove: 
•Operational  and/or  support  experi¬ 
ence  in  newspoper  or  commercial  pre¬ 
press  environment 

•Experience  with  and  a  good  understan¬ 
ding  of  hardware  ancT  software  as  it 
relates  to  image  setters  and  RIP 
technology 

•Basic  understanding  of  networking  prin¬ 
ciples 

•Interest  and  aptitude  to  learn  new 
products,  systems. 

•Knowledge  of  four-color  process  would 
be  a  plus. 

Forward  resume  to: 
Information  Technology  Department 
Boston  Herald 
1  Herald  Square 
Boston,  MA  02106-2096 
e-mail:  infotechQbostonherold.com 

_ PREPRESS _ 

THE  FLORIDA  TIMES-UNION  is  in 
search  of  Ad  Make-up  Operator  for 
our  Triple  I  pagination  system  in 
Advertising  Customer  Service  Depart¬ 
ment.  Individual  must  be  able  to  work 
9:30  p.m.  -  6:00  a.m.  M-F,  be  a  high 
school  graduate  or  equivalent  and  be 
computer  literate.  Candidates  must 
have  od  make-up  experience,  excellent 
proofreading  skills,  the  ability  to 
understand  layout  and  basic  know¬ 
ledge  of  printing  processes.  If  you  have 
the  above  qualifications,  send/fax  your 
resume  to  The  Florida  Times-Union, 
Attn:  Employment  Manager,  1 
Riverside  Ave.,  Jacksonville,  FL  32202. 
FAX:  (904)  359-4695. 

A  DRUG-FREE  WORKPLACE 
AN  EQUAL  OPPORTUNITY  EMPLOYER 

SALES 


PRODUCTtON/TECH 

PRODUaiON  PRINTING  DIREQOR 

The  Philadelphia  Inquirer  and  Daily 
News  is  seeking  an  experienced  news¬ 
paper  production  professional.  This 
position,  reporting  directly  to  the  Vice 
President,  Production,  is  responsible  for 
setting  the  agenda  and  tone  for  the 
overall  day-to-day  operation  of  the 
Pressroom,  Newsprint  and  Platemaking 
departments.  This  includes  the  prepress 
and  press  operation  for  two  newspa¬ 
pers  producing  close  to  650,000 
newspapers  daily  and  over  900,000 
on  Sunday. 

Qualified  candidates  will  hove  a  mini¬ 
mum  of  8  years  experience  in  a  news¬ 
paper  production  environment,  3-5 
years  experience  working  in  a  labor 
relations  environment,  at  (east  5  years 
managerial  experience  demonstrating 
a  style  af  participative  management, 
excdlent  oral  and  written  communica¬ 
tion  skills.  A  Bachelor's  degree  is  pre¬ 
ferred. 

The  Philadelphia  Inquirer  and  Daily 
News  offers  an  excellent  salary,  bonus 
and  benefits  package.  Resume  with 
cover  letter  and  salary  histary  can  be 
sent  to  D.  Sheckler,  Philadelphia 
Inquirer  and  Daily  News,  800  River 
Road,  Canshohocken,  PA  19428  or 
faxed  to  (610)  292-6767. _ 

COMPOSING  ROOM 
FOREMAN 

The  Maui  News,  a  19,000  daily, 
24,000  Sunday  PM  newspaper  has  an 
immediate  opening  for  an  experienced 
Composing  Room  Foreman.  We  are 
looking  for  an  individual  committed  to 
top  quality  work  with  at  least  3  years 
of  supervisory  experience,  preferably 
in  a  union  environment.  Excellent  lead¬ 
ership  and  communications  skills 
required.  Experience  in  typesetting,  ad- 
makeup  and  page  composition  is 
highly  desirable.  Please  send  resume 
and  references  to  Human  Resources 
Manager,  The  Maui  News,  P.O.  Box 
550,  Wailuku,  HI  96793-0550. 

SALES 


€l)e  ^Qsliitvgton  |)o$t 

SALES  REPRESENTATIVE  (HI-TECH) 

The  Washington  Post  is  seeking  a  top-notch  Sales  Representative 
to  join  a  dynamic,  high-energy,  fast-paced  National  Sales  team  in 
our  New  York  office.  The  successful  candidate  will  be  responsible  for 
generating  advertising  revenue  for  many  of  our  Hi-Tech  accounts. 

A  minimum  of  five  years  national  advertising  sales  experience  and 
previous  experience  with  an  ad  agency  or  advertising  client  and  a 
proven  track  record  of  sales  achievement  are  required.  Excellent 
verbal  and  written  communication  skills  and  strong  presentation 
skills  are  a  must.  Solid  computer  skills  also  required. 

High  energy,  creative  professionals  with  the  drive  and  ability  to 
enhance  and  grow  this  important  segment  of  business  are  invited  to 
reply  in  confidence  to: 

The  Washington  Post 
Personnel/MM-NY 
1150  15th  St.,  NW 
WASHiNcnoN,  DC  20071 
Fax:  (202)  334-5658  c»  (212)  445-5053 


PRODUCnON/TECH 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
AAanaging  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pkelts@maned.com. 

RI/MA  PRODUaiON  MANAGER 

We  are  currently  searching  for  a 
Regional  Production  Manager  responsi¬ 
ble  for  Pre-Press,  Pressroom,  Post  Press 
and  Facilities  Management  for  four  Rl/ 
MA  local  daily  newspapers.  It  is  essen- 
tial  that  this  individual  be  an 
accomplished  Urbanite  Pressroom 
Manager. 

Initially  75-80%  of  the  job  will  be 
managing  and  running  a  single 
Urbanite  press  operation  in  order  to 
achieve  on-time  performance,  consis¬ 
tently  high  print  quality,  proper  core 
and  maintenance  of  machinery  and  to 
implement  on  going  training  programs. 
Qualified  condiaotes  must  possess 
strong  technical  skills,  the  ability  to 
implement  a  "take  charge"  approach 
and  be  capable  in  managing  change. 

If  you  ore  this  talented  hardworking 
individual,  you  will  find  no  better 
opportunity  than  this.  We  affer  an 
excellent  salary  and  benefits  package. 

Send  resume  to  Box  08072,  Editor  & 
Publisher. 

SYSTEMS  SPECIAUST 

SOFTWARE 

ENGINEER 

The  News  &  Observer  is  seeking  o 
programmer  to  work  on  projects  includ¬ 
ing  the  development  of  tools  and  pra- 
cesses  to  automate  the  creation  of  web 
pages  using  text  and  graphics  from 
publishing  system  files,  the  devel¬ 
opment  of  interactive,  customized 
web/databose  applications,  and  inte¬ 
gration/automation  of  pagination  pro¬ 
cesses. 

Our  publishing  environment  includes 
Quark  Publishing  System,  UNIX  (Sun/ 
Solaris)  file  servers,  ATM  and  Ethernet 
networking,  and  Cascade's  Dataflow 
and  ImageFlow  for  ad/grophics  track¬ 
ing  and  OPI. 

Qualifications  include  a  bachelor's 
degree  in  computer  science  or 
equivalent  experience.  Candidates 
should  have  experience  with  web  pro¬ 
gramming  tools  and  techniques,  PERL 
scripting  on  both  Macintosh  and  UNIX 
platforms,  and  relational  databases. 
Experience  with  C  programming  an 
either  a  Macintosh  or  UNIX  platform  or 
Quark  Xtensions  would  be  extremely 
helpful. 

Interested  persons  should  send  a  cover 
letter  and  resume  to: 

Software  Engineer 
The  News  &  Observer 
Human  Resaurces 
P.O.  Box  191 
215  S.  McDowell  Street 
Raleigh,  NC  27602 


SYSTEMS  SPECIAUST 


PUBUSHING  SYSTEMS 
ADMINISTRATOR 

The  News  &  Observer  is  seeking  a 
systems  administrator  for  our 
heterogeneous  publishing  system 
environment. 

Our  publishing  environment  includes 
Quarx  Publishing  System,  UNIX  (Sun/ 
Solaris)  file  servers,  ATM  and  Ethernet 
netwarking,  an  Sll  Classified  Advertis¬ 
ing  system,  and  Cascade's  Dataflow 
and  ImageFlow  for  ad/graphics  track¬ 
ing  and  OPI. 

Responsibilities  of  this  position  include 
monitoring  and  updating  DataFlaw 
and  ImageFlow  systems,  creating  and 
enhancing  scripts  which  interface 
between  ad  order  systems  and  pub¬ 
lishing  systems,  plus  general  LJNIX 
system  administration.  Experience  with 
UNIX  and  Macintosh  systems  is 
required;  knowledge  of  PERL  and  UNIX 
scripting  is  essential.  Sll  experience  a 
big  plus. 

Interested  persans  should  send  a  cover 
letter  and  resume  to:  Software 
Engineer,  The  News  &  Observer, 
Human  Resources,  P.O.  Box  191,  215 
S.  McDowell  Street,  Raleigh,  NC 
27602. 


TECHNICAL  SALES/PRINT 

A  WESTERN  Washington  Newsprint 
Mill  is  seeking  a  Technical  Represen¬ 
tative  as  liaison  between  mill  and 
customers  via  pressroom.  Must  hove 
knowledge  of  the  newsprint  industry 
and  experience  in  printing  production 
processes.  Ideal  candidate  will  possess 
strong  problem  solving/analysis, 
interpersonal  and  communication  skills. 
50%-70%  travel.  Competitive  salary 
and  benefits  program  including  401  (k) 
plan.  Send  resume  and  salary  require¬ 
ments  to  HR  Manager,  P.O.  Box 
88751,  Steilacoom,  WA  98388;  or 
fax  to  (206)  589-5490. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 
NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


.54  Editor  &  PiiBUSHER  ■  February  15,  1997 


CLASSIFIED  ADVERTISING  RATES 


Forelgn/Poslttons  Wanted  advertteefs  must  preixiy. 
Effective  January  1. 1997 
UNE  ADS  POSITIONS  WANTED 

1  week-$9.05  per  line  1  week-$4.S0  per  Hne 

2  weeks-SS.OO  per  Ine.  per  Issue.  2  weelo-$3.80  per  Hne.  per  Issue. 

3  weela-$7.00per  Hne.  per  Issue.  3  weeks-$3.15perllne,perls$ue. 

4  weel(s-$6.05  per  Ine.  per  Issue.  4  weeks-  $2.90  per  Hne,  per  Issue. 

Add  $  1 2.CX)  per  insertion  for  box  service.  Add  $6.00  per  insertion  for  box  service. 
Count  os  on  additional  Hne  in  copy.  Count  as  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREViATIONS. 

Deadiine;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  prer  insertion:  1  time,  $105: 2  to  5  times,  SlOO 
6  to  13  times,  $95;  14  to  26  times  $90;  27  to  52  times  S85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avaiiabie  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 

Name  -  - 

Company _  _ 

Address -  - 

City _  _  _ 

State _  _ 

Zip  _  _ 

Phone 


POSITIONS  WANTED 

ADMINISTRATIVE  j  EDITORIAL 


YOUNG  NEWSPAPER  PRO¬ 
FESSIONAL  with  over  1 0  years  experi¬ 
ence  with  resort  industry  dailies, 
weeklies,  shoppers,  and  specials  seeks 
Publisher/GM/Ad  Director  position. 
Experienced  in  all  aspects.  Currently 
employed  (Zone  8)  willing  to  relocate. 

Coll  Dave  at  (970)  240-3178. 

EXPERIENCED,  hands-on  Publisher, 
creator  of  niche  products,  revenue,  bot¬ 
tom-line  driven.  Daily  and  weekly 
experience.  Seeks  challenging  position 
in  Ohio  or  neighboring  market.  Reply 
to  Box  08047,  Editor  &  Publisher. 

LET  ME  HELP  your  staff  nrake  the  transi¬ 
tion  to  ELECTRONIC  PUBLISHING. 
Experienced  top  publishing  executive 
willing  to  take  short  term/femporory 
assignment  to  lead  publications  staff 
into  the  electronic  era.  Will  develop 
strategy,  advise  on  equipment,  and  be 
on  site  to  help  your  staff  make  the 
transition  into  electronics  without  miss¬ 
ing  a  deadline.  Willing  to  take  out  of 
state  assignments.  FAX  or  E-mail  P. 
Walker  for  detailed  credentials. 

FAX:  (908)  204-0697 
E-mail:  walkwil@aol.com 

EDITORIAL 

AWARD-WINNING  editor  with  strong 
writing,  editing  and  paginating  skills 
seeks  challenging  manager-levd  posi¬ 
tion  on  Zone  3  weekly  or  doily  pub¬ 
lication  with  emphasis  on  local  news. 
Reply  to  Box  08085,  Editor  &  Pub¬ 
lisher. 


INNOVATIVE,  energ^c,  accomplished 
content  editor  at  major  metro  daily  in 
West  seeks  fresh  challenge.  Good  peo¬ 
ple  person  with  passion  for  bnguoge, 
especially  strong  at  features,  trends 
arid  hot-topic  work. 

Doug,  (602)  345-401 1 

EXPERIENCED  Outdoor/Sports  Editor, 
Quark  whiz  &  page  designer  seeks 
employment  at  mid-sized  daily,  maga¬ 
zine  or  great  weekly.  Zone  7  pre¬ 
ferred.  Call  (208)  684-4627  or  e-mail: 
SA4err86382@aol.com. 

TWO  SEASONED  REPORTERS  in  love 
but  at  separate  AAetro  dailies  want  jobs 
in  Zone  2  or  1 .  We're  unstoppable 
together.  Box  08071,  Editor  &  Pub¬ 
lisher. 

ITALIAN  CORRESPONDENT;  Italian 
freelance  reporter,  correspondent  from 
Italy,  available  for  any  form  of  col¬ 
laboration  with  any  paper  or  on-line 
daily  newspaper  or  magazine, 
email:  s.j.s@tau.it 

TECHNOLOGY  WRITER  for  Midwest 
metro  seeks  freelance  jobs  writing  for 
technology  magazines.  Reply  to  P.O. 
Box  131051,  Ann  Arbor,  Ml  481 13. 
(313)213-7480 

TRAVEL 

TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (20f)  575-1005. 

Better  the  friend  we  con  see  than  the 
money  we  cannot. 

Greek  proverb 


Classification 
Authorized  Signature 
Copy 


E&P*s  Classified 

The  newspaper  industry’s 
meeting  place.  (212)  675*4380 


No.  of  Insertions: 


Amount  Enclosed:  $. 


Editor^ 

PUBLISHER 


1 1  West  19m  street,  NY,  NY  10011.  212)  675-4380,  FAX  (212)  929-1259. 


February  15,  1997  ■  Editor  &  Pubusher  35 


MQPJMKAIJMIMX. . . . . . . hk»u.kr 


A  Reporter  Needs 
A  Zone  Of  Privacy 


As  JOURNAUSTS,WE  are 
often  accused  of  violating 
the  privacy  of  others. 

Some  reporters  camp  out¬ 
side  the  homes  of  news 
makers.  Tabloid  journalists  have 
searched  through  the  garbage  of  politi¬ 
cal  figures.  Some  mortals  have  accused 
reporters  of  calling  them  at  home  at  all 
hours  of  the  day.  We  have  hounded  peo¬ 
ple  who  did  not  want  to  be  thrust  into 
the  limelight. 

Many  of  us  feel  uncom¬ 
fortable  about  banging  on 
doors,  especially  when  it 
involves  interviewing  fam¬ 
ily  members  of  victims  of 
tragedy.  And  on  the  flip 
side,  some  of  us  want  to 
lead  quiet  lives,  at  least 
when  we  are  off  duty. 

We  want  our  zone  of  privacy  and 
seek  to  guard  it.  We  want  to  enjoy  our 
home  lives,  if  we  have  them.  Unfortu¬ 
nately,  we  yield  some  privacy  rights 
because  we  have  become  semi-public 
figures. 

Ask  any  reporter  who  has  worked  at 
a  small-town  newspaper.  Our  private 
lives  are  the  objects  of  curiosity,  espe¬ 
cially  if  we  are  single.  And  if  you  have  a 
listed  phone  number,  you  run  the  risk 
of  receiving  calls  at  night  or  on  week¬ 
ends  from  both  people  you  know  and 
enjoy  talking  to  as  well  as  others  who 
are  uninvited  and  in  some  occasions 
belligerent.  Many  members  of  the  pub¬ 
lic  can  be  just  as  brash  —  and  offensive 
—  as  we  seem  to  them. 

A  former  boss  at  a  semiweekly  in  a 
rural  community  in  the  California 
desert  wrote  a  column  about  calls  fol¬ 
lowing  him  home  after  getting  numer¬ 
ous  calls,  including  one  at  10  p.m.  on  a 
Saturday  from  a  stranger  who  wanted 
him  to  do  a  story  about  a  student  tour 
group  from  South  Africa.  The  readers 
apparently  did  not  get  the  hint.  He 
once  dealt  with  a  scout  leader  who 
wanted  to  dictate  a  press  release  over 
the  phone  to  him  at  home. 

Throughout  most  of  my  career,  1 


Hedler  is  a  reporter  at  a  community 
newspaper  in  Southern  California. 


have  had  a  listed  phone  number.  But  on 
the  advice  of  a  short-term  boss,  1  have 
not  listed  my  address.  The  editor  sus¬ 
pected  some  youths  found  out  his 
address  and  vandalized  his  car  by 
unscrewing  his  headlights. 

When  1  woiked  in  one  community  in 
Northern  California  for  three  years,  1 
received  numerous  calls  at  home.  A 
county  supervisor  regularly  called  me  at 
home  during  dinner  time  after  1  left 
messages  on  his  answering  machine. 

Once  a  member  of  the 
state  Legislature  called  me 
after  work  on  Friday 
because  he  was  upset 
over  my  coverage  of  a 
meeting  he  had  with  envi¬ 
ronmentalists. 

Some  calls  were  on  a 
personal  level  and  appreciated,  if  not 
solicited.  A  former  member  of  a  grand 
jury  called  me  and  with  litde  introduc¬ 
tion  asked,  “Are  you  single  and  do  you 
date?”  She  wanted  me  to  take  her  to  the 
annual  dinner  of  the  Democratic  cen¬ 
tral  committee,  which  1  planned  to 
attend  anyway  because  former 
California  Gt)v.  Jerry  Brown  was  the 
guest  speaker.  However,  I  politely 
declined  her  offer,  largely  because  1  did 
not  want  to  start  a  rumor  mill;  she 
recently  had  broken  off  an  engagement 
to  a  well-known  local  attorney. 

But  1  definitely  did  not  appreciate 
getting  angry  calls  at  home.  Years  ago, 
an  elderly  woman  called  to  complain 
about  a  sympathetic  portrait  1  penned 
about  a  man  who  had  a  sex-change 
operation.  She  questioned  my  news 
judgment  —  and  sanity  —  and  1 
responded  that  she  had  no  right  to 
insult  me. 

On  another  occasion,  a  businessman 
called  on  a  Sunday  to  complain  about  a 
story  in  Saturday’s  newspaper  that 
linked  him  to  contaminated  shellfish 
products.  My  byline  did  not  appear 
with  the  story,  but  he  found  out  my 
name  after  calling  the  county  health 
officer  at  home.  Moreover,  1  was  not  at 
fault  for  the  alleged  misinformation.  The 
news  editor  on  duty  on  Saturday  pre¬ 
pared  the  story  based  on  a  press  release 
and  wire  service  account  —  not  on  my 


interview  that  day  with  the  health  offi¬ 
cer.  1  told  the  businessman  to  call  the 
editors  on  Monday  to  set  the  record 
straight.  He  did  not  call.  Months  later,  a 
letter  from  his  attorney  arrived.  We  ran 
a  correction. 

While  1  worked  at  that  newspaper,  1 
regularly  relayed  the  gist  of  my  after- 
hours  phone  calls  to  the  managing  edi¬ 
tor.  She  suggested  that  1  get  an  unlisted 
number.  She  had  an  unlisted  number  in 
part  because  she  was  married  to  the 
captain  of  the  county  jail.  On  one  occa¬ 
sion,  a  reader  who  would  not  identify 
himself  called  me  at  home  after  seeing 
my  byline  and  finding  my  number  in 
the  phone  book.  However,  he  wanted 
to  talk  to  the  managing  editor  after 
reading  a  story  with  her  byline  that  day 
about  the  aforementioned  health  officer 
being  under  fire.  1  passed  along  his  con¬ 
cerns  the  next  morning  after  trying 
unsuccessfully  to  reach  the  editor  that 
evening. 

1  have  an  unlisted  number  now,  and 
take  the  additional  precaution  of  not 
making  my  home  address  a  matter  of 
public  record.  1  live  and  work  in  a  com¬ 
munity  torn  by  volatile  politics.  My  pre- 
decesstjr  told  me  several  of  the  local 
players  are  scary,  will  “get  in  your  face” 
and  follow  reporters  home.  Some  mem¬ 
bers  of  the  city  council  use  the  council 
comments  period  of  the  televised  meet¬ 
ings  to  bash  press  coverage,  thus  trying 
to  shift  the  spotlight  from  themselves 
to  reporters. 

Word  of  my  address  got  around 
because  1  moved  into  an  apartment 
complex  adjoining  a  park  that  was 
under  construction.  My  name  apparent¬ 
ly  came  up  when  my  landlady  made 
arrangements  with  the  park  district 
administrator  to  share  the  costs  for 
installing  a  chain-link  fence. 

A  newcomer  quickly  learned  where  1 
lived,  apparently  from  paik  district 
sources.  He  visited  my  office  several 
times  because  he  wanted  me  to  do  a 
story  about  a  pet  project.  1  joked  with 
my  supervisor  that  he  probably  would 
be  brazen  enough  to  knock  on  my 
door.  It  turns  out  I  wasn’t  joking.The 
landlord’s  daughter  informed  me  that  a 
(See  Shop  Talk  on  page  41) 


When  is  a 
reporter 
off  duty? 
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This  annual  newspaper  operations  and  tech- 
nolo^  conference,  March  11-13  in  Hershey, 
PA,  will  include  a  wide  range  of  vendors  dis¬ 
playing  their  products  and  promoting  their  ser¬ 
vices.  Drawing  more  than  1,500  attendees  from 
the  region,  it's  the  largest  annual  showof  its  kind 
on  the  East  Coast.  Attendees  will  learn  about  the 
latest  developments  in  newspaper  equipment 
and  technology.  E&P  readers  will  want  to  check 
the  conference  and  post  conference  issues  for 
news  about  the  show  and  these  developments, 
plus  informative  ads  from  vendors.  (Advertisers: 
Get  bonus  distribution  of  your  ad  in  our  March 
8  issue  at  America  East!) 


AmericaEast 


Conference  and  Post-conference  Issues 


March  8  and  15 


igital  photography  is  a  hot  topic  today. 
^  more  and  more  newspapers  ado^ 
this  new  process,  professionals  are  learning 
about  advantages,  problems,  and  tech¬ 
niques.  This  E&P  editorial  section  will  report 
on  some  new  experiences  with  digital  pho¬ 
tography  and  also  take  a  look  at  other  impor¬ 
tant  photography  issues:  How  digital 
cameras  are  being  used  in  the  field,  new 
software  for  processing  photos,  photo  cov¬ 
erage  of  the  presidential  inauguration  with 
electronic  cameras,  the  role  of  auto-focus 
cameras  at  newspapers .... 


PH  Ip  Ography 

in  Newspapers 

March  29 


Every  issue  of  Editor  &  Publisher  is  impor¬ 
tant  to  newspaper  editors.  So  when  the 
American  Society  of  Newspaper  Editors 
holds  Its  annual  conference  in  Washington 
D.C.  April  8-11,  attendees  will  be  glad  to 
know  they  won't  have  to  wait  until  they  get 
back  to  the  office  to  get  the  latest  news,  lliis 
conference  issue  will  be  distributed  at  the 
convention. 


ference  Issue 

Aprils 

all  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  America  East  Conference  Issue  •  America  East  Post-conference  •  Photography  in  Newspapers  •  ASNE  Conference  Issue 
Space  Deadline:  February  26  Space  Deadline:  March  5  Space  Deadline:  March  10  Space  Deadline:  March  25 

Material  Deadline:  February  28  Material  Deadline:  March  7  Material  Deadline:  March  14  Material  Deadline:  March  31 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page . $3,800  1/3  Page . 

2/3  Page . $2,965  1/4  Page . 

1/2  Page . $2,240  ...or  your  E&P  contract 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 

One  page,  $5,165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


THE  FOl'RTH  ESTATE 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


How  to  Build 
the  Online 
Service 

Microsoft  Cant 


m 


While  Bill  Gates  figures  out  what  Microsoft  is  going  to  do,  Knight-Ridder  and  Landmark 
Communications  are  actually  building  their  local  online  services.  Knight-Ridder,  Landmark,  and 
other  newspapers  are  Zip2  partners  because  they  know  a  Zip2  partnership  provides  superior  tools 
for  online  publishing.  And  because  they  know  the  combination  of  their  local  expertise  and  Zip2 
technology  will  create  a  product  far  better  than  anything  Microsoft  could  ever  build. 


•Online  Yellow  Pages  •Home  Finder  •  Auto  Finder 
•  Calendar/Arts  &  Entertainment  Guide 


Your  online  readers  expect  more  than  an  electronic  version  of  your  paper.  Your  local 
knowledge  and  Zip2's  turnkey  technology  products  will  help  you  expand  your  readership  — 
and  revenue  base  —  on  the  web.  As  a  Zip2  partner,  you  won't  have  to  worry  about  the  technology 
—  you'll  be  free  to  focus  on  making  your  online  service  the  best  it  can  be.  It's  how  you  find  it.  Zip2. 


See  the  Zip2  Yellow  Pages  in  action  by  visiting  WWW.zip2.COm/sjmerCUry/ 
Then  call  (800)  250-3800  or  email  channel@zip2.com  to  learn 

more  about  a  Zip2  partnership.  The  competition  is  coming  -  what  are  you  waiting  for? 
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